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“Still Proving Tt...” tae 


ETROIT 





Three straight Geigy Browns have demonstrated to many 
Chrome leather tanneries that they can raise finished 
leather to higher grading. 





Possessed of fullness of color and good level-dyeing quali- 
ties, these unblended Browns give the colorsman a range 
of splendid self-shades or bases and “‘pull-up” for current 
fashion shades. 


Use these for better color: 


SELLA ACID BROWN G SUPRA 
@ 

SELLA ACID BROWN B SUPRA 
c) 

SELLA ACID BROWN R SUPRA 





Dyestuff Makers Since 1859 89-91 BARCLAY STREET, NEW YORK 8, NEW YORK 


| YEIY GEIGY COMPANY. Juc. | 





BRANCH OFFICES: Boston ¢ Charlotte, N.C. * Chicago * Los Angeles * Philadelphia 
Portland, Ore. * Providence * Toronto 
IN GREAT BRITAIN: The Geigy Co., Ltd., National Buildings, Parsonage, Manchester 










‘DERMA 
i\COLOPS 


Solubility 
Atability 


Level-dyeing DERMA COLORS are specially prepared for chrome-tanned 
leather by the Sandoz Leather Color Development Laboratory. They 
have unusually good solubility and excellent stability against changes in 
pH. The shade can be built up without the undesirable effects often 
encountered with ordinary dyes. 


For finishing operations, the Extra Concentrated types maintain uni- 
form viscosity and remain clear even after prolonged aging. 


DERMA COLORS include Derma Blue 2B, Derma Green B, Derma Brown R, 
Derma Brown G, Dermacarbon Black B. 


SANDOZ CHEMICAL WORKS, INC., 61-63 VAN DAM STREET, NEW YORK 13, N. Y. 


Also Boston, Charlotte, Chicago, Paterson, Philadelphia, Providence, Los Angeles and Toronto 





SANDOZ thinks ahead with leather 


SANDOZ i 








No. 5050— 


This manufacturer needed aq *'2-"... 


used for wedge 
heels and simi- 


RESILIENT platform 2“ 


No. 5040— 

Dense firm cork 
platform. Holds bet- 
ter sidewalls than 
softer compositions. 








No. 5030— 

Made of coarse 

cork granules. Medi- 
um dense. Firm with 
good flexibility. 





No. 2601— 

Soft, light cork 
platform. Also used 
in rubber footwear, 
sport shoes. 


No. 1114C— 
Lightest, softest of 
the cork platforms. 
Used in high and 
low-priced shoes. 


‘he found it in ée 
_ the Armstrong line 


No. 2616— 

Firm cork plat- 
form. Light and flexi- 
ble. Adaptable to 
many different 

shoe designs. 





To make the shoe illustrated above, the Brown Shoe Com- 
pany of St. Louis, Mo., wanted a platform that would be 


resilient and flexible, yet workable. They found it among the RK-372— 
materials in Armsirong’s complete line—Platform No. 748. (Cushion Cork) 
Armstrong’s No. 748 Platform is a composition of cork and top-quality cork-end- 
> é f rubber platform. 
rubber. It’s easy to work with because it cuts cleanly, holds a Gesllions, eats 
good edge, and handles well in the machines. flexible. 


This material is uniform, too, in both density and gauge. 
Like all of Armstrong’s quality platforms, it is precision cut 


from mats to the exact thickness desired. Thus there are no nc-386 

alternate “thicks” and “thins” to upset production. Popularly priced 
Your requirements may be somewhat different from those cork-and-rubber. Cuts 

of the Brown Shoe Company. But whatever they are, you're clean. Holds a 


almost certain to find what you want in Armstrong’s complete geod edge. 


line of platform materials. Some of them are shown on this 

page. Look them over. Then get working samples of the ones 

you pick from your Armstrong representative. Call him No. 748— 

today or write Armstrong Cork Company, Shoe Resilient and 
Products Department, 8811 Arch Street, Lancaster, Caetano: ERORS ehemits 


Z : square edge in 
Pa. Armstrong’s Platforms are available for export. production. 





ARMSTRONG’S PLATFORMS 


the complete line of platform materials 
BOX TOE MATERIALS © FLEXICORK ¢ FILLERS * CUSHION CORK © CORK COMPOSITION 
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ninicn Hoodcrest 





an emulsifying and dispersing concentrate that will 


CUT YOUR CLEANING COSTS 
TO 25° OR LESS PER GALLON 


ELIMINATE YOUR FIRE HAZARD 
DO A PERFECT CLEANING JOB 








This introduction of Hoodcrest is not the intro- 
duction of a new and untried cleaning agent. In 
fact, in diluted form it has been sold to the retail 
trade for more than ten years. And we have yet to 
receive our first consumer complaint. By selling it to 
industry in concentrated form, we are able to 
reduce the high cost of packaging . . . and pass this 
big saving on to you. 

Hoodcrest emulsifies grease, oil, or soil on the 
surface to be cleaned. It loosens foreign matter 
and holds it in suspension until washed or wiped 
away, leaving the surface perfectly clean, without 
injury to the original finish. 

For 9 out of 10 industrial uses, Hoodcrest can be 
diluted with nine parts of water. At this dilution 
the cost of Hoodcrest to you is 20c per gallon, plus 
shipping charges. Still further dilution, and thus 
a greater saving, is possible in many instances. 

Hoodcrest is non-inflammable. Its use will 
completely eliminate the fire hazard usually 
associated with cleaning agents, and thereby 


PLASTIC OR LEATHER GOODS MANUFACTURERS can use 
Hoodcrest to remove accidental and processing soil prior to 
packing or shipping...and do it quickly, easily, inexpensively. 





enable you to reduce your fire insurance rates. 
Hoodcrest contains no abrasives or poisons. It 
is safe for use in any application in industry, and 
easy on the hands of employees constantly using 
the product. 
Hoodcrest is nontoxic and odorless, and con- 
tains no dyes. 








aha swe om a 
| PHYSICAL PROPERTIES | 
| Color .... pale yellow Density ........ 1040 =| 
| Physical Form . . . liquid pH of 1% solution...8.0 | 
g Solubility ..... infinite 

DE re) = 


If additional information would be helpful, write us today. 
Telling us as much about your operation as you care to divulge 
will help us to prescribe the proper dilutions for your plant. If a 
sample is desired, you have only to ask. Write to Hood Chemical 
Company, Inc., 1937 South Broad St., Philadelphia 48, Pa. 


TRIAL OFFER. Try one case. If you are not completely 
satisfied, we will refund the full price. Price ‘per case 
(4 one-gallon bottles): $8.00 f.o.b. plant nearest you. 


HOOD CHEMICAL C0., INC. JACKSONVILLE, FLA. + PHILADELPHIA, PA. « LISBON, OHIO 
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LETTERS TO | \; 





This column invites the opinions 
of all L&S readers. 





Needs Amplification 


... Tam writing you for clarifica- 
tion of your headline on page 32 of 
the Oct. 14th issue . . . as hide buyer 
for Eagle-Ottawa Leather Co., I am 
unable to reconcile your “easier tone 
in restricted trading” to the fact that 
during the week ended Oct. 14, the 
Big Packers sold 125,000 hides, the 
large independent packers sold another 
17,000 and 20,000 Pacific Coast hides 
moved. 

The volume of sales plus Big Packer 
bookings to subsidiaries can hardly be 
headlined as “restricted trading” with- 
out amplification. 

J. SILVER 
Hide Department 
Eagle-Ottawa Leather Co. 
Grand Haven, Mich. 


(Ed. Note: You are perfectly justified 
in questioning our hide market head- 
line for the week ended Oct. 14. 
Unfortunately for our headline, the 
market changed considerably after we 
went to press.) 


Gerry Nu-Foam Doodlers 
We are interested in learning the 
address of the manufacturers of 
“Gerry Nu-Foam Doodler Shoes.” 
I. SHINER 
Fur-Leather-Novelties Co. 
Toronto, Canada 


(Ed. Note: Not listed in trade or 
brand name directories as yet. Gerry 
Nu-Foam Products Corp. is now 
located at 1407 Broadway, New York 
18, N. Y.) 


To Merger . . . Or Not 
Your point about-a merger between 
the CIO and AFL shoe unions is well 
taken. It might well pave the way 
toward a closer relationship between 
management and labor in the industry. 
Also, it would certainly put a halt to 
the constant jockeying by each union 
to outdo the other, put more emphasis 
upon “wholesome human relations.” 
The question of Communism within 
one union (whether justified or not) 
is not the real issue . . . 
MASSACHUSETTS SHOE 
MANUFACTURER 





SOLE LEATHER 


At its Gest 


DISTRIBUTED BY 


HOWES LEATHER COMPANY 


OWe,, 


MASS. >. 
UMMER STREET, ae some ORE | SOLE LEATHER 
& 3215 YE, ST. LOUIS, AT 
HAW AVENUE, ILL. ITS BEST. 
~% 4649 $ ET, CHICAGO, 'h* 


* 130 NORTH WELLS STRE 
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CHICAGO 





BELLIES — BENDS = SHOULDERS 
FULL GRAIN LINING BELLIES 


AMERICAN OAK CHROME RETAN DIVISION 


(HOWES LEATHER COMPANY, INC.) 
DALTON AVENUE and FLINT STREET 
CINCINNATI 14, OHIO 








LEATHER and SHOES November 4, 1950 





No 















Whats behind 
a piece of thread 7 


Two hundred and five users who began buying 
our threads in 1930 are still our regular 
customers. In addition, 96 who began buying 
in 1935 are also regular purchasers. That’s 
over 300 leading manufacturers who have 
bought Barbour’s threads 15 years or more, 


month after month, year after year. 


In other words, wise thread buyers are 
behind Barbour’s—simply because they’ve proved 


Barbour’s always stands behind them! 


Absolutely uniform quality—that’s why more 


manufacturers use Barbour’s Threads. 


BARBOUR'S THREADS—Sinew « International and 
Thread Lasting Linen Threads « Backseam “Closing” 
Linen « Kantstrand and Pioneer Braided « Nylon + 
Red Hand « Littleway « Thread Lasting Cotton « 
Shurseam «+ Supertite « Liberty + Gold Medal « 
Queen + Castle and Passaic » Ready Wound Bobbins 
for Littleway and Goodyear Stitchers 
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SODA ASH * 


THE MARTIN DENNIS COMPANY 


presents 
The History of Tanning—Number 15 in a Series 


To the eye of 1900, the tanning arts at this mid-century point probably 
have advanced far beyond the early tanners’ dream. Yet, to the eye 
of 2,000 A. D., looking back, it’s but a step on the way, perhaps not 
even a milestone. Today‘s tanners can gain satisfaction in knowing 
that they are producing more and better leather for more people 
than ever before. 





WORTH REMEMBERING-— 


Martin Dennis Service for you 


It has been over 50 years since The Martin Dennis 
Company originated individualized consulting service 
for tanners. Through the years this service has 
expanded from demonstrations of TANOLIN to cover, 
today, all aspects of tanning operation. Every Martin 
Dennis salesman has chemical and tannery training. 
Our modern laboratory is always at the service of 
tanners for the solution of general or specific problems. 
Demonstrations and practical, technical assistance are 
available upon request and without obligation. 


THE MARTIN DENNIS COMPANY 


859 SUMMER AVENUE NEWARK 4, N. J. 


















DIAMOND 
oi((i- 


CHEMICALS 


A Division of Diamond Alkali Company, Specializing in Chemicals for the Leather Industry 


Chamivala youlive by DIAMOND ALKALI COMPANY...CLEVELAND 14, OHIO 


CAUSTIC SODA * CHLORINE & DERIVATIVES * BICARBONATE OF SODA ® SILICATES © CALCIUM COMPOUNDS * CHROME COMPOUNDS * ALKALI SPECIALTIES 
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WE SHOULDN'T TAX SUCCESS 


The excess profits tax sees the incubator but not the egg 


N excess profits tax is certain to 

come very soon. Just recently the 
House voted overwhelmingly (331 to 
2) to introduce such a tax in the next 
session of Congress. President Tru- 
man has announced intentions to re- 
call Congress immediately after elec- 
tions to vote upon an excess profits 
tax. That we'll get this tax is posi- 
tive. That it will serve any construc- 
tive purpose is just as positive—but 
positively no. Those businessmen and 
politicians who call the excess profits 
tax a “necessary evil” are succumb- 
ing to a myth. Presumably there is 
“popular appeal” to such a tax be- 
cause it’s apparently a soak-the-rich 
tax. But it turns out to be a soak- 
everybody tax, including the poor. 

In the 1941-45 excess profits tax 
period, these taxes were paid by only 
54,525 corporations on an annual 
average, out of a total of 433,000 
active corporations, or one out of 
eight. If we include all active business 
enterprises (3,206,000), the tax was 
paid by only one out of 60. 


Politicos Like It 
From the politician’s viewpoint, 
it’s a fine tax because it apparently 
affects only a few. But during the 
five-year war period the excess profits 
tax earned only $15 billions for the 


government, or $3 billions a year. 


However, the government is still in- 
volved with hundreds of claims for 
refunds or special exemptions total- 
ing $7 billions. If these claims are 
allowed, the government’s wartime 
take from the tax would be only 
$8 billions, or about $1.5 billions a 
year. Consider the heavy costs it has 
imposed on the government to handle 
these taxes, then and yet, and the 
real take by the government is still 
further reduced. 

Revival of the tax is proposed for 
two reasons: (1) to help pay the 
heavy costs of the defense program; 


November 4, 1950 





L =a§ Editorial 





(2) to prevent inflation. Excess 
profits can aid in Point 1, of course. 
But regarding inflation, an excess 
profits tax defeats its purpose. 


For example, the CIO, AFL and 
other labor groups are strongly in 
favor of such a tax because it makes 
for easier wage grants. With wages 
pushed upward artificially (that is, 
unearned by proportionate productiv- 
ity) we have an inflationary force 
through pressure on prices. Add to 
this other wasteful expenditures en- 
couraged by such a tax: for example, 
firms maintaining surplus labor or 
office forces because the government 
is actually paying for most of it; or 
extravagances in a variety of other 
expenses or costs “because the gov- 
ernment is paying for it, anyway.” 
These all encourage inflation. It like- 
wise forces the government to pay 
more for its own costs—thus reducing 
the goods it can buy by virtue of the 
revenue from excess profits. 


Another factor: excess profits de- 
stroy or reduce incentives for growth. 
The incentive to invest in new plant 
or equipment that increases pro- 
ductivity and profits and wages; the 
incentive to invest or experiment with 
new products that make jobs, pros- 
perity. Thus it is the ambitious and 
productive firm that suffers most— 
in the very firms which have moti- 
vated our rising standard of living. 
The excess profits tax damages ini- 
tiative, efficiency, growth; it encour- 
ages waste and extravagance. 

What are “excess profits,” any- 
how? How can a base or standard 
be applied on a “fixed” basis to some- 
thing that is expected to grow? For 
example, let’s assume that the govern- 
ment fixes the 1946-49 period as the 
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base or standard for “normal” 
profits, then applies the excess profits 
tax to earnings over that base. Some 
companies showed good earnings in 
that period, but others did not. In 
1949, average profits for the tanning 
industry were only one percent; for 
the shoe industry around three per- 
cent. In other industries there were 
firms that were investing heavily— 
out of their profits—in new plant or 
equipment, or in experimenting with 
new products, or launching new prod- 
ucts at high cost and low return. 
These resulted in low profits during 
that base period. But these same firms 
expected a payoff on their investment 
later. Now this payoff becomes “ex- 
cess profit” in relation to what is set 
up as the “normal” earnings period 
of 1946-49. Thus the tax becomes a 
destructive force against wholesome 
industrial development which deter- 
mines our national prosperity and 
constant growth. 


Being Kidded 


We are being kidded into the belief 
that this is actually a “war profits” 
tax. We are being deceived into be- 
lieving that this is an anti-inflationary 
measure. Actually it is pro-inflation- 
ary. Though on first glance it is a 
soak-the-rich and soak-the-few policy, 
it turns out to be a soak-everybody 
policy. Perhaps the worst of all re- 
sults is that it tends to stagnate our 
economy. When we destroy the ini- 
tiative and incentive for a man or 
company to do its job better and gain 
a better competitive position that re- 
sults in growth and increased earn- 
ings, we destroy the very core of our 
free enterprise system. At the very 
time when we need every incentive 
and urge to produce more and better 
goods, we are slugged with a weapon 
that lessens output. It boils down to a 
practicing philosophy of socialism. 


(Concluded on Page 103) 



















It’s Easy With | Pooducls 


Do you believe the maintaining of leather markets de- 


LINCO PRODUCTS sirable? If so, highest quality leathers at lowest possible 


* 
cost are necessary. 


PANCREATIC BATES 
. To accomplish this, no single improvement can be the 
FILLERS 


SOLE LEATHER FINISHES answer but a lot of steps in the right direction might. 


TANNER'S LIME Better yields is a very important step. 


ae See We invite your inquiries and permission to prove better 


yields with LINCO PRODUCTS. 


L. H. LINCOLN « SON, :=-. 


COUDERSPORT, PA. 
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TANNERS Focus ON MILITARY PROGRAM 


Chicago convention centers on national defense economy plans 


HE 34th Annual Meeting of the 
Tanners’ Council of America was 
highlighted by two outstanding fea- 
tures: an extraordinary concentra- 


tion of discussion on the National 


Defense Program and its actual and 
potential effects upon the industry 
and the economy; and the constantly 
full attendance at the general sessions 
where a wide variety of subjects— 
all emphasizing some specialized 
aspect of the new economic trend— 
was delivered. The Meeting, held 
October 26-27 at the Edgewater Beach 
Hotel in Chicago, played host to over 
500 members of the tanning industry 
and allied trades, and was consid- 
ered one of the most successful con- 
ventions in the three-decade history 
of the Council. 

President Clayton F. Van Pelt, who 
was re-elected to serve another term 
as Council head, opened the Meeting 
by pointing out. some of the prob- 
lems that have confronted the tan- 
ners in the past year, and the further 
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Council's New Officers 


The officers elected by the Tan- 


ners' Council of America for the 
coming year are: 
Clayton F. Van Pelt, President 
Irving R. Glass, Executive Vice 
President 
Leif C. Kronen, Secretary 
Wn. F. Schumann, Jr., Treasurer 


The following six new directors 
were elected: 


Frank H. Miller 

E. G. Smith 
Stephen Palmer 
A. L. Gebhardt 
Sherman Howes 
Milton Hubschman 


[,»«§ —— 


developments that may confront them 
as the country gears for a military 
defense economy. 

First on the excellent two-day 
roster of speakers was Albert Wach- 
enheim, Jr., President of the National 
Shoe Retailers Association. In a 
carefully prepared analysis he showed 
the closer-than-realized relation be- 
tween the leather producer and the 
shoe retailer. He particularly stressed 
the need for greater merchandising 
effort by tanners to help increase the 
sales movement of footwear. 

Dr. H. Bradley, Director of the 
British Boot, Shoe and Allied Trades 
Research Association for the past 28 
years, described the functions and 
program of footwear research in Eng- 
land. The organization which Dr. 
Bradley heads, embraces all segments 
of the shoe and leather industry. He 
explained some of the special re- 
search projects undertaken by his 
organization. For example, the rela- 

(Continued on Page 26) 








TANNING TECHNOLOGISTS AT SPECIAL SESSION 








Left to right—Fred O’Flaherty, Irving Glass, S. J. Ken- 
nedy, E. R. Theis, Wm. T. Roddy, W. R. Cox, A. W. 
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Geotz, W. O. Dawson, Robert M. Lollar, Robert B. Hobbs, 
H. Bradley, Sturgis Stout, Clayton F. Van Pelt. 








The Side Leather Group—Jos. C. Kaltenbacher was chairman of 
the Eastern Division and Erhard Buettner of Western Division. 








Above: The Calf and Kip leather group. Edwin A Gallun presided as chairman. 
Below: The Goat and Cabretta leather group. Fred J. Blatz presided as chairman. 























AT YOUR SERVICE 


This modern plant is your landmark for Sulfated Oils... Esters... Alum 
Stable Products ... Degreasing Agents ... Synthetic Detergents... 
and a host of other fine related products. For this—the home of 
E. F. Drew & Co., Inc.—is always at your service with extensive research 
and production facilities designed -to help you with your requirements 
...to help you with your problems! Write for further information. 


SULFATED OILS 


















Cod Oils Split Oils: 
Sperm Oils Vegetable Oils 
Neatsfoot Oils Castor Oils 
Suede Oils 
RAW OILS 
Refined Vegetable Oils Tanked Cod Oil 


Luxolene and other Synthetic Esters 
STUFFING OILS AND COMPOUNDS 





SPECIALTIES 
Alum Stable Oils Synthetic Detergents 
Degreasing Agents Synthetic Esters | 
Water-Soluble, Non-lonic Fatliquors ~w 


LEATHER OILS DIVISION 
E. F. DREW @& Co., INC. 


BOONTON, N. J. 


CHICAGO PHILADELPHIA BOSTON 




















A Convention Every Week 


EXCLUSIVELY 
ox 


The big convention is not the only profitable one. Practically every 


a week we hold one in our office. There Puck, John, Vance, Mark, 





Mary, Larry, Dominic and the others get into a huddle with cus- 
tomers to discuss the customer's problems. There are no learned papers, but a 


wide exchange of horse sense, chemical know-how and practical experience. 


From the give-and-take of these little conventions have come suggestions that 


have contributed to some of the world's finest leathers. 


EXCLUSIVELY FOR THE LEATHER INDUSTRY 


SALEM Olt’ GREASE Co 


IN BLUBBER HOLLOW SALEM, MASS 
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Mutual’s Prepared One-Bath 


Chrome Tan 
. 


Sodium Bichromate 
2 


Potassium Bichromate 


ALO 


| OVERA \ 
CENTURY 
of 
CHROMIUM 
4 CHEMICAL 
Yew vo\ 


PROGRESS 


DEE 


MUTUAL “CHEMIC AL CO MPAIN 


270 Madison Avenue sel : ey 
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TANNING IN A MILITARY ECONOMY 


The industry will be most efficient under a free economy 


E MEET not alone as the national 
W association of an industry con- 
cerned with technical and economic 
problems, the welfare of our business 
or the improvement of relations with 
suppliers and customers. We also 
meet as producers of leather, a prod- 
uct which is vested with the national 
interest, and to all of us the maxi- 
mum contribution we can make to 
the welfare of a strong and resolute 
America is a matter of the greatest 
concern. 


Opposed to Inflation 


Recent pros and cons of discus- 
sions from Washington on economic 
controls have stirred memories and 
misgivings. No industry in this 
country is more resolutely opposed 
to inflation than tanning; no indus- 
try can suffer more from the conse- 
quences of violent raw material price 
fluctuation. Nevertheless, it is the 
conviction of tanners with whom I 
have talked in recent months that 
until and unless emergency military 
requirements reach far greater pro- 
portions than now planned, this in- 
dustry can function most efficiently 
against a background of free markets 
and enterprise. 

In this respect I think we speak 
the sentiment of U. S. industry as a 
whole. Let us get on to the job and 
do it promptly; let American pro- 
ductivity and know-how surmount 
the obstacles that elsewhere in thé 
world become the cause for endless 
red tape, inefficiency and economic 
sluggishness. 

I had occasion this year to address 
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By Clayton F. Van Pelt, President 


Tanners' Council of America 





Clayton F. Van Pelt 


Government officials on the inequities 
from which tanners have suffered in 
foreign trade. Early in 1950 the 
hope began to arise that perhaps the 
artificialities of trade would slowly 
melt under the warm sun of U. S. 
financial assistance. More recently 
events and the trend in some foreign 
countries have been disappointing. 
I know that I speak for the entire 
industry when I urge our Govern- 
ment and foreign Governments to 
seek a lessening of trade restrictions, 
the end to raw material export em- 
bargoes, the short-sighted subsidies 
and all the other abnormal devices 
which throttle sound trade. 

This country is expanding man- 
power as well as its financial sinews 
in promoting the democratic ideal. 
Should we expect anything less than 
that our friends and allies would 
grant us free and fair access to raw 
material markets? We hope that the 
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favorable signs seen in the first half 
of 1950 will be again confirmed and 
that nations who are ranged with us 
in purpose and ideals will not dis- 
criminate against U. S. tanners and 
the national interests they serve. 


Tradition of Cooperation 


There are many of you whose 
knowledge of the leather industry 
goes back a great number of years. 
You know that from 1917 on, when 
the Tanners’ Council was first organ- 
ized as the national association of the 
tanning industry, it has never stinted 
in aid or cooperation to the Govern- 
ment. This tradition which began in 
1917 was maintained during the past 
decade in a manner from which we 
can all take a great deal of pride. 
This industry has never hesitated to 
take the initiative, to offer its services 
to Government whenever the national 
interest required it. No one can 
foresee what lies before us in months 
to come. However, I do know that 
whatever military needs for leather 
may develop in the shifting tides of 
international affairs our industry, as 
always, will rise to the occasion. 


At this meeting we are attempting 
to depart from the usual and conven- 
tional practice of trade gatherings. 
It is my conviction that the maxi- 
mum value in a trade convention 
comes from the direct participation 
of its members in the proceedings 
and in the discussion. I hope that the 
start we make in that direction this 
year will be continued and amplified. 


November 4, 1950 








N 


AW ‘ 


we evrElUrhrC 


REE OS S-—lc(i( whe. 














Branches and direct 
connections in the principal 
markets throughout 
the world. 


Serving the Indusiny Since 1857 
JOHN ANDRESEN & CO., INC. 


ANDRESEN BUILDING « 8 EAST 36th St. » NEW YORK 16, N. Y. 


Cable Address: ANDRESEN—New York 
BOSTON OFFICE 10 HIGH STREET @® CHICAGO OFFICE 130 NO. WELLS ST. 
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Army LEATHER AND FOOTWEAR BuyING 


Procurement policies are set for preparedness conditions 


By Brigadier General Howard L. Peckham 


Commanding General, New York Quartermaster Procurement Agency 


HE tanning industry and the 

Quartermaster Corps have always 
had common interests in connection 
with the procurement of leather and 
footwear for the Army and the Air 
Force. It is the policy of the Quarter- 
master Corps to work closely with 
such industry groups. I have fol- 
lowed this policy since I took com- 
mand of the New York Quartermas- 
ter Procurement Agency in April of 
this year, and I have been partic- 
ularly interested in the cooperative 
spirit with which the Tanners’ Coun- 
cil of America and the National 
Shoe Manufacturers Association have 
worked with this Agency, and with 
the Quartermaster Association. In 
our relations with industry, we find 
it invaluable to have a centralized 
source of information to supply the 
Army’s need for facts and figures, 
and to act as a liaison agency be- 








Brig. Gen. H. L. Peckham 


tween industry and government. For 
example, the statistical and eco- 
nomic compilations of the Tanners’ 
Council provide us with data which 


cannot be obtained from any other 
source. ‘Moreover, our cordial rela- 
tionship with the tanning industry is 
enhanced by the readiness and the 
promptness which your Association 
always evinces in securing data for 
us, or in communicating our require- 
ments to you members as individual 
producers. This is a_ relationship 
which should be fostered in the na- 
tional interest, for our efficient func- 
tioning as well as yours. It is through 
such organizations that information 
can be exchanged to insure that mili- 
tary procurement in peace or in 
war will be as efficient and orderly as 
possible. 

The quantities of leather and foot- 
wear items to be purchased by the 
Quartermaster Corps are determined 


(Continued on Page 99) 


The Sole and Belting leather group with Nathan P. Dworetzy presiding.as chairman. 
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QUALITY 
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COLOR 
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technical service at Ciba. 

IN this way. . . and for 
more than sixty years 

. .. we have been able to 
provide sound and up-to-date 
counsel on the proper 
selection and effective use of 
DYESTUFFS 

FOR all types of 

LEATHER 


If you seek improved and more uniform 
results in your color applications, you 

are invited to discuss your problems 

with Ciba’s technical service representatives. 


CIBA COMPANY INC. 














627 GREENWICH STREET, NEW YORK 14, N. Y. 


Boston Chicago Charlotte 
Providence San Francisco Philadelphia 











Tue 


ticular 
not co 
much. 
shows 
also at 
contact 
throug! 
with 1 
source. 


I ho 
telling 
like fr 
retailer 
you ca 
improv 


All t 
have o 
manuf 
more s 
leather 
the cor 
mately 
leather. 
shoes, | 
consum 
wear t 
tion. | 
proper! 
general 
along t 

I hay 
busines 
long ti 
gradua 
thing | 
tion is | 
I use te 
first si 





Novemb 


| 














A SHoE RETAILER Looxs At LEATHER 


Tanners can do more to help shoe business and themselves 


Tux tanner and the retailer, par- 
ticularly the rank and file of us, do 
not come into direct contact very 
much. We see you at the big leather 
shows twice a year in New York and 
also at the color meetings. Our main 
contacts with you are _ indirect 
through the manufacturer, and yours 
with us, also, through the same 
source. 

I hope that after I state my case, 
telling you what the retailer would 
like from the tanner, plus what the 
retailer is doing to help himself, that 
you can see your way clear to help 
improve the situation. 


One Common Aim 


All three segments of the industry 
have one aim in common—tanner, 
manufacturer and retailer—to get 
more shoes; for you, of course, all 
leather shoes sold more profitably to 
the consumer. It does no one ulti- 
mately any good if you tan the 
leather, the manufacturer makes the 
shoes, the retailer stocks them, if the 
consumer does not buy them and 
wear them with pride and satisfac- 
tion. If this chain does not function 
properly, there is stagnation and a 
general fouling up and everyone 
along the line suffers. 

I have not always been in the shoe 
business, though eighteen years is a 
long time. Believe it or not I am a 
graduate civil engineer. The only 
thing left of my engineering educa- 
tion is the use of my slide rule, which 
I use to figure a mark-up. I spent the 
first six years of my business career 
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National Shoe Retailers Association 
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in a cotton mill, where we started 
with raw cotton and turned out fin- 
ished cloth. Our main product was 
blue denims for use in work clothing. 
This sort of business is a type simi- 
lar to tanning in that the raw product 
is made into a finished product, that 
is then fabricated into an item of 
apparel for resale. Incidentally I 
have visited a tannery from top to 
bottom and had the opportunity of 
seeing how it is all done. Not that 
I know too much about it, but at 
least I am not totally in the dark. 


My next business experience was 
in the manufacture of tents, tarpau- 
lins and other cotton good products. 
Here I got the slant of the manufac- 
turer, so I know from experience 
some of these problems. There I re- 
mained for three and a half years 
until I joined my father’s retail shoe 
business in December, 1932, when 
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things were at the very bottom. I| 
did not start at the fitting stool, but 
on the other side, with more objec- 
tive thinking. 

I realize very fully that my type of 
shoe operation was at a pretty de- 
pressed and low level when I went in. 
We slowly improved to a plateau 
where we remained until World War 
II when price fixing and rationing 
gave us a push and brought thou- 
sands of customers through our 
doors, that an orderly process would 
have taken many, many years to do. 


Shot in Arm 


The independent retailer got a shot 
in the arm during the war years. He 
made far greater strides than the 
chain or department store operator. 
People were made shoe-conscious 
during those days. After rationing 
came off, the closets were pretty 
empty, though no one went bare- 
footed in the war era, either by the 
longer use of the shoes that they 
owned or through the use of substi- 
tutes for leather—something you do 
not like to talk about. 

The year 1946 was from a produc- 
tion standpoint the greatest in the 
history of the shoe business. 1 be- 
lieve some 535 million pairs were 
made. Retail shoe business from a 
unit basis was at an all-time high. 
Retailers’ shelves slowly became 
stocked and consumers’ closets were 
replenished, and the returning vet- 
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USING PROTAN FOR CHROME TANNING LEATHER 
GIVES YOU 6 IMPORTANT ADVANTAGES! he 





1. More rapid tannage. Oo 


Leading chrome tanners everywhere are 2. Rapid penetration of basic chromium salts and Oc! 
taking advantage of the savings in time and more uniform tannage. 


money offered by Victor Protan sodium 3. Greater exhaustion of the chrome liquor per unit ] 
formate. Regular users of Protan report the of tanning time. 


Sotowing benefits: 4. Smoother leather having a very fine “break.” day 
5. “Rounder feeling’ leather with an excellent 14. 
“stand.” { 


MAIL THIS COUPON TODAY! 6. Provides a safety factor for any chrome tanning be 
process. 


Victor Chemical Works 

141 West Jackson Bivd., Chicago 4, Illinois 
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0 Send price quotations on Victor Protan sodium formate. 
© Sample of Protan sodium formate. 
0 Send additional information on Protan sodium formate. 





The application of Protan sodium formate to hig 
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proved. The Protan process can be applied easily ski 
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sodium formate. Tear out and fill in the: handy at 
coupon at left for prices, samples and more infor- 
mation. We shall be pleased to work with you. 
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eran was shod. About November 1, 
1946, O.P.A. went out of existence. 

Let us examine the price structure 
at that time. Average shoe prices 
were $3.20 a pair. Chicago packer 
hides, light native cows were 15.5c 
per pound and New York calfskins 
5-7 pounds were $1.73 per skin. 

Now let us go one year later, No- 
vember 1947. Shoe prices stood at 
an average of $3.64, an increase of 
13.7%. Hides reached 37.3c, an in- 
crease of 142%, while calfskins went 
all the way to $8.53. This was the 
greatest increase of all—392%. 

While the average price of shoes 
does not show the true picture be- 
cause more lower grade shoes were 
being produced, and _ particularly 
more substitutes for leather were em- 
ployed to keep the prices down, popu- 
lar priced lines which during ration- 
ing retailed for $6.95 and $7.95, and 
which had progressed in price to 
$8.95 and $9.95 suddenly found 
themselves at $10.95 and $11.95 and 
$12.95. 

With this change in so short a time 
the retailer found himself with a 
high-priced inventory of which Uncle 
Sam took a pretty good slice if he 
was on the retail system. Mr. and 
Mrs. Consumer then called a halt to 
retail purchasing, plus an early Easter 
in 1948, and so the retailer had to 
curtail his purchases from the manu- 
facturer, who in turn cut down on 
his orders from the tanner. 


What Was Result? 


(Now let us see what happened in 
the price structure. 

By January, 1948, the retail aver- 
age had reached the postwar peak 
of $3.91 a pair, an increase from 
October 1946 of 71c a pair or about 
2214%. Retail prices of shoes were 
then feeling the increased costs. 

Hides then dived to 25.7c, which 
was still an increase from the O.P.A. 
days of 64.7%, but about half the 
142% of November. 

Calfskins also reacted from the 
high of $8.53 to $3.68 in March, 
1948, which was about 112% over the 
O.P.A. figures as compared to the 
high of 392%. 

It is probably true that hides and 
skins, due to O.P.A.. were below 
world prices because of an Interna- 
tional Leather Pool. Still, the run-up 
in prices from the low was far greater 
than anything should have been in 
1947, 

Now let us turn to the present sit- 
uation. In May, 1950. prior to 
Korea, cattle prices stood at 22.5c. 


(Continued on Page 78) 
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DYEWOOD AND 
TANNING EXTRACTS 


SUMAC ® QUEBRACHO ¢ GAMBIER 
FUSTIC * MYRABOLAM * HYPERNIC 


HEMATINE © WATTLE © TANNIC ACID 


YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 80 YEARS ww 


the J.$. YOUNG CO. 
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2701 BOSTON ST., BALTIMORE 24, MD. 
PHILADELPHIA, PA. © CHICAGO, ILL. 
PATERSON, N. J. e BOSTON, MASS. 








IF War Comes AGAIN 


Government agencies could do a better job on specifications 


Y connection with the war-con- 
trolled leather economy of the 
United States came later in the war 
years and was through the War Pro- 
duction Board, in the so-called Office 
of Civilian Requirements. My job 
there was to try to determine the 
minimum essential needs — as op- 
posed to wants—of our civilian pop- 
ulation for leather end products and 
then try to get the goods. 

For the greater part of my stay, 
however, and until well toward the 
end, the actual job was serving as 
a running interference for maximum 
military requirements. Toward the 
end, OCR had to sound the gospel 
that the men and women working 
and fighting behind the lines did 
have certain basic needs which must 
also be supplied if they were to func- 
tion adequately and that even some 
basic wants had to be satisfied to 
keep them vigorously on the jobs. 
A case in point as to needs is safety 
work shoes. A case of wants, infants’ 
white leather footwear. 


Civilians Limited 

At the outset and for the major 
part of my term in Washington— 
I arrived about halfway down the 
runway—our civilian population was 
in the position of a residual legatee; 
they were to get what was left over. 
Leather shoes, for instance, started 
off through rationing with the first 
two ration tickets 444 months apart, 
the second two 6 months apart, with 
the last one 9 months away from the 
previous one. Civilians were fast 
getting down — and [| think they 
would have landed there had the war 
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lasted even a few months longer— 
to less than one pair of leather shoes 
per annum per capita. When things 
got in that shape, leather-wise, the 
principle of residual legatee for civil- 
ians went out the window and quite 
acute and awkward decisions had to 
be made, with emphasis on leather 
for children’s shoes, men’s work 
shoes and bottom stock for the shoe 
repair trade. At the end, too, it was 
said that we had reached the place 
where limitations on military inven- 
tories were also accepted, but I never 
did quite see that proved. 

When I got to where I was suf- 
ficiently oriented to do any real 
thinking about the myriad of or- 
ders, restrictions and directives that 
circumstances forced out of the War 
Production Board, I was pleasantly 
amazed at the very high degree of 
compliance throughout the country. 
If I had to set a figure I should 
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say compliance — when compliance 
was most needed—flirted with 98%. 
In any event, only a very small 
number cheated but I am _ con- 
vinced that if things had gone along, 
these few rotten apples would have 
at least tarnished some sound apples 
adjacent to the smelly ones in the 
barrel. If I were to look ahead 
for the future one of the things I 
would like to see is a working com- 
pliance division that could and would 
give action, when needed, with plenty 
of teeth. If I needed no other experi- 
ence, the disintegration and the plain 
thievery that went on by the shippers 
of goatskins (outside of WPB in- 
fluence)—especially from India— 
which were bought by our govern- 
ment for the trade, that alone em- 
phasized to me the principle that one 
rotten apple can spoil the entire bar- 
rel. It did. 


Uniform Specifications 


Because military requirements are 
so important and because in the 
pinches they can impinge so severely 
upon civilian needs, on any future 
occasion, viewed from the angle of 
an Officer of Civilian Supplies—I 
should like to see all military require- 
ments made as uniform as possible as 
to specifications for all services, based 
upon ample service needs and not 
merely service wants. To that end I 
should like to see one military head 
of all leather military end-product re- 
quirements (including PX stores) 
joined to one civilian head with equal 
authority for allocation, production 


(Continued on Page 41) 
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How Worip War II Contro_s WorKED 


The industry should find the experience highly profitable 


j SHALL review as briefly as pos- 
sible the major problems with 
which we were faced in the last war 
and how we attempted to handle 
them. 


The primary purpose of the 
Leather and Shoe Division of the 
War Production Board was to pro- 
vide as adequate supplies as possible 
of leather, shoes and leather prod- 
ucts to the Military and to civilians 
under existing raw material condi- 
tions. Secondly, to allocate these 
supplies among the various claimant 
agencies so as to fill military require- 
ments to the fullest extent possible, 
and to channel the remainder to es- 
sential civilian needs. 


Protected Industry 


We tried also to preserve the oper- 
ation of all concerns in the leather 
and allied industries. This was 
necessary not only to assure the ex- 
isting capacities for a long drawn-out 
war but also to insure that the con- 
cerns could remain in business for 
the postwar period. To this extent I 
think we were successful and I do 
not honestly believe that any com- 
pany was put out of business or seri- 
ously injured as a result of War Pro- 
duction Board restrictions. 

At one time or another during the 
progress of the war the following pro- 
cedures were adopted by the Leather 
and Shoe Division to meet the prob- 
lems: 

(1) Allocations of domestic and 

foreign raw stock. 
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(2) Limitations on soak, to con- 
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serve raw material and pro- 
vide for orderly production. 
Issuance of orders or direc- 
tives under an order to meet 
military and civilian pro- 
grams. 

Conservation by encouraging 
substitutes where possible and 
by limiting styles and colors 
in civilian footwear.  Inci- 
dentally, while I did not share 
their optimism some had 
hoped that the shoe conserva- 
tion order could indefinitely 
postpone rationing. 
Rationing of shoes, which in 
turn necessitated the issuance 
of a production order basing 
limitations on civilian shoe 
production by price lines in 
order to assure adequate sup- 
plies of low and medium 
priced footwear. 
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This is a very brief and sketchy 
outline of the domestic problems 
with which we were confronted. 
However, there were international 
controls to consider: the principal 
one being division of hides and 
and skins with the United Kingdom 
and to a lesser degree with Canada. 
At the outset these problems were met 
from day to day within the War Pro- 
duction Board but later the question 
was dumped by the British in the lap 
of the Combined Raw Materials 
Board. Up to this point we had been 
able to settle on a somewhat arbitrary 
basis the percentage division of the 
wet and dry hides but from the mo- 
ment the Combined Raw Materials 
Board took over, it became a “battle 
of requirements” and it was very ap- 
parent to me and to my colleagues 
that some other basis of division 
would have to be used. 


Common Pool 


In spite of the fact that the British 
always seemed to win the “battle of 
requirements” they agreed that the 
situation was not satisfactory and 
after a mission had been sent abroad, 
it was decided to throw all the world’s 
hides, including those of the United 
States, into the pot and divide them 
on the basis of 314 to the United 
States and one to the United King- 
dom. Calf and kip were allocated 
on another ratio and goat and kid on 


still another. There were plenty of 


(Continued on Page 35) 
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1. Is the supply of Mead Chestnut Ex- 
tract adequate? 


Decidedly yes. Recent surveys show that 
there is enough chestnut wood in our forests to 
serve the leather industry for many years to 
come. Huge chestnut stockpiles, such as the 
one shown above, are converted under chem- 
ical control at five extract plants, insuring a 
steady supply of Mead Chestnut Extract. 


2. Why is Mead Chestnut Extract pre- 

ferred over other tanning agents? 
Mead Chestnut Extract is a superior tanning 
material, made by America’s largest producer 


of vegetable tanning extracts. Repeated experi- 
ence has shown: 


A. Chestnut tanned leathers do not oxi- 
dize, darken on exposure to light, or develop 
an uneven color on aging, as do leathers tanned 
with many other materials, vegetable or 
synthetic. 


B. Since the tanning system demands 
acid, the use of chestnut, with its plumping 
acidity, saves you money. 


¢€. Mead Chestnut Extract eliminates up 
to 28% of leachhouse losses. 


THE MEAD CORPORATION 


Tannin Extract Division, Lynchburg, Virginia 


This is only a portion of the many stockpiles of chestnut 
logs that insure a continuous supply of Chestnut Extract. 


D. There are no hidden costs. When you 
use Mead Chestnut Extract, no time- and 
money-consuming preparation is required. 


Ask about Mead Cold Soluble Chest- 
nut Extract for retanned Jeathers. And—for 
more pounds of plumper leather—standardize 
on Mead Chestnut Extract. 


IT’S A FACT! 


Mead Chestnut Extract will produce more 
pounds of plump leather per unit of tannin 
than any other tanning material. 
Vegetable Tan Yard Yield 
Tannin (white weight basis) 
Chestnut Wood Extract 67% 
Tanning Material A 61% 
Tanning Material B 63% 


Calculate your tanning material costs on a 
leather basis as well as on a tan unit basis. 
Mead Chestnut Extract, producing four to 
six pounds more leather, means positive 
savings. 
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. . » Let’s look at 
your drying prob- 
lems from your 


point of view... 


@ It stands to reason no one can produce leather drying 
equipment that is going to give the best results unless all conditions under which 
that equipment is going to operate are given full study by drying engineers 
who know what they’re doing and who know what you have to do. 

Your building conditions, your types of leather, your customer demands, 
your labor situation, your cost limitations, your demands for speed and quality 
production—these are just a few of the factors Speco engineers work with in 
designing drying equipment that will solve your problems. 

Get the benefit of Speco’s 16 years experience applied to your pasting (both 
glass and porcelain plates), toggling, wet-stock, air-off, finish drying. Write 
for details of the Speco system today. 


company 
inc. 
PARK RIDGE, ILL. 





Export Division, WOLFF INTERNATIONAL, 2577 N. TEUTONIA AVE., MILWAUKEE 6, WIS. 











TANNERS FOCUS ON MILITARY PROGRAM 
(Continued from Page 11) 


tion of shoes to foot health, gait and 
posture—thus impressing the public 
with the fact that footwear is more 
than an article of clothing, and hence 
creating a new “value” to shoes. 

He also described the recent na- 
tional foot-measurement survey which 
was sponsored by his research group, 
with the aim of establishing new basic 
lasts with more scientific relationship 
to foot shapes. 

Shoe materials were also discussed 
by Dr. Bradley, with especial rela- 


tion to foot health, comfort, fatigue 
and wear. He showed that footwear 
—and hence the materials used in 
them—must meet a great variety of 
conditions such as wear, temperature, 
mechanical stresses, etc. Leather, he 
asserted, was by far the most versatile 
material to comply with all these con- 
ditions to date. However, he stated 
that substitute materials, both for 
soling and uppers, were making ap- 
preciable headway in England, and 
that more and more attention is being 
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given to their development. He criti- 
cized those leather producers who, 
because of prices, tended to cheapen 
their product to reach the “mass mar- 
ket”—thus creating a product that 
resembled synthetics instead of re- 
taining the rich characteristics and 
distinctiveness of leather. Moreover, 
he said, it was the duty of tanners 
and hide men to hold rawstock prices 
down so as to minimize the opportu- 
nities of synthetics to drive a deeper 
wedge into leather’s markets on a 
price-advantage basis. 

In conclusion, Dr. Bradley said 
that tanners must recognize that 
leather manufacturing is gradually 
becoming more of a chemical engi- 
nering process and definitely moving 
away from the craft approach. This 
in turn would require a fresh ap- 
proach to leather processing methods. 


Chase Explains NPA 


W. Howard Chase, assistant ad- 
ministrator of the recently inaugu- 
rated National Production Author- 
ity, briefly explained the functions 
and purpose of this government 
agency and its role in the Defense 
Production Act. He emphasized that 
NPA does not bureaucratically estab- 
lish new rules and laws but simply 
follows the rules and laws set up by 
the defense program designed to 
make the U. S. the strongest military 
nation and civilian economy in the 
world. 

Chase dwelt upon the new forces 
shaping our defense economy. For 
instance, the enormous drain that 
will be placed upon our available 
manpower and labor force. He stated 
that for every soldier some seven 
men in the civilian and defense econ- 
omy were needed to maintain that 
soldier’s military needs. An addition 
of 1.8 million men to our armed 
forces would thus require some 10-11] 
million additional people to our labor 
force. 

“The job of NPA is to prepare the 
U. S. for the worst and not for the 
best,” said Chase. One of the big 
jobs was the planning — deciding 
upon the millions of individual items 
needed, and how much of our raw 
materials resources have to be en- 
listed, and under what conditions. To 
achieve this, some controls and al- 
locations would be needed. He stated 
that it was “likely that some leathers 
or leather commodities would come 
under government allocations, along 
the lines of rubber, lead, aluminum.” 

General Howard L. Peckham, Com- 
manding Officer of the New York 
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TECHNICAL BULLETIN 


Anssagets le ja 


To meet the increased trend to spray-dye leather, we are offering a special 





group of dyestuffs for this type of work. 


The group comprises a full range of colors — red, orange, yellow, 
brown, green, blue, violet, black. 


All have good solubility and high tinctorial strength. 
All adequately color the grain layer and build up to full shades. 
All are compatible with finish compositions. 


All can be used straight, or can be blended to produce an unlimited 


range of shades. 


Our nearest office will be glad to discuss these colors with you and will furnish 


any samples and formulas you desire. 


LEATHER DIVISION 


GENERAL DYESTUFF CORPORATION 
435 HUDSON STREET - NEW YORK 14, NEW YORK 


BOSTON, MASS. * CHARLOTTE, N.C. * CHICAGO, ILL. © PHILADELPHIA, PA. * PORTLAND, ORE. * PROVIDENCE, R. 1. * SAN FRANCISCO, CALIF. 
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The Sheep and Glove leather group with Horace L, Shepard, Jr., presiding as chairman. 


















NONE 
BETTER 
AVAILABLE 
THAN 





STEHLING’S 
HYDRAULIC 6.FOOT 
DOUBLE-ROLL 
-SETTING-OUT MACHINE 






TANNING 
MACHINERY 





about 7!/2 inches results in ea 
ations. Opened and closed aia 
, eliminating many working parts. 
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PRODUCTS 


Mangrove 
Myrabolain 
Quebracho 
Wattle 
Valonea and 
Sumac 
Tanning 
Materials 


Hemlock Blends — 
Oak Blend 
Special Blends 


Special Wheeling 
and Dry Dipping 





) DERMABATE 






j Dermabate is the name of an enzyme 
bate that has won the approval of tanners every- 
where . . . Dermabate is produced in grades 
to meet every tannage requirement . . . Derma- 
bate is the name that is backed by 28 years of 
continuous laboratory research and actual 
success in the production of fine leathers. 


Dermabate is produced at the new and 


Extracts modern laboratories of American Extract Com- 
Compounds pany—' Extract City'"—where every facility for 
Enzyme Bates the processing of quality tanning materials, plus 


the industry's top know-how, combine to insure 
tanners of the best that money can buy. 





SS 


CANADIAN ae Oeaaee ke 
McArthur Chemical » 640 Saint Paul 


American Extract Company can help you 
solve your problems with products like Derma- 
bate. We cordially invite your correspondence. 








American Extract Company 


Port Allegany, Pennsylvania 
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ARKOTAN 


A Universal Syntan 


An all purpose syntan made in types suitable for 
vegetable, chrome, alum and formaldehyde tan- 
nages. Imparts a fine silky grain to the leather with 
increased roundness and retains tensile strength. 


An excellent mordant for dyeing calf and glove 
leather,—produces an even color. | 


A perfect pretannage for shearlings and all types 
of white leather. 


Samples and Demonstrations Upon Request. 





*ARKANUM:—An improved bate. 
*TETRANOL:—A highly efficient wetting agent. 


*Reg. U. S. Pat. Off. 








ARKANSAS COMPANY, Inc. 


ESTABLISHED OVER 40 YEARS 


Newark, N. J. 
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Quartermaster Procurement Agency, 
outlined briefly some of the pro- 
cedures in military footwear procure- 
ment. He cited the appreciable in- 
crease in footwear orders for the 
armed forces. However, he did not 
believe that there would be further 
appreciable increases in these orders, 
but rather a leveling off to present 
status. 

Earl Wilson, Bureau of Agricul- 
tural Economics, discussed the “Do- 
mestic Livestock Outlook.” He 
showed the development of livestock 
populations and proportionate slaugh- 
ters over the past 20-30 years. 
Peak slaughter year for cattle and 
calves was 1947, amounting to 36,- 
000,000. Since then, these slaughters 
have decreased, with 1949 providing 
only about 32,000.000, and a further 
decrease expected this year. By next 
year cattle population is expected to 
reach about 83.000.000 head, a little 
below the all-time U. S. peak of 85.6 
million of 1945. Perhaps by the sec- 
ond half of 1951 a gradual expan- 
sion of cattle slaughters will begin, 
due to increased herds. By about 
1953-54 cattle population may reach 
90 to 95 million head, thus allowing 
for all-time peak slaughters of 36-38 
million cattle and calves annually. 
Counting another three to four mil- 
lion cattle dying from natural causes, 
cattlehide and calfskin supplies may 
then reach 39-41 million pieces an- 
nually. 


“Economic Crossroads” 


Martin R. Gainsbrugh, Economist 
of the National Industrial Conference 
Board, selected “The Economic Cross- 
roads” as his subject. He endeavored 
to answer what he considered the 
three most important economic ques- 
tions of the day: (1) Can we have a 
recession during the rising boom? 
(2) What are the dimensions of the 
national defense program? (3) What 
about prices? 

No recession was foreseeable, he 
said. However, what was important 
was the forthcoming shift in the 
economy. For instance, a reduction 
in proportion of retail sales to total 
national income, with a proportion- 
ate rise in government spending in 
relation to national income. This did 
not necessarily mean fewer retail 
sales, but simply a shift in ratios. 

By mid-1951 the country will be 
operating on an all-time “peacetime” 
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budget of $65 billions, with almost 
half going to the military program. 
While we spent a total of $300 bil- 
lions for all of World War II, at our 
present rate of military spending—if 
carried out over a 10-year period— 
will amount to $400 billions. After 
every war, Gainsbrugh pointed out, 
government spending has assumed a 
permanent new plateau. 

He stated that we could expect 
prices to continue to mount. Infla- 
tion would slowly creep upward as 
government spending based on the 
mammoth defense program got into 
high gear. This will result in a pro- 
gressively weaker dollar, despite cur- 
rent or planned control measures. 
The purchasing power of the govern- 
ment’s dollar has already declined 
60 percent since 1944. ‘Today, for 
example, it costs the government any- 
where from 25 to 150 percent more 
for all the goods it is purchasing. It 
simply requires many more dollars 
to buy the same amount of defense 
goods, 

Gainsbrugh, however, saw no needs 
for drastic controls on prices, as 
these would not at all control infla- 
tion. He said that we are momentarily 
in a lull period, but within another 
few months will see the greatest boom 
in industrial activity ever experi- 
enced in a peacetime period. 


Communism Rising Threat 
Austin Fisher, labor relations 
counselor, talked on Communism and 
its rising threat to the American 
labor movement and its relation to 
industry. He emphasized that Com- 
munism and Naziism were not iden- 
tical evils simply because they were 
vicious dictatorships with totalita- 
rian economies. Communism op- 
erates on an insidious policy of in- 
filtration designed to undermine and 
then destroy free movements—with 
the organized labor forces as the pri- 
mary target in every country. This 
labor infiltration movement of Com- 
munism, Fisher stressed, was the 
real threat facing American industry. 
One of the most interesting speaker 
sessions was presented under the 
title, “Past Experience, 1940-45.” 
This was a panel and discussion 
composed of Harold Connett, Sher- 
wood B. Gay, Lewis B. Jackson, 
Frank H. Miller, with special com- 
ments by Julius G. Schnitzer, and 
Edward L. Drew acting as chairman. 
All of these men were connected with 
government agencies — primarily 
OPA and WPB—during the war, in 
the leather and footwear sections. 
The panel members individually 
discussed their wartime experiences 
with the government control agen- 
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TABLE IV 
TABLE 111 
LUBILIZI 
POUNDS OF LEATHER PER ee eee 
100-Ib. ALCA TANNIN on’ Quebracho Solids 
Quebracho (Alone) ......---....----.-ceccceseee 14.0 
All Vegetable Tannin ........133 Quebracho with 3% NaHSOs 
blend reacted 20 hrs. at 93°C ~....... 6.0 
15% MARATAN‘A ............144 ; ine 
; 2 parts Quebracho solids ae d 
30% MARATAN‘A .......... 155 1 part Maratan-A solids |e 5.5 




















Get the ¥NCTS about MARATAN-A 


Increased yields of better quality leather result from the addition of 
MARATAN‘A to Vegetable blends. 

MARATAN‘A is a non-hygroscopic powder . . « completely water 
soluble . . . and can be stored indefinitely without any danger 
of deterioration. 


It is immediately available in any quantity . . . 100-Ib. or carloads. 


<n Use it in your present equipment. 
a ean 
; T ankathy 
Wrens Write for your copy of Bulletin No. 111. It con- 
We a tains the information you need to evaluate the 


advantages of MARATAN(-A in your operations. 
\  ae|\ A Marathon Technical Man will be glad to co- 
| ees) operate with you, without obligation. 


MARATHON CORPORATION 


CHEMICAL DIVISION 
ROTHSCHILD WISCONSIN 
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INTERNATIONAL 


“SUPREMO” 


BRAND 
SOLID-ORDINARY 


“LU NA” 


BRAND 


COLD WATER SOLUBLE | 


Factory at 
PUERTO PINASCO, PARAGUAY 


MANUFACTURERS: 


QUEBRACHO EXTRACTS 


POWDERED and LIQUID 
Factory: STATEN ISLAND, N. Y. 


IMPORTERS: 
WATTLE BARK - VALONIA - Etc. 


Sole Distributors United States, Canada, Cuba, Mexico 


VALONIA EXTRACT - "S.E.N.S." Brand 
Manufactured by E. N. Sourlanges, Ltd., Mitylene, Greece 


INTERNATIONAL 
PRODUCTS CORPORATION 


BR WN 
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Julius G. Schnitzer 


cies, and cited ways in which they 
believed a more efficient functioning 
of such agencies could operate in the 
event of another national emergency. 
The significance of this panel was the 
clear indication of approaching con- 
trol or restrictive measures under 
consideration in Washington, to 
affect the industry. None of these men 
were in favor of any semblance of 
drastic control measures at this time 
or in the foreseeable future. That is, 
they did not see any necessity of con- 
trols on leather or footwear under 
the current National Defense Pro- 
gram so long as the international sit- 
uation did not worsen. 


——— |, ana § ———_—_ 


Next Year A Cruise? 


Though not yet officially con- 
firmed, the report is that the 
Spring Meeting of the Tanners’ 
Council of America will be at sea 
—a cruise to Bermuda on a ape- 
cially chartered ship. 


——— |, ana § ———— 


The Technical Session was another 
panel composed of leather industry 
technologists presenting five-minute 
talks. This session was under the 
chairmanship of Dr. Fred O’F laherty. 
Following were the.speakers and 
topics discussed: 






asting process. 
: Specifications 


is: Developments in 


Willian’ T. Roddy: Physical tests. 
Robert M. Lollar: Mold-proofing 
leather. 

Dr. S. J. Kennedy: Military leath- 
ers. 

W. 0. Dawson: Synthetic replace- 
ment tanning methods. 


— END — 
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SAMUEL SMIDT 





it identifies | the manufacturer of the finest in 
semi-aniline leather finishes for all grain and split leathers — 


leathers for the shoe trade, the bag and luggage trade, 
the novelty trade. 


‘it represents |a group of practical craftsmen who 
understand the problems of the tanning industry — who are 
ready to give custom attention and extraordinary skil! to 

your finishing problems ... who go into your plant 

and work under your conditions to solve your problems... and 


at prices your company budget will welcome. 


‘it promises complete and thorough service from a smart 
young newcomer in the leather finish industry — one whose 
reputation is built on the excellence of its products and the 


superior service you will always receive. 






CORPORATION 











150 MAIN STREET * PEABODY, MASSACHUSETTS 
Branch: 410 FRELINGHUYSEN AVE., NEWARK, N. J. 
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SHIPPING 





























is hard on the feet too! 





(but Celastic* gives wrinkle-free comfort 
in heavy service) 


Everyone knows that a busy shipping department fore- 
man is on the go most of the day. People who make a 
living on their feet need the maximum comfort that the 
Celastic box toe provides day in and day out — for the 
wear life of the shoe. 





Celastic eliminates the major cause of discomfort in the 
toe area — wrinkled or loose linings. It is accomplished by a 
unique fusion process whereby lining, box toe and doubler 
become one, locked-tight union. Specify Celastic in the shoes 
you make — get the repeat business that comfort assures. 





Mr. Edward Burbank, shipping foreman, of 
Brockton, Mass., is actively on his feet more 
than eight hours per day. His shoes with 
Celastic box toes have had two years of 
almost continuous wear. Note in this “cut- 
away” of one of his shoes how the lining, 
although worn, is still wrinkle-free after this 
extensive service. Only Celastic Box 
Toes offer this permanent comfort 
feature—with no question about it! 


(Unretouched photograph) a 
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UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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SOx TOES 


*"CELASTIC” is a registered trademark of the Celastic Corporation 
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WORLD WAR II CONTROLS 
(Continued from Page 23) 


other raw materials allocated but 
constant friction was created except 
in those cases where a fixed ratio 
determined allocations. 

Coinciding closely with this divi- 
sion came the decision of the Gov- 
ernment to actually purchase foreign 
hides instead of using the so-called 
“wash sale” basis that had been in 
existence before. I have not time to 
go into the reasons for this decision 
except to remark that it was one of 
the most controversial subjects for 
quite a period of time and when | 
made the announcement to the Tan- 
ners’ Council at one of their conven- 
tions of the Government’s decision, | 
unquestionably earned the right to 
the “Tanners’ Council S.0.B. Medal 
of Dishonor.” 

I still think the decision was right 
and it is interesting in the light of 
subsequent events to note that a 
Leather Industry Advisory Com- 
mittee of one of the Government 
agencies, when discussing a plan for 
total mobilization has unanimously 
recommended Government purchase 


of hides and_ skins. 


Favorable For Tanners 


That is, of course, water over the 
dam, but it is germane to point out 
something that could not be stressed 
at the time, namely, the fact that Gov- 
ernment purchase reacted favorably 
to the tanners in an indirect way since 
it did a great deal to prevent the waste 
of hides being tanned in foreign 
countries for unsatisfactory and 
non-military leather. Under the new 
arrangement both the United King- 
dom and the United States were auto- 
matically charged as hides for leather 
purchased abroad. In the past ef- 
forts had: been made to control the 
situation but with indifferent success. 
The agreement with the United 
Kingdom and with Canada put an 
effective check on excessive tanning 
operations in those countries. 

After V-J Day the Combined Raw 
Materials Board was replaced by the 
International Hide, Skin, and Leather 
Committee whose functions. were to 
distribute equitably not only amongst 
the Allies but to neutral nations the 
hides and skins of the world. This 
was a far more difficult job on ac- 
count of the numbers involved, be- 
cause the shooting war was over and 
because the United States’ policy on 
prices remained rigid. The Com- 
mittee functioned for a period of 
time and then disbanded at the end 
of June, 1946. 
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RESIN EMULSIONS 
DISPERSING AGENTS 


FOR THE LEATHER INDUSTRY 


R. T. VANDERBILT CO., INC. 


230 Park Avenue, New York 


PRIME 
LEATHER 
FINISHES 


Made in Milwaukee 


Sold Everywhere leather and shoes are made 
FOR THE TANNER: 
ANILINE FINISHES ("stn iotess 


PRIMRESIN TOP FINISHES—"'rs '= The Trade" 





PRIMEASOL—'e cheap long-lasting cleaner. 


Samples gladly furnished. 


PRIME LEATHER FINISHES COMPANY : 
188 So. Second St. Milwaukee 4, Wisc. 
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This is a brief history of some of 
the highlights. I should like to give 
my personal ideas of what the ex- 
perience taught us: 

First, I should say that to be really 
effective allocation, production con- 
trols, direction of Government pur- 
chases, and price controls should all 
be under the same roof. 

Internecine strife between agencies 
was a common daily occurrence in 
Washington. For example, the func- 
tion of the Office of Price Adminis- 
tration was to limit price and avoid 
inflation. The chief aim of the War 
Production Board was to get produc- 
tion and yet as everybody knows there 
is a very definite relationship be- 
tween price and production. I recall 
very distinctly one instance that, had 
it gone the other way, might have had 
serious consequences with respect to 
civilian shoe production. 


“Price Line” 


I mentioned earlier that when ra- 
tioning was put into effect the 
Leather and Shoe Division saw that 
it would be necessary to limit the 
production of higher priced shoes, 
since it was apparent that with ra- 
tioning the demand of the public 
would be for higher priced shoes with 
consequent neglect of the medium 
and lower priced range. There was 
no way to write this limitation order 
without mentioning the words “price 
line.” The moment the Office of 
Price Administration heard of this 
order they promptly claimed jurisdic- 
tion on the grounds that it dealt with 
prices and the battle for jurisdiction 
was promptly taken by the Office of 
Price Administration to the White 
House for settlement. 


The dispute dragged on and was 
finally settled only when Lawrence 
Sheppard and I went directly to Nel- 
son, head of the War Production 
Board, and pointed out. the conse- 
quences of the Office of Price Ad- 
ministration taking over a Produc- 
tion order. I recall distinctly the 
prompt action he took and his in- 
structions to get out the order the 
next morning. I can’t remember ex- 
actly if the deadline was met but it 
was about the fastest order that ever 
went through the Board. 


Another instance that I recall very 
vividly was the time that the Army, 
in order to get a sufficient supply of 
gloves, had to turn to goatskin 
leather. The Office of Price Admin- 
istration’s price for garment and 
glove leather was around 2lc a foot, 
whereas tanners were putting those 
skins into leather that was fetching 
in the neighborhood of 35c a foot. 
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LIQUID or 
POWDER 





ARTHUR C. TRASK 
& SONS CORP. 
41 TREMONT ST. 

BOSTON 


ARTHUR C. TRASK & SONS 


4103 S. LA SALLE ST. 
CHICAGO 9, ILL. 














THE AULSON 
TANNING MACHINERY CO. 


TANNERY BRUSHES AND SUPPLIES 
HIDE AND LEATHER WORKING MACHINERY 


FACTORIES 9 OAK ST., SALEM, MASS. WAUKEGAN, ILL. 
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How to give your leathers 





qd FINER GRAIN 


For fine-grain leathers, uniform neutralization is a must! 
That’s why so many tanners of fine leathers rely on 
SOLVAY AMMONIUM BICARBONATE—the neutralizing agent 
that assures uniformity. In addition, this quality chemical 
product provides rapid penetration . . . and a more level 
bottom for dyeing. So for fine-grain leathers—leathers that 
bring high prices—specify . . . 


SOLVAY {— 








For Efficient Control 
of Leather Beetles and 
Tannery Moths—Use 
SOLVAY 
Para-dichlorobenzene 
and 


Ortho-dichlorobenzene 
Other Products for Tanners 


® Cleansing Soda XX 
® Snowflake* Crystals 


*Reg. U.S. Pat. Off. 


Ammonium x 


RAPID 


Bicarbonate PENETRATION 





SOLVAY SALES DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
BRANCH SALES OFFICES:—— 


Boston +- Charlotte - Chicago - Cincinnati + Cleveland - Detroit + Houston 
New Orleans - New York - Philadelphia + Pittsburgh «St. Louis - Syracuse 




















Raw and Sulphonated, ; 
COD — SPERM — CASTOR 
and NEATSFOOT OIL 


J We are ‘in a position to consider intelligently any 


special fatliquoring problem and make recommenda- 
tions of value. 


OTTOL OIL Co. 8.22 
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The Office of Price Administration 
flatly refused to raise the price and 
the Leather and Shoe Division was 
requested to issue a directive to goat- 
skin tanners requiring them to make 
this glove leather, which I refused 
to do on the grounds that the War 
Production Board could not direct 
tanners to make leather at a distinct 
out-of-pocket loss. The Army was 
perfectly willing to pay a fair price 
but it took about five weeks of battle 
before the Office of Price Adminis- 
tration was willing to make a move 
in the right direction. 

Secondly, it is extremely difficult 
to control one raw material or prod- 
uct and not another. We had many 
examples of this during the term of 
the War Production Board. It is 
also very difficult to control raw ma- 
terial product at one end and not at 
the other except for a limited time. 

The third lesson we learned is that 
it is very difficult to control foreign 
supplies, particularly when they are 
being held under domestic price ceil- 
ings. Abhorrent as it may seem to 
us it is quite possible that in another 
emergency subsidies for foreign ma- 
terials would have to be considered. 


Directives Important 


Should a situation in the future 
ever reach a point where over-all 
controls are put into effect, there is a 
further suggestion that should be 
considered which I have touched on 
briefly earlier in this discussion. 
namely, the advantage of directives 
under an order as opposed to the 
amendment of an order. We found 
that the directives could be issued 
almost from day to day to meet the 
changing military and civilian re- 
quirements, whereas it took an in- 
terminable time to amend an order. 
I believe the directive system worked 
far better and was also much more 
satisfactory from the point of view 
of industry. 

Lastly, it is unlikely that if there 
is to be a global war the interna- 
tional aspect of controls and alloca- 
tions could be overlooked. I have 
stated at some length the troubles that 
these caused and will be experienced 
again under similar circumstances. 
No matter how closely countries may 
cooperate, there will always be dif- 
ficulties when they each have their 
individual buyers in the. market. 
From my experience I feel convinced 
that the most workable way would be 
for one Government, presumably 
the United States, to actually per- 
form the buying and re-allocation to 
the countries involved. 


— END — 
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IF WAR COMES 
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and pricing, with flexible machinery 
for all phases and with one man on 
top of the pile to break deadlocks. 
While basic orders would be required, 
the directive principle should be de- 
pended upon to induce the flexibility 
required by the conditions of supply 
related to military and civilian needs. 
I should like also to see enough civil- 
ians (those despicable $1. a year 
guys) made available for important 
posts so that a rotation at the rate 
of service for one year could be had, 
with a 3-month overlap for arriving 
and departing officers. 


I pray that the need for none of 
‘these actions will never again con- 
front us, but I am afraid that nature 
of man being such as it is, at least 
one more recurrence may be ahead 
of us. 


While I am not a proponent of 
“push-button” planning, it seems to 
me that there is need to lay out now 
somewhat more than a skeleton for 
later action. In saying that I hasten 
to add that I hope it will not be taken 
as an invitation to impose controls 
prematurely for reasons of domestic 
political expediency rather than mili- 
tary necessity. Short of military 
necessity I firmly believe this coun- 
try can very well struggle along with 
its rugged individualism amongst 
capital, labor and management as it 
has done for a long, long time, and 
still maintain its position with by far 
the highest living standards in the 
worid. 


Above: Leslie Lyon and Wm. A. 
Rossi. Below: J. S. Kopp and Harry 
Niblock. 
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More than forty 
years’ experience 
in the manufacture of 
Fatliquors, Dyestuffs and 
Chemical Specialties of 


every type for the 
Leather Trade. 


Main Office and Works: 


3240 GRACE AVENUE + NEW YORK 67, N.Y. 


Branches 


: PHILADELPHIA « CHICAGO « GLOVERSVILLE «© MONTREAL 








Our Trademark 


THE VERY FEST 
FOR THE LEATHER TRADE 


TANNING EXTRACTS 


is your guarantee. 


DRY CHAMOIS MOELLON 
COD LIVER OIL FATTY ACIDS 


SCANDINAVIAN OIL CO., INC. 


104 FRONT ST. NEW YORK 5. N. Y. 
Whitehall 4-0722 & Digby 8-3279 
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That’s how easy it is to adjust the new, vastly improved, 
Randall Precision Splitter to obtain the exact thickness 
required and maintain an absolutely uniform split. So 
why struggle along with machines on which the ‘‘down” 
(unproductive) time required for adjustments is a sub- 
stantial item of expense. 


By introducing many new, exclusive mechanical features, 
Randall now makes it easy to split leather and other 
materials with a speed and accuracy never before pos- 
sible, thus materially reducing production costs. 
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SOLD OUTRIGHT — NO ROYALTIES 
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DOES YOUR SPLITTING MACHINE 
HAVE THESE FEATURES? 
Independent Feed Roll Control which makes it 


possible to stop the feed rolls instantly and 
reverse them if necessary. 


Individual Motor Drives for each unit. This 
eliminates complicated gearing, thus reducing 
vibration to a minimum and making the machine 
practically noiseless in operation. 


A Tension Device to keep the knife taut. 


A Knife Tension Indicator to provide visual 
means of determining correct knife tension. 


Micrometer Adjustment for determining exact 
thickness of the split. 


A 2-speed Gear Box for operating Feed Rolls. 


A Universally Adjustable Head to insure accu- 
rate alignment of the Feed Rolls with the Knife. 


A built-in Diamond Dressing Tool for grinding 
the wheels. 


Sectional Feed Rolls to insure uniform split. 


Drum Alignment Adjusting Screw 
Knife Tension Indicator Rod 
Knife Tension Adjusting Wheel 





SKIVERS 

CLICKERS PUNCHES 
CREASERS LEATHER WORA/NG MACH/NERY D/V/S/ON BEVELERS 
TRIMMERS : , ‘ SPLITTERS 
SEWING MACHINES Manufacturers of Leather Working Machinery Since 1858 STRAP CUTTERS 
PUNCHING MACHINES $004 SPRING GROVE AVE., CINCINNATI, OHIO EMBOSSING MACHINES 
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Stepped-up volume of hide and skin im- 
ports along with rubber, tin, sugar, cocoa and a few others 
now credited by ECA with helping Europe’s Marshall Plan 
countries strengthen economic position. With revival of 
Europe a major factor in U.S. defense program, ECA now 
reports summer of 1950 saw continuing climb in Western 
Euroze’s hard currency reserves, sharp fall in unemploy- 
ment in all countries, expansion of construction, further 
narrowing of dollar gap, and continuing increase of exports. 


For first time in 13 years, value of US. im- 
ports during July and Aug. exceeded that of exports. Ex- 
cluding U.S. shipments under Mutual Defense Assistance 
Program, U.S. imported $32 million more per month thaa 
she exported during July and Aug. A year ago, US. exports 
exceeded imports by $420 million per month. 


If volume of hide and skin imports con- 
tinues, U.S. and other non-Communist countries will 
benefit. Imports will ease market situatioa here, provide 
more leather for shoe industry when‘it may need it most. 
Also. payment of U.S. dollars in sett’eme2t of trade deficits 
with Latin America and non-Marshall Plan st2rling areas 
will help increase Western Eurcpe’s hard curreacy reserves. 


9 e 

U.S. Chamber of Commerce report that 
average American spent $19 for “shoes and footwear” ast 
year or 1.5 percent of total consumer expenditures during 
1919 is misleading. Survey made by Marketing Re-earch 
Specialist of Chamber's Domestic Distribution Department 
based its per capita figure cn over-all population of more 
than 150 million people, including many infants and other 
persons not making formal purchases of footwear. “Rea” 
per capita figure for buying consumer is actually much 
higher. 


One of National Production Authorities 
firsl ceis was to lauach immediaie inventory of small fizms 
ecgag:d in manufecturirg. Idea is to find out what raw 
and tinishe. materials t-<¢y us2z, how much and where ob- 
tained. Small tanrerss and shoe manufacturers included in 
survey. 

NPA wants immediste list on hand to facili- 
t:te spread:ng cf deferse contracts among some 239,- 
000 manufacturing enterprises in US. Government wants 
to avcid unhappy experiences of World War II when moze 
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than a million firms, mostly small, were forced to shut down 
because they had few defense orders, were unable to get raw 
materials needed. 


L&S survey of tanners’ inventories (page 
48) indicates tanners not planning to increase rawstock 
and finished leather stocks on hand regardless of price trends 
or buying demand. Replacement buying, based on leather 
orders, will be policy followed by greater majority. 


Tanners using LIFO method of inventory 
must keep stocks at normal 1939 levels for tax purposes. 
Those who do not use LIFO say there is no incentive for 
increasing stocks today. High rawstock costs, for one thing, 
prohibit heavy buying ahead. Possibility of early Govern- 
ment inventory and allocation contrcls, price ceilings another 


factor. 


Unless leather demand declines radically 
(not very likely with stepped-up military procurement), 
shoe manufacturers will find it difficult to buy much leather 
for immediate delivery. Tanners will base production on, 
volume of orders, kcep inventories at minimum. 


Interesting point brought out by survey 
is that most tanners not concerned about prospect of con- 
trols. Whether or not they feel controls needed, they are 
prepared for them. Continuing policy of low inventories 
he:ps ease their worries on this score. Price ceilings not 
much of a bugaboo as tanners feel these will first hit hides 
and skins. Few look for appreciable price rollback, if any, 
since this would pose innumerable difficulties for Govern- 
ment. At the least, controls would help stabilize market, 
clarify cost situation. 


Average earnings of women shoe workers 
still well below male:workers’ wages in most shoe 
centers. This is substantiated by Labor Department's 


‘latest issue of “Facts on Women Workers.” 


Rehash of Bureau’s Oct. 1949 shoe wage 
study in 13 major shoe centers shows women's pay ex- 
ceeded $1.50 per hour in only three cities: Boston, New York 
and Los Angeles. Men's pay equalled at least $1.50 hourly 
in 11 of 13 centers. Two centers where men’s pay fell 
ke’cw this mark were Missouri (except St. Louis) and 
Southeastern Pennsylvania. 
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GET ALL THE 
FACTS NOW ABOUT 


so that you, too, can 


cut returns, increase efficiency, 
satisfy more customers 


Yes, heels by the Don-ite Process can cut 
defective heel returns by as much as 90% 
because Don-ite Plastic Heel Covering is 
the finest you can apply to any shoe. You 
know that cutting returns means more satis- 
fied customers and it means less cost and 
greater production efficiency since cover- 
y ing does not have to be done twice. 
Leading shoe manufacturers all agree that 
the Don-ite Process is the greatest advance 
in shoemaking in years. In one month 
recently more than two millions pairs of 
heels were covered by the Don-ite Process. 
Join the big swing to Don-ite. 
Get all the facts NOW about the speciall 
built Don-ite machines that will give YO 
the advantage of this great improvement. 


Write us today! NOW USED 
BY THE WORLD'S 
LARGEST SHOE 
MANUFACTURERS 


4200 N. SECOND ST. « ST. LOUIS 7, 
WUllions of Pare tn Use...Not a Single 
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SOMETIMES, as in the present emergency, there are 
detours that business must take. Bad bumps... 
winding turns . . . rough going . . . only a heavy- 
weight car with plenty of power eases the ride and 
gets you there on time. 


THAT'S how it is with the flow of supplies, especially 
those classified as critical which are essential to the 
backing of shoe materials. 


ABC carries the weight for getting 
things and servicing customers 
when conditions are tough. 
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ABC BACKING CORPORATION 


HADLEY & MULLANPHY STREETS + ST. LOUIS 6, MO. 














ACMETEX* . .. the best 
lining stock for quarters, socks and vamps. 


PERFRITE* .. . the original, 
non-fraying woven material for reinforcing 
perforated and cut-out shoes. 
NUBAK®* ... the new synthetic 
backing cloth that can be stocked 
safely for use ahead. 
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BUYING FOG SHROUDS 





CAUTION KEYNOTE 
TO LAGGING SALES 


Uncertain Future Tempers 
Retailer Orders 


Expected to be a real buying show 
because of the early Easter 1951 date, 
this year’s National Shoe Fair. held 
Oct. 29-Nov. 2 in Chicago, turned 
out to be one of relatively small traf- 
fic and much indecision on the part 
of buyers. Actual order-taking for 
most shoe manufacturers proved dis- 
appointing, despite the almost un- 
precedented variety and beauty of 
new styles displayed. 

What made buying so sluggish and 
apprehensive? Several important 
factors: (1) a let-down in retail shoe 
business over the past few weeks, 
resulting in appreciable inventories 
on hand, plus temporary discourage- 
ment and caution on the part of re- 
tailers; (2) increased prices — and 
the indecision of what to do about 
them; (3) the feeling among a sub- 
stantial number of retailers that some 
controls involving footwear and 
leather will go into effect shortly 
after the November elections. 

What confused almost all sellers 
was the failure of their earlier cer- 
tainty about good show sales. They 
had reasoned it all quite logically. 
The very early Easter (March 25) 
would certainly necessitate earlier 
buying in order to assure deliveries. 
Retailers had accepted the previous 
price increases—seemed resigned to 
perhaps another increase. Resigned 
or not, there was every indication 
that shoe prices were going still 
higher. This, in turn, would seem 
to motivate sales at Shoe Fair time 
to get in under the wire. 


Shopping Tour 


The “logic” failed to crystallize. 
Visiting buyers made it, largely a 
shopping rather than buying tour. 
And a significant factor was present 
in the tour: many were inquiring 
about lower priced lines, either from 
their regular sources of supply or 
new sources. As one retailer ex- 
pressed it: “My store has-been identi~ 
fied with a certain price line. I’ve 
taken two price increases in the past 


four months, amounting to about . 


fifty cents. I’ve absorbed it. But 
now I’ve reached the saturation 
point—and facing still another price 
rise. That means I’ll have to go a 
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quality bracket lower to maintain 
identity with my former price.” 


There were others .seeking lower 
priced lines simply out of apprehen- 
sion about competition or lost sales 
in units. Bui there was also much 
counter-reasoning by other retailers. 
Those whose merchandising and 
stores have been identified with brand 
names were resigned to increased 
prices, though apprehensive, about 
what those rises were going to do to 
unit sales in the higher-price brack- 
ets. Again, as one retailer put it, 
“You're going to see a shift in con- 
sumer buying to better quality foot- 
wear that will last longer and be 
more economical. That is, people 
are going to wear their shoes longer. 
It’s the lower-priced and not the 
higher-priced lines that will feel this 
thing most.” 


Whatever the reasoning, the ulti- 
mate effect was indecision and cau- 
tion. Despite disappointment in ac- 
tual bookings at the show, most of 
the experienced manufacturers did 
not feel that unit sales were to be 
effected. “It means only delayed 
buying,” said a Cincinnati producer. 
“These retailers will go home, think 
about it, make up their minds, send 
in their orders. After all, with an 
early Easter ahead, how long can 
they delay? And those that delay— 
waiting unti! the last minute—are 
going to be hurt this year. We just 
won’t be able to fill in time.” 


A Guessing Game 


The Fair atmosphere was one of a 
gigantic guessing game. The pivot of 
it all was this: the full impact of shoe 
price increases of recent months 
(plus any further increases to come) 
has not yet reached the consumer. 
Neither the retailers nor the manu- 
facturers have had a chance to evalu- 
ate consumer reaction to this full im- 
pact when it really hits — perhaps 
around the first of the year. These 
increases amount to from 50 cents to 
$3 a pair. Retailers have been cau- 
tious in introducing these rises, in- 
evitable as they are. So, the current 
guessing game is: How is the con- 
sumer going to take it? 


Upon the answer to this depends 
the whole trend of shoe business over 
the next six months, perhaps longer. 
If the consumer shows signs of sub- 


(Continued on Page 52) 
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PATTERSON SAYS SHOE 
PRICES MUST RISE 


Cites Wide Gap In Rawstock, 
Shoe Prices 


Increased wholesale prices at 39.7 
percent in raw hides and skins since 
January and a corresponding in- 
crease of only five percent in whole- 
sale shoe prices mean that either raw 
materials must come down or shoe 
prices go up, John E. Patterson, 
economist of the National Shoe Man- 
facturer’s Association, declared this 
week at the National Shoe Fair at 
the Palmer House. 

Patterson described the wide gap 
which has developed between the 
basic raw materials which go into 
making the nation’s nearly 500 mil- 
lion pairs of shoes per year and 
wholesale prices of the finished prod- 
uct. He estimated the 1950 total 
production at 485 million pairs and 
1951 production at 493 million, the 
increase being due largely to govern- 
ment buying for the military forces. 

“There is little or no evidence that 
shoe retailers have been building up 
high inventories since the Korean 
war broke and in spite of anticipa- 
tion of higher prices, production so 
far does not indicate increased re- 
tailer buying. As a matter of fact, 
there is evidence that shoe produc- 
tion has been less since the outbreak 
of the war than was needed to meet 
consumption requirements. 

“Contrast this with the situation 
in 1941 (during the first year of war 
preparedness) when _ production 
jumped 25 percent. That increase 
was due largely to inventory buying 
by retailers since consumer sales did 
not keep pace with retailer orders. 

“There is no such comparable sit- 
uation today. Every indication is 
that manufacturers are not making 
too many shoes but, as I said, prices 
of raw materials must come down 
or shoe prices will go up. Over the 
years, the record shows that the fluc- 
tuation of shoe prices has maintained 
a close relationship to fluctuations of 
hide, skin and leather prices.” 


CANCEL SHOE BIDS 


The Philadelphia Naval: Aviation 
Supply Depot has cancelled Invita- 
tion No. F-51,842 calling for bids on 
11,349 pairs -of leather flight-deck 
shoes. Opening of bids, delayed 
from Oct. 17, was scheduled for last 
week, 
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NEW ENGLAND SHOE 
INDUSTRY HELD FIT 


Bank Sees Outlook Goed For 


Next Few Years 


New England has retained its pre- 
eminence as the nation’s leading shoe 
producing area despite the shifting 
of population and income in the past 
25 years, according to the Federal 
Reserve Bank of Boston. 

In a reappraisal of the New Eng- 
land shoe industry published this 
week, the bank found that “over the 
next few years, the region’s share of 
the national market is expected to 
average only slightly lower than it 
did during the last quarter century.” 
It based its prediction on a study in 
cooperation with the New England 
Shoe and Leather Association. 

In a previous study made in 1948, 
the Federal Bank found a marked 
decline in the region’s share of na- 
tional shoe output from 1947-48 
“caused concern for the future of the 
New England shoe industry.” 

This week the bank’s Monthly Re- 
view reported that New England’s 
share of national shoe production, 
which fell from 35 to 30.4 percent 
from 1946-48, climbed back to 31.6 
percent in 1949. This rose to 32.5 
percent in the first half of 1950. 

“It is a tribute to the keenness and 
alertness of New England shoe pro- 
ducers that despite the shifting of 
population and income the region 
has not lost substantially more of its 
markets,” the bank concluded. 


Future Growth 


A possibility for future growth 
was seen in juvenile footwear. “In 
view of the growing juvenile popu- 
lation, it appears that the New Eng- 
land shoe industry is overlooking a 
good opportunity to strengthen its 
position,” the bank asserted. (Juve- 
nile shoes have been relatively less 
important in the composition of the 
New England industry than in the 
nation as a whole.) 

After studying trends over the past 
five years, the bank said that the 
region’s success in preventing a 
greater loss in its relative position 
seemed to depend on several favor- 
able circumstances. 

A large group of New England 
producers took advantage of the shift 
in consumer preference to low and 
medium priced women’s footwear. 
Producers in other areas who special- 
ized in more staple types of footwear 
were not able to adjust their product 
to the changing market as quickly 
as the multitude of small plants in 
New England. Managerial “know 
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how,” an adequate supply of skilled 
labor, good labor relations, pride of 
workmanship, and New England’s 
long-time reputation as a shoe cen- 
ter, combined to assist the area to 
maintain its position in the national 
industry. 

The study also found that produc- 
ers of both men’s and women’s shoes 
who distribute through affiliated re- 
tail stores and chain stores have 
maintained their output most suc- 
cessfully during the past two years. 
This experience confirmed the find- 
ings presented in the earlier study. 

The article points out that the in- 
creasing concentration of output in 
a small number of large firms operat: 
ing predominantly in the Midwest 
and South will probably make it more 
difficult for New England to increase 
its share of total national shoe pro- 
duction. To offset this tendency 
New England producers, especially 
in Massachusetts, might strive to in- 
crease the average size of firms. 


NEW ENGLAND TANNERS 
TO MEET NOVEMBER 10 


The newly-formed New England 
Tanners’ Club has announced it will 
hold its next meeting Nov. 10 at the 
Hotel Hawthorne, Salem, Mass. 

A full program has been planned, 
with a social hour beginning at 6:00 
p-m., dinner at 7:00, and business of 
the meeting to commence at 8:00. 
After a committee report and action 
on proposed by-laws, election and 
seating of officers will be held. 
Speaker of the evening is William 
Dawson of Chemtan Co., who will 
discuss “Latest Developments in Syn- 
thetic Tanning Materials.” An open 
forum will follow. 

Tickets at $2.75 per person may 
be obtained from Richard Drew, Box 
371, Peabody. Dinner reservation 
must be made by Nov. 7. 


Leather Union Officer Held 
In Red Round-Up 


Continuing its nation-wide round- 
up of alien Communists for deporta- 
tion, the Department of Justice has 
arrested Jack Schneider, 54-year-old 
Russian-born executive board mem- 
ber of International Fur and Leather 
Workers Union. 

Schneider, one of the Communist- 
controlled union’s most active lead- 
ers, has been on bail for the past 18 
months pending deportation on 
charges of having been an alien 
member of an organization advocat- 
ing the overthrow of the U. S. Gov- 
ernment by force. 
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MILITARY SHOE ORDERS 
TO QUADRUPLE IN ‘51 


Stephenson Sees Buying At 
12 Million Pairs 


The military will take four times 
as many shoes in 1951 as it did in 
1950, an increase from three to 
twelve million pairs, W. W. Stephen- 
son, New York, executive vice presi- 
dent of the National Shoe Manufac- 
turers’ Association, declared this 
week as 15,000 shoe manufacturers 
and retailers began arriving in Chi- 
cago for the annual National Shoe 
Fair. 

“Shoes will be relatively more 
plentiful and easier to buy in 195] 
than hard goods,” said Stephenson. 
“Prices are likely te be higher in 
relation to the amount of additional 
inflation which seems likely to take 
place.” 

Stephenson said he does not ex- 
pect a return to the “gin rummy” 
days of 1943-44 when shoes were the 
only article of wearing apparel that 
was rationed but he said the shoe 
industry does face a job of “selling 
sanity, understanding and _ confi- 
dence” to the consumer. 

“Production bottlenecks will no 
doubt develop during the military 
preparedness period which lies 
ahead,” continued Stephenson, “and 
the full ingenuity and initiative of 
shoe manufacturers will be called for 
to meet these bottlenecks.” 

Stephenson added that all business 
must use the current period as a time 
for selling “an understanding of 
business enterprise and how it op- 
erates, not just products.” He re- 
ferred to the period during the last 
war when many individual salesmen 
and firms stopped selling because 
there was no need for such. “Real 
selling today may mean persuading 
the customer to buy less as well as 
more or to buy differently,” he ex- 
plained. 





An urgent appeal for all-out 
participation in the shoe industry's 
annual dinner in support of the 
maintenance campaign of the 
Federation of Jewish Philanthro- 
pies of New York, to be held 
Nov. 15 at the Ritz Carlton Hotel, 
has been made by Milton Simon, 
1950 division chairman. Simon 
reports attendance at recent shoe 
shows has slowed responses to the 
current $20 million drive to main- 
tain and extend the services of 
116 affiliated hospitals and wel- 
fare agencies. 
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TANNERS’ INVENTORIES AT PRE-KOREAN 
LEVELS DESPITE INCREASED SALES 


High Cost Of Rawstock, Not Impending Controls, 
Influences Replacement Buying 


The nation’s tanners are maintain- 
ing rawstock, in crust and finished 
leather inventories at pre-Korean lev- 
els despite a greatly increased de- 
mand for leather. Practically all in- 
tend to keep inventories at their 
present levels or even lower in the 
months to come. 

This was the consensus of tanners 
interviewed in the past few days by 
LEATHER AND SHOES correspondents 
located in the great tanning centers 
of Massachusetts, New York, Phila- 
delphia and Chicago. 

Tanners are almost unanimous in 
their belief that the current economic 
look does not call for a higher level 
of inventories. Leather sales which 
jumped considerably after the war’s 
outbreak have slowed down recently 
due to seasonal and other factors. 
Although tanners expect sales to pick 
up again in the next few weeks, they 
do not see any need for buying much 
beyond replacement needs. 

Tanners bought a great deal more 
of hides and skins in the four months 
since the Korean outbreak than they 
did for years. However, their raw- 
stock inventories were rarely heavier 
than normal over this period. Leather 
sales increased proportionately over 
this time so that they did not pile up 
any rawstock or finished leather. 
Actually, most of their rawstock buy- 
ing was based on replacement needs. 

Because of hide and skin price 
rises since June 25th (up some 25-40 
percent) most tanners claim they 
weren’t in any position to do any 
heavy rawstock buying on a specu- 
lative basis. When leather orders 
almost exhausted inventories on hand 
shortly after Korea, they did some 
heavy rawstock buying but most of 
their production was sold ahead two- 
three months. 


LIFO Method 
Tanners who use the LIFO method 


of inventory are necessarily restricted 
in inventories of hand. These must 
keep their inventories in line with 
basic 1939 LIFO levels as the end of 
their fiscal year approaches. Greater 
leather sales have been reflected also 


in larger rawstock purchases but the . 


latter have not been allowed to ac- 
cumulate. 
Most LIFO method tanners do not 
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plan to increase their inventory lev- 
els in the near future, intend to keep 
them only up to normal for tax pur- 
poses. Replacement buying of hides 
and skins will continue, depending 
upon volume of leather sales. 

One big Chicago tanner states any- 
thing but replacement buying of raw- 
stock would be highly dangerous at 
current prices. Rawstock supplies 
this year have not been as great as 
expected and it is difficult to buy 
much ahead. Also, because it is al- 
ways difficult to ascertain in advance 
what colors on leathers will be most 
wanted, it is dangerous to overstock 
leather in colors. Black appears the 
only safe bet. 

All of this has been in accordance 
with the Tanners’ Council policy 
since June 25. The Council has not 
been in favor of building up large 
inventories; in fact, it has urged all 
members to keep finished leather 
stocks at minimum levels. 


High Prices—Why? 


That tanners rushed to place heavy 
hide and skin orders shortly after the 
Korean outbreak is a matter of rec- 
ord. Most of this buying was done 
as rawstock prices were soaring up- 
ward, served to bolster the inflation- 
ary spiral. Yet few if any tanners 
are willing to admit that this rush 
to buy rawstock was the main force 
behind rising hide and skin costs. 

They point to the fact that raw- 
stock prices were on the upgrade 
even before Korea. More important 
by far, they claim, was speculative 
buying of hide futures, the market- 
wide inflation in all commodities, 
stepped up production and increased 
demand. 

One New York calf leather tanner 
points out that the shortage of calf- 
skins plus high prices have forced 
many shoe manufacturers to turn to 
kip. This, in turn, caused kip leather 
prices to rise and drained available 
supplies. As a result, many manu- 
facturers who ordinarily used kip 
then turned to side upper leathers. 

Most tanners do not feel the blame 
for price rises (10 to 25 percent in 
leathers, 10 percent in shoes) can be 
blamed on any one source. They ad- 
mit replacement buying against ac- 
tive leather business has increased 
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the pressure of demand for limited 
rawstock supplies. But the greatest 
blame falls on wild hide and skin and 
leather buying by speculators. 

By way of illustration, a promi- 
nent sole leather tanner points to the 
existing situation in findings. Find- 
ings are now dead—almost all buy- 
ing has suddenly ceased. Uppermost 
question in the trade today is: 
“Where did all the piled up leather 
go? Tanners don’t have it. Neither 
do the repair men. 


What About Controls? 


As the majority of tanners see it, 
leather prices will remain close to 
present levels barring any drastic de- 
cline in hide and skin prices. Based 
on present military requirements, 
there will be enough leather on hand 
to take care of civilian needs. If 
military buying is stepped up sharply, 
civilian shoes will suffer in quantity, 
quality and price. 

There is one thing that might 
change the picture a little—Govern- 
ment controls. Most tanners do not 
fear this possibility any longer, are 
even prepared for it. They feel the 
Government will not roll back prices 
to any extent because of the many 
difficulties involved. Also, the Gov- 
ernment does not want to lose any 
revenue from higher profits, they 
say. 

All are agreed that the possibility 
of controls serves one definite pur- 
pose. It makes certain that tanners 
do not pile up heavy inventories. If 
any tanner were even remotely con- 
sidering a radical inventory increase, 
he would have to think twice about 
the possibility of inventory controls 
and price rollbacks. This, however, 
is not the main reason for the current 
and planned future low inventories. 

The crux of the matter is this: tan- 
ners have no incentive to increase 
their inventories. Why buy more 
hides and skins than may be needed 
and force prices up. The future is 
too uncertain. 


International Sells Burke 
Tannery 


International Shoe Co., St. Louis, 
has sold its Burke tannery at Mor- 
gantown, N. C., to the Clearwater 
Beach Corp., school bus manufac- 
turer, according to J. L. Johnson, 
vice president. 

Johnson said the tannery was sold 
because of declining demand for sole 
leather caused by increased compe- 
tition from rubber and composition 
soles. The Clearwater Beach Corp. 
will move into the plant on Jan. 1, 
1951. 
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MILITARY BIDS AND AWARDS 





Rubber Boots 
November 6, 1950—QM-30- 
280-51-644, fireman’s rubber boots, 
5,904 prs. Opening in New York at 
3:30 p.m. with delivery Dec. 31 at 
2,952 prs. to Shelby, O., Air Depot 
and remaining pairage to Maywood, 


Cal., Air Depot. 


Leather Gauntlets 

November 6, 1950—Invitation 
No. F-52,005, 12,200 prs. gas weld- 
ers’ leather gauntlets, 5-finger style. 
Opening at Aviation Supply Office, 
700 Robbins Ave., Philadelphia, with 
deliveries during Dec., 1950 and Jan., 
1951. 


Felt Insoles 
November 6, 1950 — QM-30- 
280-51-622, x-large felt insoles, 175,- 
000 prs. Opening in New York at 
3:30 p.m. with delivery by Jan. 1, 
1951 to Marine Corps, Depots. 


Various Items 
November 7, 1950—Navy Invi- 
tation 7451, N-2 rubber hip boots, 
12,408 prs. Opening in New York 
at 10:00 a.m., with delivery at 20% 


of each size 54 days after date of 
contract, 35% within 75 days, 45% 
within 105 days. 

Navy Invitation 7452, N-2 Arctic 
rubber overshoes, 5 buckle, 221,200 
prs. Opening at 10:00 a.m., delivery 
as above. 

Navy Invitation 7453, N-1, Arctic 
overshoes, slip-resisting sole, 5 buckle, 
37,000 prs. Opening at 10:00 a.m. 
with delivery as above. 


Mitten Shells 

November 13, 1950—QM-11- 
009-51-980, trigger finger mitten- 
shells, M-1948, medium, in accord- 
ance with Specification MIL-M-810A, 
39,400 prs. domestic pack, 157,600 
prs. overseas pack. Opening at Chi- 
cago at 10:00 a.m. with delivery to 
Auburn General Depot, Auburn, 
Wash., during Jan.-March, 1951. 


Ventilating Insoles 
November 24, 1950—QM-30- 
280-51-641, ventilating insoles, Ex- 
50-4, 7,000 prs. Opening in New 
York at 2:00 p.m. with delivery by 
Feb., 1951. This is an experimental 
type of insole to be used inside of 


experimental mukluk for Arctic tests 
by Marine Corps. 


Arctic Boots 
November 30, 1950 — QM-30- 
280-51-671, felt arctic boots, 3,500 
prs. Opening in New York at 11:30 
a.m. with delivery Feb. 28, 1951, for 
the Marine Corps. 


General Shoe Lines To Be 


Made In Canada 
General Shoe Corp., Nashville, 


Tenn., has entered into a royalty con- 
tract with Continental Shoe Sales 
Corp., Ltd., of Quebec, Canada, for 
the manufacture and distribution of 
General’s Jarman and Fortune men’s 
shoes throughout Canada. 

The first lines are already in proc- 
ess and salesmen will have them for 
public presentation about Nov. 1, ac- 
cording to J. P. Saunders, vice presi- 
dent and director of General Shoe 
Intercontinental Co., the company’s 
foreign division. 

Canadian materials and labor will 
go into the shoes which will be sold 
in price ranges comparable to those 
of the Jarman and Fortune lines in 
the U. S. Also included will be in- 
stock service, dealer aids, and a close 
tie-up with national advertising cam- 
paigns. 





TWO OUT OF THREE 


1 CROMPTON 3 
{ RICHMOND 3 
7‘ COMPANY \3 


FACTORS 





Cash, receivables, inventory — these are usually the essence of 
all-important quick assets. Yet two out of three are subject to 
shrinkage that can radically change the assets-liabilities ratio 
and the credit status of a business, as well. 


Crompton Factoring Service sweetens the quick assets picture — 


by converting receivables quickly into cash. This flow of additional working 
capital sustains credit—maximum productivity—planned operation—a sounder 


inventory position. 


Crompton financing experience — that of an organization founded in 1807 — 
demonstrates that the well financed supplier is less vulnerable. He turns over 
inventory faster. He keys production to demand. He does a better job of capital 


turnover. 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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NICK BEUCHER, JR. _ JOHN LINDQUIST 


President Vice-President 


PACKING HOUSE BY-PRODUCTS CO. 


PACKER HIDES 


KIPSKINS 
CALFSKINS 


PROMPT AND DEPENDABLE SERVICE 


110 N. FRANKLIN ST. DEarborn 2-7250 
CHICAGO 6, ILLINOIS TELETYPE CG 1469 











J. H. ROSSBACH & BROS. 


Established in New York since 1865 


HIDES - SKINS 


100 GOLD STREET | NEW YORK CITY 
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12 FIRMS BID ON © 
471,000 PAIRS BOOTS 


Awards May Be Split Among 
Severa! Firms 


A total of 12 shoe manufacturers 
turned in bids late last week on QM- 
30-280-51-563. the Army order for 
471.000 pairs of russet service com- 
bat boots. Total quantity of bids 
received amounted to — 1.108.008 
pairs. 

Unepected features of the bids was 
the fact that International Shoe Co. 
was the only manufacturer to bid on 
the entire quantity. Next largest 
offer—150.,000  pairs—came from 
Brown Shoe Co, Following are bid- 
ders. quantities and prices: 

Endicott Johnson Corp., Endicott, N. Y. 
100,008 prs. at $8.71 Net 
General Shoe Corp., Nashville, Tenn. 
60,000 prs. at $8.49 Net 

Cannon Shoe Co., Baltimore, Md. 

24,000 prs. at $8.20 Net 
Allen-Squire Co., Spencer, Mass. 
80,000 prs. at $8.34 Net 

Belleville Shoe Mfg. Co, Belleville, Ill. 

20,000 prs. at $8.654— 
1/10 of 1% 20 days 
J. F. McElwain Co., Nashua, N. H. 
48,000 prs. at $7.85-$8.35 Net 
International Shoe Co., St. Louis, Mo. 
471,000 prs. at $8.06-$8.51 Net 

Albert H. Weinbrenner Co., Milwau- 
kee, Wisconsin. 

75,000 prs. at $8.75 Net 

N. M. Connell Shoe Co., Inc., So. Brain- 
tree, Mass. 

20,000 prs. at $9.97—.005‘°° 20 days 
Brown Shoe Co., Inc., St. Louis, Mo. 
150,000 prs. at $2.16 Net 

Eubbard Shoe Co., Inc., Rochester, 
|. Fae 2 A 

25,000 prs. at $8.31 Net 

Joseph M. Herman Shoe Co., Mill's, 
Mass. 

35,000 prs. at $9.28 Net 


LATEST ARMY AWARDS 


The New York Quartermaster Pro- 
curement Office has awarded con- 
tracts on QM-30-280-51-223 covering 
1.150.000 pairs of rubber composi- 
tion half tap soles and 27.000 pairs 
of full rubber soles to O'Sullivan 
Rubber Co.. Winchester. Va.. and 
Gro-Cord Rubber (oO: Lima. i, 
respectively. 

The award to O'Sullivan was made 
on the basis of $.33 per pair while 
Gro-Cord bid $.1753-$.2460 _ per 
pair. 

A. R. Hyde & Sons Co.. Cam- 
bridge. Mass.. was awarded contract 
on QM-30-280-51-360 covering 76.- 
692 pairs of felt Arctic ‘boots. Bid 


was $17.98 per pair. 


Lee! Over 170 million yards of leather 
welting valued at over six million dollars 
is the amount required to take care of 
annual manufacturing requirements. 
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CANADA ELECTS THREE 


INDUSTRY PRESIDENTS 
At the First Annual Shoe and 
Leather Convention of Canada, held 
October 15-18 in Quebec, the tan- 
ners, shoe manufacturers and shoe 
retailers organizations elected their 
respective officers for the coming 
year. 

Philip J. Duggan, president and 
manager of Donnell & Mudge, Ltd., 
was elected President of the Tanners 
Association of Canada. Duggan will 
complete the two-year term of retir- 
ing president Reinhold Lang, of Lang 
Tanning Co., Ltd., Kitchener, who 
has been forced to leave his office be- 
cause of ill health. 

New president of the Shoe Manu- 
facturers Association of Canada is 
Homer Dufresne, of Dufresne Indus- 
tries; first vice-president is H. 
Gibaut, president of John Richie Co., 
Quebec; second vice-president is 
Robert M. Scroggins of Scroggins 
Shoe Co., Ltd., Ontario. 

New president of the Canadian 
Shoe Retailers Association is Louis 
DesLauriers, president of the firm 
of Giroux & DesLauriers, Ltd., Mont- 
real. 

At the Joint Convention it was 
voted by unanimous decision of the 
three Canadian associations to hold 
a sample shoe show in October, 1951, 
in Montreal. 


Weir Stewart Elected Head 


Of Shoe Association 

Weir Stewart, president of Marsh- 
all, Meadows & Stewart, Inc., Au- 
burn, N. Y., was elected president of 
the National Shoe Manufacturers’ 
Association at a meeting of the board 
of directors held Oct. 31 in Chicago. 

W. W. Stephenson of New York 
was re-elected executive vice presi- 
dent with the following designated 
as vice presidents: Maxey Jarman, 
General Shoe Corp., Nashville, 
Tenn.; A. W. Cadwell, Freeman 
Shoe Corp., Beloit, Wis.; J. L. 
Moran, Moran Shoe Co., Carlyle, 


' Tl; W. J. Reardon, Daniel Green 


Co., Dolgeville, N. Y.; and Joseph S. 
Stern, U. S. Shoe Corp., Cincinnati, 
O. 
Other officers appointed include L. 
V. Hershey, Hagerstown Shoe Co., 
Hagerstown, Md., treasurer; Harold 
R. Quimby, secretary; and the fol- 








THREE CANADIAN PRESIDENTS 











Just elected to head the shoe retailers, shoe manufacturers and tanners 
organizations of Canada, left to right: Louis DesLauriers, president of the 
Canadian Shoe Retailers Association; Homer Dufresne, president of the Shoe 
Manufacturers Association of Canada; and Philip Duggan, president of the 
Tanners Association of Canada. 


(Photo Courtesy of Leather Life) 





lowing honorary vice presidents: J. 
Franklin McElwain, J. F. McElwain 
Co., Boston; Henry W. Cook, A. E. 
Nettleton Co., Syracuse, N. Y.; 
Harold C. Keith, Geo. E. Keith Co., 
Brockton, Mass.; Roger A. Selby, 
Selby Shoe Co., Portsmouth, O.; L. 
V. Hershey; Guy E. Manley, E. P. 
Reed & Co., Rochester, N. Y.; Law- 
rence B. Sheppard, Hanover Shoe, 
Inc., Hanover, ‘Pa. 

Directors are: Leo Goodkind, Lu- 
cille Footwear Co., Williamsport, 
Pa.; W. W. Kiss, Pied Piper Shoe 
Co., Wausau, Wis.; S. L. Slosberg, 
Green Shoe Manufacturing Co., Bos- 
ton, Mass.; James E. Wall, Wall- 
Streeter Shoe Co., North Adams, 
Mass.; Harold Florsheim, Florsheim 
Shoe Co., Chicago; Alfred F. Dono- 
van, E. T. Wright & Co., Rockland, 
Mass.; A. J. Brauer, Jr., Brauer 
Bros. Shoe Co., St. Louis, Mo.; 
Clyde Gerberich, Gerberich-Payne 
Shoe Co., Mount Joy, Pa.; T. R. 
Simons, Weyenberg Shoe Mfg. Co.., 
Milwaukee, Wis.; Jerry Kushins, 
Kushins, Inc., Santa Rosa, Cal.; Saul 
L. Katz, Hubbard Shoe Co., Inc., 
Rochester, N. H. 


WEISS HEADS TRAVELERS 

Samuel S. Weiss was re-elected 
president of the National Shoe Trav- 
elers’ Association, Inc., at the group’s 
40th annual convention held Oct. 26- 
27 in Chicago. Other officers re- 
elected to serve for the coming year 
are Keith E. Pickerell, vice president; 
and Norman E. Souther, secretary- 
treasurer. 

Members of the Association out- 
lined a widened program during the 
coming year for support of shoe 
salesmen’s activities and protection 
of their interests. Featured speaker 
at the two-day meeting was W. W. 
Stephenson, executive vice president 
of the National Shoe Manufacturers 
Association, who spoke on “The 
Place of the Shoe Traveler in 1951.” 
Other speakers were I. J. Harris, 
former president, National Associa- 
tion of Women’s and Children’s Ap- 
parel Salesmen; Marshall Mantler, 
managing director of the National 
Bureau of Salesmen’s Associations; 
and Earl Susman, Association at- 
torney. 





HIDES 


SANDS & LECKIE 


BROKERS 


665 Atlantic Avenue, Boston 11, Mass. 


SKINS 


Cable Address: SANDLECK 
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In The Letter Carrier “WALKING TE 
CHROME RETAN SOLE LEATHER Outwore 






















REPRESENTATIVES 
SAN FRANCISCO 


LOS ANGELES 


BOSTON 
Wm. I. Johnson Co. 


ST. LOUIS 
L. B. Rhein Co. 


DALLAS 
John G. Mahler Co. 


ROCHESTER 
Cc. Roy Fisher 


MILWAUKEE 
Donald O. Elliot 





Herbert A. Cohen Co. 


Herbert A. Cohen Co. 








Highly Advertised Composition 


We knew we made the best Chrome Retan 
Sole Leather possible, and were willing to 
test it in actual use against all comers. So 
we made the “Walking Test.” 

Selecting the Letter Carrier, because he must 
walk through all kinds of weather, we cross- 
mated Manasse-Block Chrome Retan Sole 
Leather with one of the nation’s most highly 
advertised composition soles. And the leather 
won. The photo tells the story. There is no 
substitute for leather. 
The leather wore better, and... it gave more 
foot comfort without scalded, tired, or aching 
feet. Yes, only genuine leather “breathes” to 
prevent “hot foot.” And it looks smarter, too. 


MAKE GREATER PROFITS 


You are building for the future when you use 
MANASSE-BLOCK Chrome Retan Sole 
Leather. Your shoes will have longer wear, 
smarter appearance, more customer appeal, 
and build your position in the market. For 
superior leathers, see your nearest Manasse- 
Block Representative. 


MANASSE-BLOCK 
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CAUTION KEYNOTES 
(Continued from Page 46) 


stantial price resistance, there will be 
a substantial shift in buying policies. 
Some retailers will move into lower- 
priced lines, banking maintenance of 
sales or units on a_hold-the-price- 
line-policy. Others will move into 
higher prices on the theory that qual- 
ity cannot be sacrificed, and that their 
business has been built on consumer 
expectance of a specified quality. Who 
will do what—that’s the guess at the 
moment. Within the next four to 
six weeks, when actual orders come 
in on a large scale, the answer will 
be furnished. It’s simply too early 
to determine at this moment. 

It is expected that men’s footwear 
will be the least effected saleswise by 
the price boosts. Not that there won’t 
be some consumer reaction, but, as 
one men’s producer reasoned, “Men 
seem to understand the causes behind 
price increases. They are in business 
and can better appreciate the inevit- 
able forces that push up prices. They 
are more sympathetic to our prob- 
lems because they relate them to their 
own businesses in the price turmoil 
of today. That should add up to 
less resistance.” 

Perhaps most concerned are the 
juvenile shoe producers. Retailers of 
children’s shoes deal with mothers 
who are super-sensitive to prices in 
all markets today. Even minimum 
boosts of 50 cents will be noticed— 
and increases of $1 or better will 
pose a serious sales problem. It is 
here where a strong shift to lower- 
priced lines could come to pass. Be- 
cause smaller children particularly 
outgrow rather than outwear their 
shoes, mothers could well reason that 
the quality factor could be by-passed 
if prices moved upward. However, 
brand name producers were not 
wholly in accord with this, claiming 
that because of the vital health factor 
involved in children’s footwear, many 
if not most mothers would not jeop- 
ardize health with lowered footwear 
quality. 

Most uncertain was the women’s 
field, particularly the popular priced 
ranges. Staple types and high-grade 
lines are not expected to feel any 
serious effects. But in the lower- 
priced style lines there could be a 
major shift in consumer buying. Con- 
sistent consumer buyers of $5 shoes, 
for example, might strongly resist 
moving into $6 lines—particularly 
when all other products were also 
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higher in price. In short, despite 
higher wages the distribution of pur- 
chases over many essential items 
could quickly dissipate the higher 
wages. Consumers could just as well 
“cut down” on prices paid for foot- 
wear as well as for other items. 


Whither Staples? 

Another possible shift adding to 
the concern of retailers and manu- 
facturers alike is in styles. For ex- 
ample, fewer staples and more cas- 
uals; fewer welts and cements to 
more Californias. Because of the 
general difference in quality factors 
between staples and casuals, the price 
increases have been substantially 
greater in staples than in casuals. 
Staples, for instance, are far less sub- 
ject to the use of less expensive ma- 
terials such as fabrics; and more- 
over, they require more materials, 
better products and more skilled 
workmanship. They are simply cost- 
lier to make. Because of the very 
positive price advantage inherent in 
casuals, there could be a strong 
movement in that direction at the 
expense of staples. There was appre- 
ciable indication of this at the Fair. 


Prices vs. Sales 

Will rising prices hurt sales? Re- 
tailers think they would; that is, dol- 
lar volume would hold but unit sales 
would dip. Manufacturers think 
otherwise—that unit sales would hold 
but. dollar volume would be higher. 
They pointed out that though there 
have been price increases in the post- 
war years, total shoe sales and shoe 
consumption have held closely to the 
anticipated and traditional annual 
per capita pattern. They also 
pointed to the sharp difference in 
average shoe prices prewar and early 
postwar, when the OPA lid went off. 
It took some time for manufacturers, 
retailers and consumers alike to re- 
alize that a whole new cost-price- 
wage plateau had set in, as always 
following a war. We gradually ad- 
justed to it then. We will do so 
again now. So was the reasoning. 

The matter of controls was also a 
signficant sales factor. A surprising 
number of retailers felt that some 
action of price controls was forth- 
coming after the Nov. elections. Most 
were uncertain as to what kind of 
controls, but felt that there would 
be some effect on footwear—particu- 
larly because the controls could well 
hit such basic commodities as hides 
and skins, hence leather, followed by 
footwear. A few—very few—talked 
of price rollbacks. This appeared to 
be more optimism than reality. How- 
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Close-up showing oscillating mech- 
anism. Also wire feeder belt mak- 
ing it possible to return skin front 
or rear, as you choose. The belt 
feature is used in conjunction 
with the compressed air pick-off 
which helps cool cylinder and 
keeps paper clean. 


INTRODUCED THR 


ropay A 


THE LIGHTNING OSCILLATING BUFFING MAC 


In just three years the LIGHTNING Oscillating Buffing Machine has become the top 
favorite for speed and efficiency with progressive tanners all over the world. It takes less 
than an hour for the LIGHTNING to prove that it will save time and labor and produce 
superior leathers. 

Sturdy in construction, simple in operation, the LIGHTNING BUFFING AND SHAV- 
ING MACHINE will give years of troublefree operation. In many tanneries the machine 
is operated by girls. Its tip-of-the-toe control makes it an outstanding time and labor 
saver. 





Developed by the Curtin-Hebert Co., pioneer manufacturer of buffing machines, the 
new buffer with its oscillating sandpaper-covered cylinder is producing finer leathers at 
less cost. It can do the same for you. Here are some of the features of the LIGHTNING. 


Specially designed anti-friction bearings allow oscillating the cylinder through the cyl- 
inder bearings without handicapping accuracy or life expectancy. 


This machine can be equipped with either cylinder brush pick-off and conveyor rods 
returning the material to the operator or oscillating compressed air pipe and conveyor belt, 
discharging material to the front or rear of the machine, as you choose. 


Guards completely cover all belts. 


One permanent exhaust duct (does not have to be slipped on and off by operator) 
exhausts dust from both the hood and the pan. 


Micrometer adjustment of the rubber roll for accuracy and duplication. 
Easy and quick adjustment of the pinch roll. 

Dynamic balanced cylinder and motor. 

Motor furnished as integral part of the machine. 


Complete set of accessories. 


CURTIN -~ 
the pioneer 
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ever, there does seem to be enough 
thinking about the price control fac- 
tor to cause some cautious hedging 
by retailers. Enough, that is, to 
cause a delaying action on their de- 
cisions of what and when to buy. 
Looking at the Shoe Fair pano- 
ramically, there was no pessimism. 


healthy 1951. People will wear and 
buy as many shoes per capita as in 
1950. 

The significant factor emanating 
trom the Show was the mental ad- 
justment to a new price plateau, and 
the consequent concern of “how the 
consumer is going to take it.” Also, 





because of this current buying inde- 
cision, the possibility of important 


Both manufacturers and _ retailers 
foresee good business ahead, a 
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"YOU get the BEST 


when you rely upon BARBOUR for 
your complete Welting requirements 


BOUR 
Saree IN A WIDE RANGE OF DESIGNS 


+ « « «Notched * Scored + Reverse + Pre-stitched Reverse 
Rugged-Edge * Stout-Edge ° Di d » Doubledeck 
Custom Doubledeck + Dresswelt 
%& GOODYEAR WELTING in all colors and Snowflake 
% WELTINGS FOR EVERY WELT PROCESS 
Silhouwelt + Littleway + McKay + Gridlox 
Stitchdown — Beadwelt +» Notched Beadwelt 
World’s Largest Manufacturers of Welting 


BARBOUR WELTING COMPANY \ 
Brockton 66, Mass. 





























shifts in types of footwear to be 
bought and sold—types of construc- 
tion, materials, styles, price lines, 
etc. Within the next two-three 
months, retailer decisions will be de- 
termined enough to establish their 
pattern of action. And within the 
next six-seven months the consumer 
reaction will also be well established. 
From there on the sailing will be 
smoother, with more self-confidence. 
Until then, the crop of gray hair 
can be expected to be higher than 
the seasonal average. 


NAME MILLER OFFICERS 


Martin M. Stollmack, general man- 
ager of Carlisle Shoe Co., division 
of I. Miller & Sons, Inc., Long Island 
City women’s high grade shoe manu- 
facturer, has been appointed execu- 
tive vice president and managing 
director in charge of all Miller opera- 
tions. 

Announcement of new officers was 
made following a meeting of the com- 
pany’s board of directors last week. 

Maurice Miller was named presi- 
dent to succeed George Miller, who 
died Oct. 4. Other officers ap- 
pointed were Michael A. Miller, 
chairman of the board; Irving E. 
Grossman, vice president; Irving 
Miller, treasurer; and Herman Bear- 
man, secretary. 





LEATHER Co. 
NEWARK 4, N.J. 
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Heads Chicago Group 














New president of the Chicago Hide & 
Leather Assn. is Edward R. May, 
secretary of the group for four years. 
May is secretary of the Geo. H. 
Elliott & Co. and succeeds James C. 
Graham as head of the Chicago hide 
group. May was seated as president 
at the Association’s annual stag ban- 
quet held Oct. 26 at the Edgewater 
Beach Hotel, Chicago, where some 
350 members enjoyed a fine dinner 
and outstanding entertainment. 
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News about B. F. Goodrich Chemical Company raw materials 


Get these 5 
extra advantages 
for your 


rubber base soles 


Stiffness with light weight 


Leathery look and feel 


Exceptional flex life 


Permanent color 


Exceptionally long wear 





( ;00d-rite RESIN 50 


OU can simplify process- 

ing — gain extra profit- 
making advantages, too—when 
you use Good-rite Resin 50 as a 
reinforcing agent. 


Here’s why: loading a soling 
compound with ordinary fillers 
to obtain a desired hardness in- 
creases the weight and reduces 
flex life, abrasion-resistance and 


- quality. When Good-rite Resin 


50 is used as a stiffening agent, 
the soling compound gets the 


hardness desired—with light 
weight, exceptional flex life, 
better abrasion-resistance and 
excellent low temperature 
properties. 

This improved reinforcing 
agent is made as a white, free- 
flowing powder. Its size is such 
that 85 per cent will pass a 100 
mesh screen. It can be com- 
pounded ina variety of attractive, 
permanent colors. 


Good-rite Resin 50 may be 


GEON polyvinyl materials ¢ HYCAR American rubber ¢ GOOD-RITE chemicals and plasticizers 
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used with natural or American 
rubber products. For complete 
information, please write De- 
partmentHI-12,B. F. Goodrich 
Chemical Co., Rose Building, 
Cleveland 15, O. Cable address: 
Goodchemco. 


B. F. Goodrich Chemical Company 
A Division of The B. F. Goodrich Company 


Hycar 





Reg. U S. Pat. Of. 


Amuuca Riipher 





Since 1888 


Specialty Leathers 
Side — Horse 
Well known Tannages 
KLENZETTE 
ANILETTE 


ROSS-ETTE 
and the popular 


This tag attached to shoes 
uppered with Kleen-ette 


A.H. Ross & Sons Co. 


Chicago 22, Illinois 





Laub Quality is Famous 
in Leather Specialties, too! 


For belts, sandals, bridle reins, sad- 
dles, saddle bags, etc., look to Laub 
for the best in quality leather. 


Strap Sides and Backs 
(Russet and colors) 





LEATHER MARKETS HOLD FIRM AS 
TANNERS LOOK FOR INCREASED SALES 


Sales Activity Limited In Tight Market 
But Prospects Are Good 


More interest in sole leathers. 
Kid slows down. Sheep does fair 
business. Sides moderate. 


Sole Leather Pick Up 


Boston sole leather tanners report 
more interest, moderate sales this week. 
A good deal of leather is going to 
Midwest shoe manufacturers. Eastern 
manufacturers also show more activ- 
ity. Finished leather supply is limited 
and tanners are reported active on 
rawstock market; some filling LIFO 
inventory, others need replacement 
stock. Prices remain about the same. 
Some 9-10 iron bends move up to 68c, 
8-9 irons bring up to 72c, below this 
up to 80c. 


Light Bends: 78-80c 
Medium Bends: 68-72c 
Heavy Bends: 58-63c 


Sole leather tanners of Philadelphia 
report repair leathers still inactive. 
The recent scare caused a lot of stock- 
ing up of this type of leather and 
also some stocking up of shoes which 
are not yet in need of repair. This 
business is expected to remain dull 
until the piled up material is used. 
Factory leathers doing better. Mili- 
tary buying of shoes has helped con- 
siderably. No price changes reported 
in factory bends. Heads and bellies 
still in great demand with no price 
changes. 


Sole Offal Firm 


Sole leather offal tanners and deal- 
ers on Boston market find more activ- 
ity than recently despite firm to strong 
prices. Shoe manufacturers show 
more interest. This plus prospect of 
increased military procurement helps 
keep prices at top levels. Cow bellies 
bring around 50c; some tanners ask 
§0c for steers but sales are reported 
at 48-49c. Single shoulders with 
heads on move at 67-70c for lights, 
54-60c for heavies. Double roughs 
unchanged; waist belt stock still 
brings up to 80c. Heads fairly active 
at 30-33c. Fore shanks bring up to 
40c; hind shanks up to 44c. 

Bellies: Steers: 47-49c; Cows: 

48-50c 

Single shoulders, heads on: 

Light, 64-70c, Heavy, 54-60c 

Double rough shoulders: 72-80c 

Heads: 30-33c 

Fore Shanks: 38-40c 

Hind Shanks: 40-44c 


Calf Leathers Moderate 


Boston calf leather tanners report 
sales moderate, prices generally un- 
changed. Despite continued inactiv- 
ity on calfskin market, firm rawstock 
prices give tanners little leeway on 
leather prices. Spring buying has be- 
gun but tanners are uncertain of how 
much volume to expect. Most calf 
tanners are fairly busy on old orders, 
find new orders not too much in evi- 





eg le et Res Price and Trends of Leather 

















Natural Tooling Strap Sides THIS MONTH YEAR 1949 
and Backs KIND OF LEATHER WEEK AGO AGO HIGH 
Seanene nk Cieteen Many ties CAM CMR aa BENE) cacnnmnscnssccccoceeeanceee 1.10-1.30  1.10-1.30 — 90-1.06 95.445 
Double Waistbelt Shoulders CALE Geena) i. <.cesesss5ccccgsesecsnsss 1.00-1.25 1.00-1.25 85-1.05 90-1.10 
(Russet and colors) ET TE 1.20-1.35 1.20-1.35 © 1.10-1.20 —1,05-1.30 
RID (Black (Giased) .;........2.05.:......- 8$0-1.17; 1.25 80-1.17 70-1.00 70-1.00 
Steer Harness Leather Sides NED ONLI soo 525 ooo sic snncssennveeeedeeoes 80-93 80-93 70-90 70-90 
(Russet and black) PATENT (Extreme) ......................: 56-74 56-71 48-56 56-66 
SHEEP (Russet Linings) .................. 19-28 19-28 18-22 19-23 
Stag Harness Leather Backs KIPS (Corrected Reg. Finish) .......... 64-73 64-71 57-61 57-61 
(Russet and black) EXTREMES (Corrected Reg. Finish) 54-62 54-62 45-53 48-53 
WORK ELK (Corrected) .................. 57-62 55-60 44-50 52-56 
SOLE (ZigNt BOads) .........:s.scscecsossesees 78-82 78-83 64-66 68-72 
GEO L AUB’S SONS PICU G 2 Seg sie: eke aera annne 47-50 47-52 43-45 44-48 
a SHOULDERS (Dble. Rgh.) .............. 72-80 72-80 60-67 64-72 
TANNERS SINCE 1846 SPLITS (Lt. a ies : Sere 36-41 36-41 37-43 39-44 
SPLITS (Finished Linings) ................ 20-26 20-26 20-23 22-24 
BUFFALO 6, N.Y. SPLITS (Gussets) ............cccccecsescseesees 17-22 17-22 17-20 19-20 
AGENCIES I Ce GD) osc cccsicccccevscesce 11 11 9 914-10 
BOSTON: Merrihew & Company LIGHT NATIVE COWS .................. 35-36 33-34 24-27% 29Y, 


GREATER NEW YORK: Thomas Leather Co. 
PHILADELPHIA: Earl C. Cookman Co 
CHICAGO: Ralph E. Nigg & Mark Steinberg 
ST. LOUIS: George E. Morris & Co. 
LOS ANGELES: Russ White Co. 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock. 
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dence. Women’s smecth calf still 
bringing $1.20 and down; men’s at 
$1.25 and down. Suede moderate 
with sales made at $1.35 and down. 


Men’s weights: B $1.10-1.25; C 
$1.04-1.20; D .94-1.14; X .89- 
1.04; XX 85c 

Women’s weights: $1.05 to 1.20; 
C 97c-1.07; D 90c-1.02; X 80c- 
96c; XX 65c-78c 

Suede: $1.25-1.35N; 
1.10-1.15N 


1.20-1.25N; 


Sheep Keeps Moving 

Boston sheep leather market reports 
fairly constant business at firm prices. 
Story unchanged from recent weeks 
with russet linings fair to good at 28c 
and down. Boot linings around 25c; 
better grade shoe linings at 21-22c. 
Colored vegetable linings do some 
business at 28c and down. Other se- 
lections not too active. 


Russet linings: 28, 26, 24, 22, 20, 
IS, 16; Ide 

Colored vegetable linings: 28, 26, 
24, 2). 19, F7, Ue 

Fiat: sweat: 29, 27, 25, 23¢ 

Chrome linings: 34, 32, 30, 28, 26c 

Garment grains: 27, 25, 23, 21c 

Garment suede: 28, 26, 24, 22c 


Side Leathers Fair 

Some pickup in sales reported in 
Beston side leather market this week. 
New orders still limited but tanners 
are busy filling old ones, hold firm 
to quotations for any new buying. 
Some tanners have been active on hide 
market with anticipatory buying, both 
for Spring orders and expected mili- 
tary buying. Cthers buying to meet 
LIFO requirements. Heavy 
extremes bring moderate sales and as 


aniline 


regular finish corrected kips and ex- 
tremes. Work elk fair. 

Heavy Aniline Extremes: B 64-67; 
C 63-64; D 56-59c 


Other Finishes 


Corrected Kips: B 65-73; C 63-71; 
D 61-69; X 55-62c 

Corrected Extremes: 54-62; 52-58; 
50-56; 47-S53c 

Corrected Large: 
49-53; 46-50c 

Work Elk: 57-62; 53-58; 49-54c 


53-58; JS1-55; 


Splits Unchanged 

No change, either in prices or sales, 
reported by Boston splits tanners. 
This means that sales continue mod- 
erate at fairly firm prices. Strong 
hide market of past two wecks keeps 
leather prices at recent levels despite 
some resistance by buyers. Suede a 
good item; finished linings and gus- 
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sets do some business at recent levels. 
Retan sole not too active. 
Light suede: 36-41; 34-39; 32-36c 
Heavy suede: 43-47; 41-43; 38-40c 
Retan sole: 40, 38, 35, 33, 30c 
Finished linings: 19-21; 20-23; 22- 
26c 
Gussets: 17-22c 
Pickled Heavy, 14-15¢ lb.; Light, 
1214-13 4c Ib. 
Blue splits: Heavy, 
Light, 13-14c lb. 


15-17c Ib.; 


Kid Leather Stronger 

Philadelphia kid leather tanners re- 
ported that business has definitely 
picked up with largest volume of or- 
ders received for black glazed. Black 
suede finding some market. No mar- 
ket for colors as yet, excepting for 
blues and browns that have been sell- 
ing for the past few weeks. Prices 
unchanged in both suede and glazed. 
Slipper leather still good. The heavy 
buying done by slipper manufacturers 
has tapered off but a satisfactory num- 





SHOE, SLIPPER, RUBBER FOOTWEAR ~ 


MACHINERY 


© COMPO ® McKAY °® WELT processes 


REBUILT 








WIDE 
ASSORTMENT 
Always 
Available 
for 
IMMEDIATE 
SHIPMENT 


3 
WAtkins 9-3200 










with 


ENGINEERED PRECISION 


for Superior Service 
Substantial Savings 


Inquire Dept. LS 


and cooperative spirit 















TRADE MARK REG.U.S.PAT. OFF. 


ILIT 
BLACK GLAZED KID op Penon® ae 


KID LININGS 


SURPASS LEATHER COMPANY 





9th and Westmoreland Sts., Philadelphia 40, Pa. 


GENUINE KANGAROO 


SUEDE KID 








LEATHER and SHOES 


59 








CARR LEATHER CO: 
69 SOUTH ST: 
BOSTON 
TANNERIES ‘AT PEABODY 





SHEWAN 
Ww 


.. » Vat dyed, 

brushed nap, 
reversed 
kips... 







Amour letter [oy 


CHICAGO - BOSTON - NEW YORK 
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ber of fill-in orders. Cowboy boot 
men buying slipper leather. However, 
side leathers have cut into the kid as 
far as cowboy boots go. Tanners feel 
this no problem as kid is really more 
satisfactory and other leathers sell 
when not too much colored kid avail- 
able in the proper weights. Prices 
unchanged. Nothing new reported 
about linings and no new price quo- 
tations. Nothing reported in crushed. 
Satin mats seem really dead; even those 
who do a good active business in this 
type of leather find no demand. There 
is some hope that it will pick up. 
The rawskin situation continues un- 
satisfactory as far as tanners are con- 
cerned. Prices of skins are high and 
grades of skins are not the best. These 
are apparently still going to Europe. 
Many tanners still feel it is ECA 
funds that enable the European com- 
petitors to outbid American tanners 
no matter how prices skyrocket. 


Current Average Prices 


Suede: 35c-95c 
Glazed: 32c-1.10; 1.25 
Linings: 26c-60c 
Slipper: 35¢-75c 
Crushed: 35c-75c 
Satin Mats: 50c-1.20 


Belting Leathers Slower 


Belting leather tanners of Philadel- 
phia report business has eased off 
slightly but this is entirely satisfac- 
tory. It has fallen back to a “more 
normal pace,” and tanners aren’t “hit 
from all sides.” The previous pace 
would be impossible to maintain be- 
cause of the limited quantity of leath- 
ers. Prices are absolutely firm. Qual- 
ity of hides poor, prices too high; 
no inclination on part of packers to 
make real adjustments. Shoulders in 
great demand. Curriers find business 
in line with rest of industry. Business 
active and prices firm in curried belt- 
ing. Curried shoulders in great de- 
mand for waist belting and strapping. 
Prices show some variation but on the 
whole are about 30% higher than last 
year. 


AVERAGE BELTING PRICES 





ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 
SULPHONATED 





TALLOW 
FLEXOLE 


CHEMICAL 
SPECIALTIES 


‘Always Reliable” 








LEATEX CHEMICAL COMPANY 
2722 N. HANCOCK ST., PHILADELPHIA, PA. 





acoopCAN name 


SINCE 190! 


5-GALLON SQUARE CAN 


STERN CAN COMPANY 


183 ORLEANS STREET ¢ A 








Butt Bends: 


eS gare Perr 1.05-1.09 

Ee rer 1.15 

Bes. SEs ED ch css cacgseeease 1.01-1.05 

oe ee er tr re 1.11-1.12 
AVERAGE CURRIED BELTING PRICES: 
Curried Belting Best Selec. 2nd 3rd 
Butt bends ..... 1.36-1.50 1.32-1.43 1.26-1.30 
Centers 12” ....1.60-1.85 1.55-1.78 1.30-1.34 
Centers 24”-28”. .1.61-1.82 1.55-1.75 1.30-1.41 
Centers 30” ....1.57-1.76 1.50-1.70 1.30-1.39 
Wide sides .....1.27-1.42 1.24-1.37 1.16-1.29 
Narrow sides ...1.21-1.28 1.17-1.20 1.10-1.13 

Premiums to be added: ex. heavy 8c-10c; 


light 5c; ex. light 12c-15c. 
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Want QUICK Results? 

Use-— —- . 

LEATHER AND SHOES' 
WANT ADS 
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Welting Slow 
Most welting shipments being made 
against old orders. New business still 
small. Interest, however, grows as 
shoe sales in men’s field hold up well. 
Regular Goodyear welting of 2 x % 
inches quoted at llc. Buyers want 
to pay less, sellers usually say it can’t 
be done, leather replacement costs be- 
ing what they are. Specialty welting 
faces another great season. Most welt 
lines displayed at Chicago carried con- 
siderable specialty welting and sales 
were good. Synthetic welting enjoys 
good call from stitchdown and cheaper 
welt field. Plastic welting continues 
to get good white business, finds regu- 

lar colors of more interest. 


Glove Leathers Quiet 


Glove leather business quietest it 
has been in years. Glove business 
limping along on past orders with no 
new business coming in. All in all, 
the picture is gloomy and the pros- 
pects for Spring are not too rosy. 

Fair demand for semi-dress gloves 
at a price but the price is below to- 
day’s cost. Glove manufacturers 
scour the market for domestics at 25c 
or lower. Domestic grains quoted at 
37c, 34c, 31c and 28c. Pigtex grades 
quoted at 28c, 25c and 22c. No sales 
made at these prices. Pickle skins 
high and there is no prospect of a 
break in leather prices. 

Pigskin merchants have the same 
complaint. In spite of the rise in 
raw skin prices, glove manufacturers 
refuse to pay more for the leather 
than they did last Spring. 


Bag, Case and Strap Up 


The sharply higher raw material 
market induced tanners to adjust bag, 
case and strap leather prices upward 
from 2 to 4c, depending upon the 
selection. 

Midwest tanners report fairly ac- 
tive market, seasonably slow. The 
newly established levels quoted as 
follows: 

2% ounce case: 55, 52, 49c 

3 ounce case: 58, 55, 52c 

4 ounce strap: 69, 66, 63c 

5 ounce strap: 73, 70, 67c 

6 ounce strap: 77, 74, 71c 


Garment Leathers Dull 

Demand for garment leathers flatly 
described as “very poor.” About the 
only thing holding up the current 
leather price situation is the raw ma- 
terial markets, which have been hold- 
ing firm for quite some time, espe- 
cially for both the suede garment and 
grain garment leathers. 

In the horsehide leather, raw ma- 
terial market has again turned to the 
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WELTING 


and 


SPECIAL LEATHERS 


McADOO & ALLEN WELTING CO. 


QUAKERTOWN, PENNSYLVANIA 


Agencies in Principal Centers in the United States and throughout the world. 





CUTTING, PERFORATING, 


MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 





. ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


Write, Wire or Phone 







INDEPENDENT DIE & SUPPLY CO. 


"Associate LaSalle near Jefferson 
W ERA DIE CO. NP ee ee eo 


Red tion, Pa. is Phone: GRand. 2144 





























“The Rotary Way" combines the use of 
“Rotary” full and semi-coated French 
Cord Binding with the "Rotary" French 
Cord Turning machine. Our exclusive 
coatings, when used with our equipment 
are guaranteed not to clog machines. 
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| scft side, but still no revisions are 
4 | noted in herschide leather prices. 
; DN WA | Suede garment leather, 32, 30, 28¢ 
ie A | Grain garment leather, 31, 29, 26c 
ARCH a I DOSED Horsehide leather (average), 36-38c 
SB. Better horsehides grades, 40, 42c 
* ® e Je Work Glove Leathers Stead 
Gives a Lift = y 


Market on glove splits, LM weights, 





to Your for the work glove manufacturers 
steady to perhaps slightly stronger. 
Shoe Sales Some tanners report marke: at 22, 21, 


and 20c for No. 1, 2 and 3 grades, 
although they represent very good 
quality. Generally, the market quoted 
at the 21, 20 and 19c range in most 


The new Niles Arch Uplift is the 
greatest advancement ever made 
in arch supports. 


® Adds to the 
Shoe wearer's comfort 


® Retains the shape of 


the shoe - an ee : you've czses. Demand for — glove splits 
r sales plus in your Liat im onan arate) ‘ttle i ee 
® Will prevent fallen arches lines. P 4 | ee eee eee 
| v . 
® Eliminates cutting special Write today for | 
ye : H h - » ft. 
orthopedic insole patterns. Samples and Information ina . og i ri ie 


Horse Shanks (50-55 avg. ft. per 


VAN HORNE-KAESTNER LEATHER CO. doz.) 29-31c per sq. ft. 


1911 SOUTH ALLIS ST., MILWAUKEE 7, WISC. 


Cow Bellies (40-45 avg. ft. per 
doz.) 28-30c per sq ft. 

Cow Bellies (50-55 avg. ft. per 
doz.) 30-32c per sq. ft. 

Shoulder Splits (No. 1, 2, 3) (Per 
Pound) 60, 50, 40c 

Glove Splits (L-M) (No. 1, 2, 3) 


SMOOTH AND ELK SIDE LEATHER Tanning Materials Advance 


ied Raw Tanning Materials advanced 


VEGETABLE this week. Sumac cffered at $93.00 


For Linings, Bag, Case, and Strap and very scarce. Myrobalans also up, 
at aa an average of $2.00 per ton, and 


South American Mangrove Bark ad- 


INDIAN TANNED LEATHER vanced. Waitle Bark in short supply. 


For Fine Casuals and Sport Shoes Tanning Extracts unchanged. Tan- 
e e ning Oils quctations unchanged and 
Contract Tanning market continues in firm positicn. 
Raw Tanning Materials 
Divi-Divi, shipment, bags .........+.-- . 
Wattle bark, ton 
Coeenceccvcee “Fair Average’ $71.00-$72.00 
baeee ne kee ‘“‘Merchantable’’ $69.00-$70.00 
MR DES, TORE iis. 6 65:6 -c:5: acer oeve-nvere-e ot 6 OO 
Myrobalans, J. 1s. .............-§$48.50-$49.50 
(Crushed $75.00) J. 2s. ..... «+. 640.00 


| Ee a yer errno 
Valonia Cups, 30-32% guaranteed .....$62.00 
Valonia Beards ...............++-$78.50-$82.50 
Mangrove Bark, So. Am. ........$56.00-$58.00 


Tanning Extracts 
Chestnut Extract, Liquid (basis 





ad 
+e , : 4 25% tannin), f.o.b. plant 
AY \ LICH TMAN MMT OREM soe cgitts cee bece es leslie + 3.45 
\\ a Barrels 6.1. 2.0 cccccccccccccccccccces 4.13 
Dy H <<LESS > DROPEOIB, LEDs scvccccccccvcceess sds MOe 
j i} ee" Chestnut Extract, Powdered (basis 
rf eal -_ 60% tannin), f.o.b. plant 
€ i; LEATHERS 4 we a“ RE OE a wacesidicctcsticrceesscosiccens. Seem 
‘ “AA - MMC TNGLL., cen ct eaaseeseseasenneseies 9.78 
: Cutch, solid Borneo, 55% tannin, 
RS Cer or: 06% 
Gambier Extract, 25% tannin, 
By. ccs senceonctecasece ene 09% .12 
Hemlock extract, 25% tannin, tk. cars, 
£.0.0. WEB. coccccccecccvcvccesoes -0525 
WBNS... Cb. cccccceccccccccccsecsccccs 05% 
Oak bark extract, 25% tannin, Ib.- 
Dbis. 644-6%, tks. ....ccccccecccess 06% 
Quebracho extract 
Solid, ord., basis 63% tannin, c.l. 
Plus AUtY 2... ceccvcccccccessccse 8-5/16 
Solid, clar., basis 64% tannin, c.]l. .09 
Liquid, basis 35% tannin, bbls. .... .08 
GROUMA GRUFACE «oc ccckssccccesecs ven -16% 
Wattle bark, extract, solid (plus duty) .078 
Powdered super spruce, bags, c.l. 
UME TGilk. 6 discos: cgdosiesive-cie.cw sae 05% 
Spruce extract, tks., f.0.b. wks. ..... * 


-01% 
Powdered valonia extract, 63% tannin .09% 


























Tanners’ Oils 


Cod. Gil, NGG.; GPU .6cciccccesoccs 1.05 
Castor olf No, 1 C.F. dra led ....c:-. 46 
Sulphonated castor oil, 75% ........- 20 
Cod, sulphonated, pure 25% moisture .. .13 
Cod, sulphonated, 25% added mineral .. .12 
Cod, sulphonated, 50% added mineral . .11 
Linseed ol] ths., ¢.l. 20N@ Bi... cs cegee «chee 
GU. vcececssiccceekaduewcse Cie 
Weatstoot,: 20° 6.8 cectccceccaieces GO 
WIGUUBtOMG, COs Coes 6 decassdeckeCecevee sam 
BROGISIOOL, BOO CB. on wisiccic cscs cocew tease 27 
Neatsfoot, prime, drums, C.L. ....... .22% 
| Pe 9-25 ee peers 23% 


Neatsfoot, sulphonated, 
Olive, denatured, drs. gal. 





Waterless Moellon ......cecccccccccce 
Artificial Moellon, 25% moisture ...... 13 
Chamois Moe@lon ...ciccocsccccss s4E%=92 
COMmmon GORISS <6 0sccs. oe ccsieues 10-.12 
Weitral Degree: ac hesccccccccce ccs <ancue 
Sulphonated Tallow, 75% .14-14% 
Sulphonated tallow, 50% ..... .10-10% 
BHONSINE COMBOUNE 5c iicccdcicccccesenss 12% 
Bt Oe Oe cue <eeose cree nenckee. omkeene 
Sulphonated sperm, 25% water ....... .19 
Petroleum Oils, 200 seconds visc. tks., 

Wie. ccsctenucsnoetescaucveualecus 13% 
Petroleum Oils, 150 seconds visc. tks., 

EO. cccusccvccccccccecccsssscsvcce 14 


Petroleum Oils, 100 seconds visc. tks., 
TODS wesw sass svavcevedsseetdcdee 
‘Quotations withdrawn 


@ Joseph Settino, formerly associ- 
ated with J. Ansin & Co., Inc., has 
announced the formation of Joseph 
Settino & Co., Inc. at 145 South St., 
Boston. The new firm will engage in 
the converting and sales of fabrics for 
the shoe industry as well as specialty 
fabrics of unusual designs and tex- 
tures. Officers are Joseph Settino, 
president; and Hy Yanco, secretary- 
treasurer. 


FLORSHEIM UPS WAGES 


Close to 3000 shoe workers em- 
ployed at five Florsheim Shoe Co. 
plants ‘in Chicago were given an 
eight cents per -hour wage increase 
in a new labor contract agreed upon 
this week by officials of the company 
and United Shoe Workers of Amer- 
ica, CIO. The wage increase which 
also contains one to two cents per 
hour adjustments on job classifica- 
tions is effective Nov. 1. 

The Florsheim factories were shut 
down on Wednesday. Nov. 1. while 
workers attended a mass meeting 
where they ratified the new contract. 
Additional vacation benefits were 
also included. 

Union officials stated they expected 
the new Florsheim agreement to set 
a 10-cent increase pattern in con- 
tract negotiations with 20 additional 
shoe factories in the Chicago district. 





®@ International Shoe Machine 
Corp. has appointed Joseph Robles 
to the sales-service staff of its Boston 
area office. Rebles has had 10 years 
of lasting rocm procedure, having 
most recently served as lasting rcom 
foreman with Squaw Mountain Moc- 
casin Co. Previously, he occupied a 
similar position with Massasoit Shoe 
Company. 
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TRI-HOMO 

DISPERSER and 
Homogenizer 





Triple homogenization and dispersing 
of pigments for all purposes, including 
paints, leather finish, rubber disper- 
sions, resin coatings, fat liquors, emul- 
sions. 


Complete compact unit, including 
motor, easy to clean, simple to oper- 
ate. Sturdy construction, proven long 
life. 

Available in small, medium and large 
production sizes. 

For further information, request folder 


TRI-HOMO CORPORATION 


DEPT.L&S SALEM, MASS., U.S.A. 
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KIDDIE CHROME 
FULL CHROME TANNED 


LAMBSKINS 


WINSLOW BROS. & SMITH COMPANY 


STORES: BOSTON, 97 SOUTH ST. @ NEW YORK, 12 SPRUCE ST. @ CHICAGO, 173 NO. FRANKLIN ST. 


NORWOOD MASS 








November 4, 1950 


Many manufacturers who carefully guard their built-up prestige 
insure ‘the superior quality of their products by using THIELE 
LEATHERS, because they have entire confidence in Thiele's set 
a Mg uniformly-high standard quality through every phase of 


anning. 


@ SPORTING GOODS and GLOVE LEATHERS @ 
GARMENT @ HORSE @ COW BELLIES @ DEERSKINS @ SPLITS 


Also Contract Work 


127 N. 27th St., Milwaukee 8, Wis. 
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© POWDERED SUPER SPRUCE 
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ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 




















BLACK X COLORS 


TENERIA’EL POPO'S.eRL. 
P.0.B.- 7674. 


MEXICO, D.F. + MEXICO. 




















HE only suc- 

cessful press 
that prepares 
Sole Leather for 
drum tanning, 
extracting and 
olling. 





Also prepares 
both bark and 
chrome tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 
Olean, New York 
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PACKER HIDES UP AGAIN AS 
TANNERS CONTINUE BUYING ACTIVITY 


Further Advances Of 1/-1c Made As Military Orders 
Stimulate Trading 


Trading at a somewhat slower pace 
during past week. Packers’ offerings 
rather limited as they have been sell- 
ing ahead into the kill. Being well 
sold up on most descriptions, they 
have not been ‘too anxious to sell. 
Furthermore, the kill has been some- 
what disappointing. 

At the same time, demand is not 
quite as broad as formerly. Interest 
for certain selections early this week 
came principally from upper leather 
tanners and specialty outlets. © These 
buyers paid higher prices for light 
hides such as light native cows, light 
native steers, ex. light native steers, 
as well as heavy native cows and 
heavy native steers. 

Sole leather tanners slow to reach 
for supplies, accounting for the dif- 
ficulty in getting trading started in 
the heavy branded steer selections. 
Because sole leather business is not 
very active and tanners find it hard 
to obtain prices in line with replace- 
ment costs, it is not surprising that 
some butt branded and Colorado steers 
sold in New York market at steady 
prices. 

Regarding deliveries of hides and 
skins in coming weeks, some delays 
may be encountered as it is possible 
the LIFO inventory system will enter 
into the picture for some packers. This 
week, one big packer indicated that 


current offerings may be on a deferred 
shipping basis until after next Jan- 
uary Ist. : 


Packer Hides Advance 


Midwestern big packers this week 
sold approximately 90,000 spot hides 
at advance of % to lc per pound 
over last week. Light native cows 
at all points advanced the full cent, 
along with some production points 
of native bulls. All other selections 
advanced the half cent. 


Trading developed early in week, 
about 35,000 hides, principally in light 
average weight selections, at Yc ad- 
vances. 


Trading the first day totaled about 
35,000 hides at %c advances. About 
12,100 heavy native steers sold at 31c 
for Chicago and Riverpoint produc- 
tion. A small quantity of 1,000 light 
native steers sold at 3434c and 1,000 
ex. lights at 38c, all up Yc. About 
8,000 light cows involved in early 
trading establishing range of 341% to 
35¥4c, depending upon production 
point. Oklahoma-Ft. Worth light 
cows sold at 40c fob, a full cent ad- 
vance. 

Other early trading included 7,500 
heavy native cows at 32c for all points 
other than light grubbing points. 
Branded cows made the 4c advance 





QUOTATIONS 














Nati Present Week Ago Month Ago Year Ago 
ative steers ............ 31-3454 3014-34 32-33% 24 +25 
Ex. light native steers 38 3714N 36% 29% 
Light native cows... 35 36 34-35 33-34 25-27% 
etd yo COwe: 32 «3254 3114-32 33 -331%4N 24 -24% 
ative bulls .............. 22 21 -21% 22N 1734-18 
Heavy Texas steers .... 29 281 281% 22 
Light Texas steers .... 32N 31% 30% 23 
Ex. light Texas steers 35N 341, 3314N 26% 
Butt branded steers .. 29 28% 28% 22 
Colorado steers ........ 28% 28 (C- . 28 21y% 
Branded cows ............ 32-32% 3114-32 3044-31 24 
Branded bulls ............ 21 20 -20% 21N 1634-17 
Packer calfskins ........ 75 80 75 -80 75 -80 55 -65 
Chicago city calfskins 58 -60 58 -60 58 -60N 40 
Packer kipskins ...... : 55 ~-60 60 6214-63 47YA4N 
HIDE FUTURES 
COMMODITY EXCHANGE, INC., FUTURES MARKET 
Close Close High Lew Net 
Nov.2 Oct. 26 For Week For Week Change 
WDOCEIRDME: scucicrentssvsite ene 28.90B 28.25T 29.10 * 28.45 +65 
MIN isc coecacihesyscecxiseavernstanees 28.05T 27.10T 28.29 27.35 +95 
ol es en meeeen ER Erne only 27.60B 27.00T 27.90 27.20 +60 


ee. RE RCTS RE NO — 


Total Sales: 190 lots 
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early with about 2,600 selling at 32c 
for Northerns and 3244c for South- 
westerns. Native bulls advanced % 
to 1c depending upon the production 
point. 

Later trading, involving another 
$0,000 hides, brought new advances 
of Yc on light cows at all points, 
other than the Ft. Worth-Oklahoma 
light cows, newly establishing the 
range at 35 to 36c, Chicago basis, ac- 
cording to point take-off. Branded 
steers included in second day’s trad- 
ing, with about 27,500 selling at “4c 
up. Butts and heavy Texas steers sold 
at 29c, and Colorados at 28 4c. Other 
business included follow-up sales in 
line with the %yc advance made the 
previous day. Both sole and upper 
leather tanners exceedingly active, 
stimulated primarily by placement of 
additional orders from Government 
for more military shoes and other 
leather items. 


Calfskins Quiet 

A quiet week for calfskins. Big 
packers not entertaining ideas of ac- 
tivity, didn’t offer much in way of 
calfskins. The outside markets, find- 
ing big packers very quiet, likewise 
inactive. The packer situation figured 
on basis of 80c for Northern lights, 
75c for Northern heavies, Rivers 
77 Yac and 71c respectively. Should 
be something offered shortly, and with 
the strength indicated in some mar- 
kets, calfskins might be tagged with 
stiffer prices. 

New York trimmed packer calf- 
skins quotable at $4.50 for 3/4’s, 
$5.25 for 4/5’s, $6.25 for 5/7’s, 
$7.15 for 7/9’s, and $7.35 for 9/12’s. 
New York collector skins figured at 
$3.70, $4.50, $5.50, $6.50 and $8.50 
respectively for similar selections. Big 
packer regular slunks quoted at $3.70. 


Kipskins Strong 

Kipskins took the spotlight this 
week, about 23,000 kip and over- 
weights from the usual Northern and 
River points selling at 60c and SSc 
respectively, with Southwesterns 2c 
less. Three sellers active, one selling 
about 12,000 alone. This put kip mar- 
ket in a very steady position. Most 
skins were October salting. 

Outside, conditions were just about 
the same. Small packers were asking 
§0c for good kip, getting bids of 45c. 
Country kip was quoted 36 to 38c, 
according to quality. 

New York trimmed packer kip 
quotable at $10.75 for 12 to 17’s and 
$12 for 17’s and up, collectors $9.50 
and $10.00 respectively. 
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BEN W. SEIDEL & CO. 
HIDES & SKINS 











Seidel's 60th 
. .. pictured above is the original building, located in Eureka Springs, Ark., where 
Seidel & Co. first opened for business some 60 years back. This year, Ben W. 
Seidel celebrates the 60th anniversary of the hide and skin business which his 
father, H. I. Seidel, launched back in 1980. 


DOMESTIC & FOREIGN CONNECTIONS 
186 Lincoln Street, Boston 11, Mass. 
Tel. Ll 2-8672-8673 
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41 PARK ROW, NEW YORK 
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MADRAS, INDIA 
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HENRI LANDAUER & CO., INC. 


15 PARK ROW, NEW YORK 7, N. Y. 


CABLE ADDRESS: LANDHIDE 


Telephone 


Telephone 
BEekman 3-1708 


BEekman 3-4808-9 slides and Skins 
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Small Packer Hides Firm 

Although the small packer market 
has shown an increase in the general 
level, the market has not followed the 
big packers to the fullest degree. 
Tanners buying in this market reluc- 
tant to pay full price asked, sellers have 
little opportunity to get beyond 32!2¢ 
for the average run of 48/50 Ib. aver- 
age allweight native stcers and cows. 
figured to be the 


However, this is 
level, perhaps 32 to 32'2c selected 
representing a good range, with sellers 
asking about 33c and better, selected 
basis, for Midwestern production hides 
of this average. Interest in the market 
largely for lighter averages, but offer- 
ings tending much toward the heavier 
side. Sellers offering 46/47 Ib. aver- 
ages at 34c selected, some to 34!c 
selected, but best bids are 33'2c se- 
lected for good quality Icts. Mosi 
weight ranges not clearly defined, 
vclume of business in the markets 
very small. Tanners bidding very cau- 
tiously, where bidding. Some sales of 
55 lb. average allweights recorded at 
31¢ selected, good quality hides, FOB. 
The marke: mixed with tanners stub- 
born, but eventually required to pay 


price. 


Country Hides Spotty 

Some sales of country hides this 
week, but volume continues restricted. 
Traders calling the buying market 27 
to 27'4c flat for trimmed 48/50 Ib. 
average countries from Midwestern 
points, with the top price paid in 
some inszances. Offering levels about 
'5 to le higher, some sellers holding 
eut for higher money. Some _ half 
slaughter, half renderer hides offered 
at 27sec flat trimmed, but tanners 
will not bid within that figure. Ideas 
are about 34 to Ic less. Renderer 
hides not attractive. 


Various prices quoted in this mar- 


kez, a wide gap between buyers and 
sellers ideas. In spite of advancing 
levels of big packer hides and general 
trend to higher levels, tanners not 


inclined to go along. 


Sheep Pelts Soft 

Big packers sold top quality No. 1 
sheerlings 10c cff at $4.65, and Fall 
clips at $5.15, also 10c lower. No. 2 
and 3 shearlings nominally quoted at 
$2.60 and $2.00 respectively. Mar- 
kets scft, with additional sales difficult 
to duplicate las: sales prices. Weak- 
ness attributed to the better supply 
situation and  unseasonably warm 
weather is holding back interest from 
m-uton tanners. 

Pickled skins. quoted bid at $17, 
with $18 per dozen asked. Intericr 
packers, during che October sales, sold 
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Western lamb pelts at $5.50 to $5.70, 
the latter price unconfirmed. 


Horsehides Dull 


Market dull and slow. Good quality 
trimmed 65-70 Ib. average. Northern 
horsehides quoted by tanners at $12 
to $12.50, in carload lots, FOB basis. 
Untrimmed lots about $1.20 more. 
Sellers asking exceedingly higher 
prices. 

Fronts slow moving at $8 to $8.50, 
with butts quoted $4.00 to $4.25, 
basis 22 inches and up. 


Goatskins Quiet 

Goatskins market continues quiet 
with price resistance by buyers one of 
main reasons. Demand is fair enough 
but buyers not too willing to pay 
qucted prices. Those skins that geo 
into suede kid wanted, particularly 
Mochas. 

Amritsars generally unchanged with 
1200 Ib. skins last sold at $11.50 per 
dozen, c&f.; scme spots at $12.25. 
Coconadas 1.70/1.80 Ibs. up to $12.50 
wich last trading at $12.00. In 
Mochas, Addis-abebbes sell from 
$11.50-$12.00 as to weight. Batis 
nominal at $15.00-$15.00. Capetown 
extra light goatskins now quoted at 
62-63c per lb. c&f. Red Kanos goat- 
skins last sold at $1.29-$1.31 per Ib., 
basis the primes, c&f. 


Dry Sheepskins Firm 


Not much trading. Fulton County 
manufacturers receiving cancellations 
of glove orders at former levels, 
whereas in order to take new business, 
they would have to cbtain advances 
based cn higher raw stock markets 
it origin. Shippers at origin show no 
inclinaticn to reduce prices. 

Wool sheep markets continue firm. 
France operating steadily in various 
South American markets, paying con- 
siderably above ideas of pullers here. 
At Australian auctions, 33,000 skins 


offered at Sydney, the bare to onc” 


inch advancing cne to three pence, 


§$’s and up two to four pence, lambs” 


and hoggcts advanced three to five 
pence and crossbreds advanced three 
to six pence, Australian currency. At 
Melbourne sale, pelts‘advanced one “to 
two pence, spring lambs advanced 


_ene pence; all others firm. 
Hair sheep markets firm but rel-’ 


atively few sales. Cape glovers quoted 
at 170-1890 shillings, depending upon 
exchange for Cape Towns and 155 
shillings for Port Elizabeths. Addis- 
abbeba butcher skins held. at $12.50. 
Mecha blackheads very. strong. Brazi! 
cabrettas in small supply; difficult to 
confirm any new sales. 
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Little change in shearling market. 
Some business in the mouton trade 
of South American shearlings, but 
trading has slowed up. 


Reptiles Hold 


Easiness developed during the week 
and some business resulted. Following 
the trading, shippers again firmed up 
and are unwilling to take on additional 
business at the lower levels. After sales 
of Madras bark tanned whips, 4 inches 
up, averaging 44% inches, 70/30 selec- 
tion, at 87-88c, further orders were 
not accepted and agents feel that it 
would take 90c to execute additional 
contracts. Skins averaging 43/, inches 
salable at 95c but held at 98c. 

Cobras selling at various prices, 
depending upon sizes and_ shippers 
with some reports that some 4 inches 
up, averaging 4! inches, 70/30 selec- 


tion, went at 58c but that bids of. 


63c refused for skins averaging 434 
inches. Business possible at 66-67c. 
No demand for vipers. Calcutta oval 
grain lizards, 40/40/20, 90/10, of- 
fered at 30-31c and no interest. No 
demand for Siam aers or chouyres but 
interest in Ring lizards, which are 
held above the ideas of buyers as 


Europe paying better prices. 


Shoe Union Seeks 20c Hike 
In Massachusetts 


United Shoe Workers of America. 
CIO, is demanding a wage increase 


of 20 cents per hour, a minimumi- 


hourly wage of $1 and additional 
benefits for its 12,000 members em- 


ployed in Massachusetts shoe fac- 


iories. 


In a meeting held Nov. 2, union’ 


officials headed by Angelo Georgian. 
district manager, defined wage and 
“fringe” benefits they. are demanding 
from shoe manufacturers. Increasés 
are being sought on a “voluntary” 
basis from manufacturers and would 
be retroactive: to Oet. 15. - 

Union officials revealed that man- 
ufacturers have already rejected the 
new terms but that negotiations for 


a new 1951 contract have been sched-__ 
ued to begin on Nov. -10.- If the. . 
“voluntary” increase is. granted, it-. 
will be applied to the 1951-contract. : 

Other benefits: sought .include a:. 
2nd week’s paid vacation “after «five. 


years. and a wide. variety. of. social 


benefits including an increase. in in- - 


surance coverage from . $250 to 
$1000, an increase in hospital allow- 
ances from $4 to $9 per day. and an 
increase in weckly benefits from $10 
to $25. A wage re-opening clause 
based on cost-of-living index changes 


.» aso sought. 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


® Lawrence Schiff Silk Mills, New 
York manufacturer and distributor of 
narrow fabrics for the shoe trade, has 
appointed Irving Zamchek as New 
England sales representative. Zam- 
chek’s headquarters will be located at 
9 Platt Rd., Brighton, Mass. 


@® At a meeting of creditors of 
Squaw Mountain Moccasin Co., 
Inc., Boston moccasin manufacturer, 
it was decided to permit the company 
to finish 240 cases of shoes in process. 
The father of Clifton E. Helman, 
president of the corporation, has ex- 
pressed his willingness to permit credi- 
tors to liquidate the business to their 
best interests. 


© Twelve principal creditors of Al- 
len Squire Co., Spencer men’s shoe 
manufacturer, have agreed to accept 
payments on an extension plan as fol- 
lows: 30 percent cash, 20 percent ad- 
ditional payable Dec. 28, and the re- 
maining 50 percent payable Aug. 31, 
Foye. 


® Mirelli Shoe Co. has been opened 
at 266 Broad St., Lynn, to manufac- 
ture women’s high grade novelty shoes 
to retail at $12.95 and up. Officers 
are John A. Goldberg, president; Har- 
old R. Goldberg, vice president; and 
Eli Fishman, secretary. Principals are 
also officers in Evangeline Shoe Corp. 
and Johnson’s Shoes, Inc., Manchester, 
N. H., and Goldcrest Shoe Corp., 
Lynn. Sam Schoenberg will be sales 
representative. 


® Shawmut Embossing, Inc. has 
been organized to manufacture sock 
linings in Haverhill. Principals are 
J. H. Albertson, H. Sherman and S. 
Cook. 


® Cook Leather Co., Inc. has been 
organized to manufacture insoles and 
heel pads at 45 Wingate St., Haver- 
hill. 

@ Joel Glassman has been elected 
treasurer of Daytimer Shoe Co., 
Worcester, succeeding John E. Gale, 
who has sold his interest to Glassman 
and Meyer Saxe, both principals in 
Saxe-Glassman Shoe Corp. 


® Haymaker Shoe Corp. has begun 
limited production at its new plant 
on Duncan St., Haverhill. The firm 
is owned and operated by Abraham 
and George Turiansky of New York 
City. 

New York 


® Burk Brothers, Philadelphia kid 
and side leather tanner, has ap- 
pointed Kaufman & Leib, Inc., 76 
Gold St., New York, as its side and elk 
leather sales representative in the New 
J. J. Connor Leather 
Co. will continue to handle the com- 


York area. 
pany’s kid leather in the territory. 


® Well-known New York shoe de- 
signers, Charles and Mabel Julian- 
elli, have received a special award 
sponsored by Coty, Inc., “because of 
their sponsorship of the naked look in 
shoes.” Presentation of the award was 


made at the American Fashion Critics’ 
Award in New York. 


® Next year’s National Luggage 
and Leather Goods Show will be 
held at the Hotel New Yorker during 
the early part of Aug., although no 
definite date has been set as yet. 








Wherever fine embossing and smooth plating 
is done you will find a Sheridan Press doing it 
best and most economically. Sheridan Presses are 
engineered to meet the most exacting requirements 


of the tanning industry. 


129-135 LAFAYETTE ST. 
NEW YORK 
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®@ The National Shoe Institute is 
mailing shoe retailers a “Memo to Shoe 
Salesmen” which answers various 
questions uppermost in consumers’ 
minds these days. Included is infor- 
mation on the supply of shoes, the 
possibility of shoe rationing, shoe 
prices today, and shoe quality. 


®@ Despite a net loss of $145,175 for 
the six months ended April 30, U. S. 
Leather Co. “might possibly wind up 
with something in the black” for the 
fiscal year ended Oct. 31, according 
to A. Burch Velsor, speaking at a spe- 
cial stockholders meeting recently. 
The company has various oil and gas 
holdings. 





Se 





* 
yee 


your tannery. 


Cylinder rolls . . . 10 different operations . . 
ferent and specific coverings for each of them. 
Every roll order is an engineering job to us. We know from 
experience that while there are many factors that determine 
the type of compound that will do the best job for you, the 
following are of prime importance: 

1. The specific job the roll is to do in your tannery. 

2. The type of leather you manufacture. 

3. The kind of chemicals and other material used in 


All Rubber Covering Is Not The Same 


Fleshing rolls 
Unhairing rolls... 
Shaving rolls 
Wringer rolls . 
Setting out rolls. .°. 
Splitting rolls . 
Staking rolls , 
Breast rolls . . . Buf- 
fing rolls .. . Buffing 
. and we use dif- 





® A. Burch Velsor, executive vice 
president of U. S. Leather Co., New 
York, has accepted the’ chairmanship 
of the Leather Division of the 1950 
Fund Appeal for the Travelers Aid 
Society for New York. 


© Shoe designer Grace Powell has 
moved to Room 2617 of the Empire 
State Bldg., New York City. 


®@ The industry’s sons, nephews and 
young executives will be special guests 
of the Hide, Skin and Leather Di- 
vision at its annual dinner for the 
Federation of Jewish Philanthropies 
of New York, Nov. 16 at the Har- 
monie Club. The plan to build new 
leadership was announced by George 
B. Bernheim, R. Neumann & Co., the 
division’s honorary chairman for the 
Federation’s current $2 million cam- 
paign to maintain and extend services 
of 116 member hospitals and social 
service institutions in New York City. 


® Anglo-American Hides Co., 
Inc., importer and broker of foreign 
hides and skins, has appointed the firm 
of Frank C. Klauder as sales represent- 
atives in Philadelphia, Wilmington and 
suburbs. The firm has offerings in 
practically all types of hides and skins 


Be sure that the rubber covering of your rolls is made for best 


results for your operation. Perhaps your covering should be from all parts of the world. 


of neoprene ... or you may need GRS... or maybe natural 
rubber. And the hardness of the covering is important. A roll © Century Woven Label Co. has 
just a bit too hard . . . or too soft . . . won't do the job for you. moved to more modern quarters at 


The ability to furnish the RIGHT roll comes only through 1407 Broadway, New York City. 


experience. We'll be glad to use our 30 years’ of experience 


— 2s th ome Seed Ge. 





615 Market St. 





in serving the tanning industry to help you. Write us today. 


THE YOUNGSTOWN RUBBER PRODUCTS CO. 


Youngstown |, Ohio 








EDGAR 


COLLOIDAL 


DANES 


An American Product 


Colloidal Clay #2 is best suited for either Chrome or Vegetable 
tannages; also in finisnes as an extender for Titanium Dioxide 
and other pigments. It is readily absorbed because of its 
fineness. Average particle size .55 microns. 


For technical details write to 


EDGAR BROTHERS COMPANY 
METUCHEN, N. J. 
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® At a referee’s hearing last week, 
arrangements were made to dismiss 
bankruptcy receiver and allow Jay- 
cee Footwear Corp., Hempstead, 
L. I., footwear manufacturer, to re- 
sume possession under the supervision 
cf Louis Piever of Piever Backing Co., 
a member of the creditors’ committee, 
it is reported. 


®@ The New Yor Superintendents’ 
and Foremen’s Association has voted 
to hold its annual installation of new 
officers on Jan. 20, 1951, at the Hotel 
Granada, Brooklyn. The following 
were recently initiated as members: 
Theodore R. Hyman, Gotham Pa- 
per Co., New York City; Edward L. 
Kozicki, making room foreman, Lei- 
sure Shoe Corp., South River, N. J.; 
Walter Dzielack, fitting room fore- 
man for the same firm; Jaco» Phil- 
mus, All-Boro Belting and Supply 
Co., Long Island City; and Bill 
White, pattern executive, Desco Shoe 
Corp., Long Island City. New of- 
ficers of the Association will be nom- 
inated at the Nov. 17 meeting. 


® Bench Footwear, Inc., of 449 
Troutman St., Brooklyn, has been re- 
named Premier Shoes, Inc. 
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® Creditors’ committee of Harmony 
Shoe Corp., Brooklyn footwear man- 
ufacturer, has agreed to an extension 
calling for payment of 10 percent 
Nov. 20 and the balance at the rate 
of eight percent every two months 
thereafter. Some $8000 in new 
money will also be invested, it is re- 
ported. It is proposed that old obli- 
gations be subordinated. 


® Reichert Footwear, Inc., which 
discontinued manufacturing opera- 
tions at 42 Greene St., New York 
City, several months ago, has pur- 
chased building at 1403 Bedford St., 
Brooklyn. Machinery is being moved 
in and operations are expected to be- 
gin by late Dec. 


® The newly established New York 
City shoe firm of Colonial Footwear 
Corp. has named M. Ludmer as presi- 
dent. Ludmer was formerly associ- 
ated with Atlas Footwear Corp., also 
of New York City. 


Pennsylvania 

@ Malis Leather Co., Philadelphia 
kid tanner, has appointed Herbert L. 
Meehan as Metropolitan New York 
sales representative. Meehan will 
handle the Malis line of Gloria kid and 
cabretta for the shoe and leather gar- 
ment industry. 


® Creditors committee has been named 
to investigate the affairs of Lamont 
Footwear, Inc., Altoona footwear 
manufacturer. At a recent meeting 
of creditors, liabilities were reported 
at $150,402 as of Oct. 14, with assets 
at $114,885. 


Virginia 
® Public auction of shoe machinery, 
sewing machines and equipment of 
Daly Bros. Shoe Co., Inc., Harrison- 
burg shoe manufacturer, has been 
scheduled on the premises at 10:00 
a.m., Nov. 8. 


Ohio 

® Anthony Vigorith, former general 
manager of Cincinnati Shoe Mfg. 
Co., Cincinnati, is suing the firm for 
damages of $25,000 and an account- 
ing of financial transactions. Com- 
plaint alleges the company was incor- 
porated July 8, 1949, and that on 
Aug. 11, 1950, Vigorith was told his 
services were no longer needed. Vig- 
orith claims he was promised one-third 
of the profits. Suit also asks the cor- 
poration be dissolved and an injunc- 
tion be granted to enjoin the firm 
from making shoes designed by Vig- 
orith. 


Missouri 


© At a recent meeting of creditors, 
Sandal Craft, Inc., St. Louis manu- 
facturer of sandals, requested a general 
extension of time in which to pay 
unsecured creditors. Total liabilities 
are reported at $217,640. Proposed 
agreement calls for 75 percent of 
Sandal Craft and Leisure Hour stocks 
and resignations of officers and direc- 
tors of both concerns to be deposited 
with a creditors’ committee so that 
full protection may be given creditors’ 
interests. Sandal Craft recently moved 
its offices and sample rooms from 
St. Louis to Chesterfield. 


® St. Louis District Court has dis- 
missed complaint of Charles Meis 
Shoe Mfg. Co., Cincinnati, against 
Trimfoot Co., Farmington shoe man- 
ufacturer, by stipulation without prej- 
udice to complainant. Complaint 
claimed infringement of the trade- 
mark “C.nderella” in sale of children’s 
shoes. 


© Production has begun at the new 
Tipton factory of Wesseling, Jor- 
dan Shoe Co., Inc., and is expected 
to be fully under way within the next 
month. About 175-200 people will 
be employed. 








Weve Done it Again! 


Be one of the lucky ones — get 
your order in now for these new 
SPEEDFLEX CEMENTERS .. . they 
pay for themselves. And that’s not 
all — they are safer, faster and easier 


to keep clean. 





These new Latex Cementing Machines do the finest work and, at the same 


time, they save critical latex. 


The SPEEDFLEX is the result of 55 years of cementing machine experi- 


| [BOSTON MACHINE WORKS (0. 








LYNN MAS S. U.S.A. 








BRANCH OFFICES: 
Chicago, Ill. 
Milwaukee, Wis. 


Columbus, Ohio 
Cincinnati, Ohio 


Kitchener, Ont.. 
St. Louis, Mo. 


Toms River, N. J. 
Los Angeles, Cal. 


Whitman, Mass. 
Johnson City, N. Y. 
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WELT BUTTING 
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Automatic pounding 
and anchorage of the 
entire breastline area 
of the shoe is available 
to manufacturers of 
Goodyear Welt shoes 
with the Goodyear 
Welt Butting and Tack- 
ing Machine — Model B. 


Another advance resulting from United’s 
continuous program of machine develop- 
ment, this machine has already been widely 
accepted by manufacturers as an efficient 
production unit contributing to better shoe- 


making and improved appearance in the 
finished shoe. 

It cuts a bevel on the welt, smooths the 
inseam in the breastline area, compresses 
the material of the upper to the desired 
location and drives a tack at each welt end 


-to hold the compressed area. Easily made 


adjustments for each of these functions give 
the machine great use and versatility. 

The Goodyear Welt Butting and Tacking 
Machine — Model B has been ruggedly built 
and carefully designed to offer the utmost 
in operating efficiency. For complete details, 
call the nearest United branch office. 


SPECIFIC BENEFITS: As the breastline area is compressed laterally, the pound- 
ing action helps to reduce any high spots. The breastline area is smoothed, the 
welt line maintained and superior bottom filling, leveling and heeling result. The 
two tacks driven while area is compressed can be placed where desired by simple 
adjustment. The possibility of cutting outsole stitches is reduced at edge trimming, 


heel trimming and jointing. 


United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 
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tical | act: 
a. most efficient for sure 


anchorage. 

@ Back gauge for determining proper distance from butt 
to heel end operates automatically as a stop when 
anvils hit last welting stitch. Manual setting for butt 
location optional. 








@ Hydraulic jack provides uniform support for pound- 
ing with any size or style of last. 

@ Lateral compression and location of butts can be con- 
trolled accurately. 

@ Automatic lubrication of cam shaft and associated parts. 

@ All adjustments handy to operator, easy to understand 
and use. Knives remove easily — knife holder provided 
for grinding. 

@ Built-in illumination is focused on the work area. 





p 





. 
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WARTIME CONTROLS EXPERIENCES 


A look back will help clarify the look ahead 


By Lewis B. Jackson 





HEN I reported to the then Major 
Byron for duty at his request on 
February 14, 1942, the importers had 
already started to turn, though some- 
what jerkily. On December 11, 1941, 
importers had been requested to cease 
operations in all primary markets. 
An agreement had been reached in 
January, 1942, between the British 
Raw Material Mission and O.P.M. 
allocating exportable foreign hides in 
the ratio of 60-40 in favor of the 
U. S. for wet hides and a 50-50 split 
in dry hides. 
On January 13th hides and skins 
were placed under import restriction 
in Order M-63. It was not, however, 





Lewis B. Jackson 


until late in February or early March, 
1942, that the first foreign hides were 
allocated. About three months had 
passed from the freeze order to time 
of allocation! This is not a good 
record although the same delay had 
taken place in World War I. They 
were both costly. Foreign hides 
were bought under the so-called Wash 
Sale Plan which needs no explana- 
tion, I am sure. 

The plan was in effect, however, 
until December, 1943, when direct 
public purchase was inaugurated 
under F.E.A. to better control pro- 
curement and distribution under the 
international allocation plan that 
had been agreed upon. 





Now teDTSSLOTE story of all good shoes 
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A premium aniline leather by the. 
makers of Cambium and Geilich Linings. 


GEILICH LEATH ER Cc O., TAUNTON, MASS. 
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The allocation of the foreign hides 
imported was handled by the War 
Production Board and tied in with 
allocation of domestic hides. 

Domestic hides were placed under 
allocation Order M-194, July 3, 1942. 
This was one order which was never 
amended except to get a Bureau of 
the Budget Serial number. This 
called for a reprint of 7,000 copies 
over my strenuous protests against 
such extravagance. 

Order M-194 was probably the only 
order that was thoroughly discussed 
with the trade while in the drafting 
stage. I took the proposed order and 
visited tanners, packers, brokers and 
dealers in Boston, New York, Chi- 
cago, and other centers getting criti- 
cisms and suggestions all along the 
line. 

The allocation of domestic hides 
was based on the fiscal year July 1. 
1940-June 30, 1941. The first allo- 
cation was made in July, 1942, for 


July hides. 


Raw Stock Periled 


At that time there were no contro!s 
on wetting and it soon was plain that 
the pressure of military and civilian 
demands was reducing tanners’ raw 
stocks to dangerously low levels and 
putting an unnecessary pressure on 
the allocation system in order to bail 
out tanners in distress. Subsequently, 
therefore, tanners were directed to 
limit their soak to a percentage of 
the base period in order to conserve 
inventory. 

On June 30, 1943, all the various 
leather orders were consolidated un- 
der Order M-310 and the basis of 
hide allocation changed to the calen- 
dar year 1942. Provision was made 
in this change of base to take care of 
any resulting unnecessary hardships. 

In the meantime, the pressure of 
military orders made it necessary to 
restrict the use of big packer hides 
to those tanners whose production 
was dependent upon such hides for 
military purposes. The natural flow 
of hides of previous years was sharply 
altered but it had to be done for the 
most efficient meeting of the procure- 
ment programs. This change in the 
flow of hides worked a particular 
hardship on many tanners who had 
no previous position with producers 
and dealers for certain types of hides. 
The wonderful cooperation of the in- 
dustry with us, however, brought 
order out of what could have been 
chaos and obligations to the military 
were fully met. I should say “were 
fully met despite us in Washington.” 

It was our practice, despite top- 


(Continued on Page 97) 
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MAKES THE BETTE, 
x $4, 
fo cnine® es 
MPO maxes THEM” 


-+. one reason why OMP()-made 


| shoes are better is 








- +. @ sufficient time on the last to assure 
a@ permanent bond between sole and upper 


COMPO SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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FULL GRAIN CORRECTED GRAIN 
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PRINTS TIPPING 


Werible Splits 


EAGLE-OTTAWA ‘LEATHER COMPANY, GRAND HAVEN, MICH. 


SALES OFFICES IN PRINCIPAL CITIES 
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INDUSTRY CONTROLS 


“Next time the policy must be positive, scrupulous and workable” 


HAVE been asked to discuss price 

controls as applied to the industry 
during the past war and as they 
might be applied in the future. In 
the first place, we must recognize the 
obvious differences in conditions ex- 
isting then and now. Then, we were 
swept into controls on a wave of 
patriotic fervor to clean up a nasty 
mess in short order so that the ob- 
vious, and to my mind proper, policy 
of OPA was a delaying, negative one. 
Procrastination and dilatory tactics 
instead of impeding the effort actually 
gained that much time and each 


By Sherwood B. Gay 


Sherwood B. Gay 





month of preserving the status quo 
was a victory. 

The policy was tersely explained 
to me by our Branch Legal Advisor, 
Isador Gorowitz. I was fresh from 
WPB, where we had one lawyer 
whom we shared with Textiles, and 
Ed Drew as the lone representative 
of the Economists. We wrote our 
own orders, designed our own forms, 
and if they didn’t work, changed 
them overnight. In contrast, the 
wealth of legal and economic talent 
at OPA was therefore rather over- 


powering. After waiting a few 





DAVIS LEATHER INC. 


TWO PARK AVENUE, NEW YORK 16, NEW YORK 


Specializing in high grade full chrome calf leathers for the shoe, handbag and novelty trade 
in an extensive range (162 shades) of Ultra High Style Colors. 


DOMINION CALF LEATHERS 





BABY CALF LEATHERS 


AGENTS 
BOSTON—Bergman & Brookhouse, 112 Beach St. CINCINNATI—J. R. Kueven, 626 Broadway. 
ST. LOUIS—Geo. J. Bucher, 1802 Locust St. NEW YORK AREA — GALIFORNIA—A. J. & J. R. Cook Co. 

R. A. Brea LOS ANGELES—1220 Maple Ave. 


MILWAUKEE—H. I. Stewart, 918 North 4th St. 
ENGLAND—Davis Canadian Leathers Lid., 
3 Granby St., Leicester 


TANNERY— DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 


2 Park Avenue SAN FRANCISCO—237 Eighth St. 
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weeks for Legal to get out the neces- 
sary order and seeing no apparent 
progress, I decided to take matters 
into my own hands and drew up a 
pretty smart paragraph on optional 
mark-ups for dealers. I remember 
that in it was the phrase, “to specifi- 
cally identify”—and I felt some glow 
of pride of authorship as Gorowitz 
read it. He turned to me and said, 
“Sherry, you’re new over here and 
have to learn that we don’t do things 
as you did in WPB. We are here to 
split hairs, not infinitives.” 


The next time, if there is a next ° 


time, we will probably be forced into 
over-all controls by gradually increas- 
ing economic pressures, and tbe high 
heat of patriotism will be replaced by 
a dogged determination to make the 
best of a long, irksome pull. There- 
fore the policy must be positive, 
scrupulously fair and workable. It 
must have the endorsement of the 
responsible majority of the industry 
without which no legislation can be 
effective. 

Domestic hide prices will probably 
be set in accordance with some over- 
all formula, but care must be exer- 
cised to establish proper differentials 
for quality and delivery. Off-shore 
hides and skins must reach tanners at 
the same general price level, and Har- 
old Connett’s proposal of Govern- 


ment purchase and subsidy is a sane 
and economical approach. The dis- 
ruptions to proper flow caused by off- 
shore circumstances beyond our con- 
trol were in the long run very costly 
to our domestic consumers. 

As to a leather regulation, I am 
unalterably opposed to the freeze type 
which sets each individual’s price at 
the highest he charged during a given 
base period. A fair price in line with 
the determined hide costs is enforce- 
able and equitable in that it does not 
place at a disadvantage that producer 
who was attempting in the pre-control 
period to resist inflationary trends in 
his current sales. I would recom- 
mend that leather prices be set wher- 
ever possible (and | believe it could 
cover the overwhelming majority of 
leather deliveries) on an industry 
basis, a technique which was em- 
ployed more and more last time with 
success. Such prices could be set by 
a panel of consumer representatives 
of the various types of leather. 

Excess premiums for special selec- 
tions or end uses such as meter 
leather, bookbinders’ leather, and so 
on, should be avoided as should ex- 
cessive discounts for lower or slow- 
moving grades. Furthermore, indus- 
try should be assured that they would 
not have to absorb increased costs of 
labor or materials which had been 





Above: Don Elliott. 
Hickman and Sy Mindel. 


approved by Government action. 
And lastly, action must be properly 
timed and appropriate. The lengthy 
and repetitious statements of consid- 
eration, economic briefs and press re- 
leases in many instances so delay the 
issuance of an order that the horse 
is gone before the door can be closed. 
Let us split fewer hairs and let the 
infinitives fall where they may. 


Below: E. VW. 





Emulsions 





Featuring 
AQUA.-TITE 


the new flexible finish that is extremely waterproof. Not a lacquer and 
not an emulsion, but a brand new finish developed by our laboratories 
to meet the demand for a waterproof leather finish that can stand 
the gaff. This finish is available in a full range of colors — blacks, 
whites, and colorless. 


AQUAFLEX 


Garment, Shoe, Bag, Belt, Glove, 
Linings and Fancy Leathers. 


AQUAFLEX reduces finishing costs and produces leather that is nae 
in appearance and wearing qualities. 


Weber & Smith, Inc. 


MANUFACTURERS OF TANNERS' FINISHES 
Blacks, Whites. Full Range of Colors; 
also Binders and Top Coats. 


15 PIERCE ST. 


READING, MASS. 
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Martin, Les. Armstrong and B. C. Bowen. Second 
row: Sanford Carlisle, K. Atkinson and Don Elliott. 
Third row: H. J. Ward, W. CG. Greenwood and L. H. 
Shingle. Fourth row: A. J. Merker, Dave Nason 
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Newest addition to our family of great machines 
for the shoe and glove leather industries is the 
FULTON COUNTY OSCILLATING BUFFER with 
pneumatic toe control . . . designed for superb buffing 
and snuffing. AND — it's a snap... one simple 
operation buffs a side or hide. The FULTON is also 
recommended for pasted side leathers. 


Rugged, lifetime construction assures years of re- 


pair-free operation with a minimum cost for upkeep. 
No weights to change, no hour consuming adjust- 
ments to make . . . set two turnbuckles and operate 
the greatest buffer in the industry. 


Please write for all particulars 


Do you have a rigid machine that isn’t doing the 
job? . .. Fulton engineers can, in most cases, con- 
vert your present equipment to oscillator type and 
install ‘’Toe-Control” for better buffing and ease 
of operation. 


Tall or short, “Toe-Control” is universal, may be 
adjusted to fit your operator and placed for easy 
access, high or low, left or right. With pneumatic 
toe ‘control fatigue is decreased, production in- 
creased. “Toe-Control” may be attached to any 

s existing machine at a sur- 
prisingly low cost ... and 
no wait for delivery. 





: Machine & Supply Co. Ine. 


71 WEST FULTON STREET ¢« GLOVERSVILLE, NEW YORK 


Foreign Representative 


WOLFF INTERNATIONAL, INC. 
2577 NORTH TEUTONIA AVE. 





MILWAUKEE 6, WIS. 





Eastern Representative 

GEORGE FROMER CoO., INC. 
27 WALNUT STREET 

PEABODY, MASS. 
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CUOTEL 


WATTLE - CHESTNUT 


TANNERS EXTRACTS 
Importers and Manufacturers 
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TAN DAR COM PANY, INC. 


40 Locust Street - MeEpForp, Mass. 








EDMOND WEIL, Inc. 


Importers and Exporters of 


HIDES AND SKINS 


100 GOLD ST., NEW YORK, U. S. A. 


Branches or agents in Principal Markets 


Cable Address: ALPHONSE All Codes Used 
Paris Office—Boulevard des Italiens 15, Brazil Office—Caixa Postal 1042, Rio de Janeiro 











ESTABLISHED 1908 


Compounders and 
Sulphonators of Oil for Tanners 


and Leather Finish Manufacturers 
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A SHOE RETAILER 
(Continued from Page 21) 


Calfskins were at $40.54 and average 
shoe prices were down at $3.34 a 
pair. What has happened since then? 


The latest available on cattlehides 
that 1 had when | wrote this speech 
was 33.3c in September. On calf- 
skins as of August, $5.25, though I 
understand it was higher in Septem- 
ber, though the actual figures I do 
not have. Popular priced shoes that 
1 mentioned before that were retail- 
ing at $9.95 and $10.95, now are 
about to reach the point where they 
must retail at $1.00 to $2.00 a pair 
higher. Each day the trade press 
carries reports of these increases. 

It is true that the public got a little 
excited in July and there were some 
pretty healthy increases recorded at 
retail, The public was thinking of 
the rationing of the last war but by 
the middle of August this had died 
down, and business was more or less 
back to normal on a dollar basis. 
September followed this pattern but 
from reports, that I have received, 
October has not been so hot, and it 
appears as though less units are be- 
ing sold as the price increases, at 
retail, in most establishments. Prices 
for Spring will average $1.00 to 
$2.00 a pair higher than the retailer 
opened Fall, 1950, with. 

The public has increased obliga- 
tions to meet on its payment of the 
tremendous amount of hard goods 
purchased plus the larger down pay- 
ment and shorter time necessary on 
present purchases. Will history re- 
peat itself and will the Consumer say 
to himself or herself “Shoes are too 
high to my way of thinking,” and just 
buy less and make do what they al- 
ready have? That is the $64 ques- 
tion. 


Retail inventories are fairly heavy 
in pairs because many got excited and 
tried to beat the first price advances 
in July. To carry the same assort- 
ment and number of pairs as before 
will mean an additional investment 
in shoe inventory of 15 to 20% in 
dollars. Retail shoe business figures 
do not warrant such an increased in- 
vestment and unless retail sales 
change materially from the present 
levels, there will be not too much 
buying after the first Spring orders 
are placed. Remember we had a 
similar situation in Fall, ‘1947, and 
Spring, 1948—with an early Easter. 
It does not necessarily mean that the 
same pattern’ will follow, but if the 
signs are true, it won’t change too far. 
For the record, Easter, 1951, is 
March 25th. 
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The climb in hide and skin prices 
was due to a general effort by manu- 
facturer and tanners to cover a 
greater part of future needs than nor- 
mal. This is in face of larger raw 
material imports this year than in 
previous years. Domestic supplies 
available to the U. S. are highly fa- 
vorable. Somewhere along the line 
there has been unreasonable ad- 
vances caused by speculation, or 
other things. The manufacturer tells 
the retailer he had to pay more for 
upper leather linings, soles, etc. To 
support this I have had several of my 
large resources furnish me with cost 
sheets as of May 1, 1950, and October 
1, 1950. The manufacturer has not 
gone too far in view of what his ma- 
terials and labor are now costing him. 
He in general has a realistic picture 
of the retailer’s problem. Maybe 
the same thing holds true for the tan- 
ners. I have not seen their cost sheets. 
Probably he can justify his prices too. 
Perhaps the blame should go one step 
further back to the dealer or the spec- 
ulator in hides and skins. The re- 
tailer has no contact with him, you 
tanners have and since you have 
asked me to state the retailer’s case 
to you, I hope you can do something 
about it, before it gets too far out of 


hand. 
Retailer Has Wants 


The retailer does not want to see 
his units sold curtailed. He does 
not want fewer customers coming 
through his doors. He does not want 
his customers to feel that they are 
being taken advantage of with un- 
fair prices, and finally he does not 
want to take the inevitable loss on 
the mark-down of his inventory once 
the bubble breaks. Uncle Sam takes 
almost 50% of the profits today and 
expects to get paid. He does not share 
the loss nor help the retailer from 
financial difficulties. This he must 
do alone. You can be helpful to 
the ones who sell to the consumer. It 
is a part of your responsibility to do 
something now. 

How else may the tanners be of 
assistance to the retailers? One 
thorn in the side of all of us has 
been the variance from the color 
standards. You have many tanners 
in your organization who furnish 
leather to our manufacturers. Some 
of it is furnished for upper leather, 
some for handbags and other acces- 
sories. It would be very simple if a 
retailer could specify one tanner’s 
leather for all his merchandise, but 
no one tanner could supply ail the 
leather that several of the large 
manufacturers want, also it would not 
be healthy from a competitive point 
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of view. Therefore, a manufacturer 
must buy where he can get the best 
value and supply his retailer with that 
leather. If the tanners who supply 
the manufaciurers, who in turn sup- 
ply the retailers, do not turn out 
shades to match the standards 
adopted by the industry, then the 


- retailer finds himself with various 


shades of the supposedly same color 
in his stock. His accessories do not 
match his shoes and then his trouble 
begins. Many a shoe sale is made 
because the proper handbag is avail- 
able, and many are lost because 
milady wants the matching to be 
correct, and it is not. 

I am not saying that a tanner 
should not make specialized colors, 
and that he should not make colors 
at variance with the standards. How- 
ever, should he do that he should 
frankly label them as such, and not 
deliver these off standard colors, for 


the standard ones to the factory. 

Manufacturers are inconvenienced 
when the proper shades are not de- 
livered. Deliveries are late when 
leather must be returned and re- 
placed. Retailers are handicapped 
and inconvenienced when the proper 
colors as specified are not delivered. 
Shoes and bags are bought to be 
sold at a certain time. If they must 
be returned, then so much business 
that these shoes should produce is 
lost. 

The task forces that represent the 
various segments have made progress 
in the right direction. The mutual 
understanding has improved, but still 
there is quite a ways to go. 

Modern selling is a matter of tim- 
ing in the style business; you know 
that if you’re too early or too late 
it’s too bad. On the question of de- 
liveries, goods delivered at the wrong 
time are very costly and not much 
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good. In successful merchandising 
you must have the right goods at the 
right time. Tanners have a definite 
responsibility in seeing that shoes 
and bags are delivered on time. They 
should put into advance runs cer- 
tain colors that their style depart- 
ments tell them are going to sell. 
They cannot wait until all the orders 
are in before deciding to make the 
major portion of the color. No more 
can a manufacturer wait until the last 
minute to specify his color require- 
ments and expect delivery on them on 
time. The tanner’s representative 
should see that the orders are placed 
on time. 


Late Delivery Hurts 


Now all of us know that unforeseen 
difficulties arise in any processing 
operation. When they do occur, the 
tanner should notify the manufac- 
turer of the delay, in order that he 
might contact the retailer, and give 
him the chance to cancel the late 
shoes. It is bad enough not to get 
the shoes at all because they are late, 
but it is even more costly to get the 
shoes late, to sell a very few at a 
profit and have to take a beating on 
the balance. In cost cases it is bet- 
ter for the retailer not to get the 
shoes at all and to put his money into 
something else that is available, 
rather than to accept the late delivery 
caused by nonperformance of the 
tannery. The manufacturer of course 
should have the cancellation priv- 
ilege. I trust that you agree on this. 

The shoe industry’ and its various 
segments have for too long told the 
world not what goes into a pair of 
shoes—the many processes and the 
involved problems—but how cheap 
the shoes were. Too many people 
regard a pair of shoes as just a foot 
covering and to be worn until they 
must be replaced. Not enough shoes 
are purchased, from a style point of 
view, because the average person 
does not feel that anyone is looking 
at his feet. 

I wish that everyone would take 
a glance at his own shoes and see 
how they look. Not whether they 
are shined or not, but in what con- 
dition the uppers are? Are the soles 
new or in need of repair? Are the 
heels run down? I believe such a 
self analysis would be surprising. Do 
this the next time you are’in a fairly 
large gathering, and you will be 
amazed. Now say to yourself, would 
I or my neighbor go out with my 
shirt or my tie in a similar condition 
as my shoes? True, they may be 
comfortable. but no one is well 
dressed with worn or shabby shoes. 
The public is not shoe-conscious. 
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Representing the largest and most reliable dealers in the districts producing 


the best light average Northern-Southern hides, we have become specialists in 
‘this type of raw stock. Investigate our broad and reliable service. We can obtain 


for you exactly what your needs demand, not only in Northern-Southerns, but 


‘“-also in all Country, Small Packer and Packer Hides, Kips and Calfskins. 


_As Brokers and Tanners Agents, we main- 








pes ‘staff of experienced and expert hide receivers. ; ' 7 
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Binder and 
Filler 


CALAFENE 


@ PIGMENT FINISHES 
Uniform quality binder, filler and carrying agent. Builds up body. 
Improves covering power and spread. Nourishes fiber and elimi- 
nates harsh feel. No manipulation necessary. 

@ LEATHER FILLER 
Imparts permanent flexibility. Does not "pipe" or crack. Covers 
cuts and imperfections. 

@ SUEDE SPLITS 
Plumps the skins, strengthens and builds up low ends. When 
sueded the skins have a velvety nap and full mellow feel. Does 
not lay on the surface. 


Manufacturers of a complete line of specialties for the tanning trade. 


A Chemical Co., Inc. 
Estab. 1900 
Fos 225 West 34th Street 


New York 1, N. Y. 
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How many of you remember not so 
long ago when there was rationing 
and shoes were hard to get? At that 
time whenever I went out people 
wanted to talk about shoes. After 
1946, when supply caught up with 
demand, there continued fairly little 
talk. Shoes just dropped back into 
their old spot. A brief flurry ensued 
in July of this year with the ration- 
ing talk but it, too, has died down. 
Units sold are about the same. 

The real purchasing power of our 
population, that is, the disposable 
personal income after taxes and full 
correction for increased prices—in 
1949 was 52% over 1940. In other 
words, the American population had 
the purchasing power ability to buy 
and consume over 52% more physi- 
cal goods, and services than in the 
last full year before we entered the 
war. It is expected that 1950 will 
provide about 60% more real pur- 
chasing power. Taking into account 
the increase in population, there 
should be an increase of 39% real 
per capita purchasing power. 

However, the public still bought 
an average of 3.15 pairs of shoes for 
1949, the same as in 1936 to 1940 
average. . 

What has happened to us in this 
period? Why has not the public 
bought more shoes per capita? 


Missed The Boat 

The shoe industry simply missed 
the boat in the postwar days when 
there was plenty of money around for 
promotional purposes, to keep the 
public’s attention focused on shoes. 
In that era it was a question of pro- 
curement, and the fundamental facts 
of life regarding selling and promo- 
tion were overlooked completely. 

The hard goods industries who 
never failed to advertise and promote 
in the war years, when they had 
nothing to sell, cashed in on their 
hard work and took the spotlight 
completely away from the soft goods 
lines such as shoes. 

Where have the great expansion 
and records of production been made 
in the past few years? You know 
the answer better than I. The con- 
sumer has been so sold on what the 
hard goods will do to improve his 
way of life that he has gone pretty 
well into debt with installment com- 
mitments, that he has had too little 
money left or too little desire te buy 
an increased amount of soft goods. 
That is it in a nutshell. 

What are we doing about it? Is 
anything being attempted? I am 
happy to report to you that there is, 
though on a relatively small scale 
for so large an industry. 
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The Association of which I am the 
President, finally convinced the 
manufacturers Association that the 
modern and smart thing to do was BARKEY IMPORTING C0 Inc 
to make a survey at the consumer a = 
level. The information from the : 82 Beaver St. 
survey is too numerous to go into 
here, but the one thing that stood New York 5, N. Y. 
out was need of a public relations 
campaign aimed at the public to 
break down some of their old 
thoughts and prejudices. IM ? Oo RT — RS 

The Joint Committee representing 
the two Associations engaged the J. 


Walter Thompson Company to do VEGETA BLE TANNING EXTRACTS AND 


this work, and out of this came the 


National Shoe Institute, the “fi 
i a of which is Harold Volk, R A W M A T E R { A L $ 


a retailer. 
How familiar you are with the Wattle Bark 
work of the National Shoe Institute 
I do not know, but I believe that its Wattle Extract 
successful operation is meaning so Quebracho Extract 
much to the shoe industry. Valonia Cups, Beards 
Point At Consumer Valonia Extract, Valex Brand 
The campaign is aimed at the con- Mangrove Bark 
sumer, who is a very cagey fellow. Sicily Sumac 


To be able to gauge his likes and dis- 
likes, we must keep in touch with Myrabolans 
him. We can’t sit in an ivory tower, Divi divi 

and prognosticate on what he is go- 
ing to buy; we must go out to him 
and we must educate him on what he 
should buy in the hope that our new 1 S$OLE AGENTS FOR UNITED STATES AND CANADA 
lines from season to season will catch 
his fancy and make him want what For 
we have to offer. 


In keeping in touch with the con- 
sumer and keeping him satisfied and ITALIAN CHESTNUT EXTRACTS 
sold, the tanner, the shoe manufac- 
turer and the shoe retailer are in the Solid and Powdered 
same boat. We are inseparately bound 
together for good or ill. That is why 
I am convinced the job of courting, Produced by 
of educating and selling the con- : 
sumer is a job for all of us; not just 
one or the pi te S. A. LEDOGA 

This year we are engaged in a Milano, Italy 
three-pronged campaign. 

1. To educate women on buying 
shoes to go with their costumes. a amnetMchneabea dean ; on ane 

2. To sell men on taking their 
overcoats off their feet in the spring 


and putting on summer types of 
i The Muchigan Hide C 
e tc gan tae O. 


3. To sell mothers on the necessity 
of frequent refitting of children’s 
~ ; SHIPPERS OF DETROIT PACKER 

uture progress in our industry 
depends in a large measure on accom- 
plishing these objectives. HIDES - CALFSKINS - PELTS 

The National Shoe Institute is 
sending special material in the form j . , 
of picture layouts with stories each 1120 Springwells Ave., Detroit 9, Mich. 
month to women’s page editors of 
nearly 600 newspapers throughout I. M. ELLMAN Phone: VINEWOOD -2-2000 S. S. ELLMAN 
the country, to women’s editors of 
national syndicates, to women’s radio 
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and television programs of 1101 
stations, to editors of trade publica- 
tions with large circulations, to a 
group of special publications num- 
bering 2100. Among them house 
organs in large industries, shopping 
columns in daily newspapers and 
weeklies. 


The results have been not only in 
the great volume of newspapers re- 
turned by the clipping services, but 
in the personal letters from these 
editors, forwarding their own clip- 
pings and telling the results of their 
usage in terms of readership and 
remarking upon the excellence of 
preparation and careful research in 
the copy. 

In addition shoe trade papers, 
magazines, business and advertising 
editors have been serviced with pub- 
licity. The Institute serves as a 
clearing house for this information. 

A memo has just been released to 
the retail shoe salesman, in question 
and answer form, giving him correct 
information to relay to the consumer 
on the immediate problems of the 
shoe industry as they affect retail 
buying today. 

This program of the Institute is 
only beginning its third year—still 
in baby shoes, but it has acquired a 


definite personality, that should as- 
sist all segments of the industry. 

I trust that you will give careful 
thought to the question of the great 
swings in the price of raw material, 
which is upsetting the equilibrium of 
my portion of the industry. It is to 
you that we must look for improve- 
ment and relief, as we know no one 
further back than you in the chain. 
I for one do not want government 


regulation of prices or allocations of 
material. Let’s hope that our econ- 
omy does not find it necessary. For 
those who advocate it, remember, 
once we get it, it takes a long time 
to get rid of it. 

The other problems of color stan- 
dards and timing of delivery are 
old ones. Let’s continue to work 
together, and improve them as time 
goes on. 





The Upholstery leather group. Charles Grubstein pre- 


sided as chairman. 





STANDARD BRANDS 
CLARIFIED — ORDINARY 


QUEBRACHO 
EXTRACTS 


LIQUID 
“SM” 
“SMS” 


SOLID 





MYRABOLAMS 
DIVI DIVI 
TARA 


405 LEXINGTON AVE. 





PLANTS: NEWARK, N. J.— PEABODY, MASS. 





WATTLE BARK and SOLID WATTLE EXTRACT 





Also other Tanning Extracts and Raw Tanning 
Materials from all parts of the world 


MANGROVE BARK 


POWDERED 
MANGROVE and VALONEA 
EXTRACT 

—IMPORTED BY— 


THE 


RIVER PLATE 


IMPORT AND EXPORT CORPORATION 


CHRYSLER BUILDING 


VALONEA 
SUMAC 


NEW YORK 17, N. Y. 
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LEFT COLUMN: Top to bottom—Gus Kaufmann, M. H. 
Heringlake and Lester Strasser; Fred Becker, Mrs. Ruth 
Kerr Fries and Ralph Ewe; W. H. Lytle, Elmer Knoers- 
child and Lee Lincoln; Leif Kronen, Don Jones and Paul 
Klein; Rolf Onarck, J. E. Schaefer and Herb Stumpf; Gus 
Geisel, A. L. Gebhardt and Frank Crystal. 





RIGHT COLUMN: Top to bottom—Emery I. Hovos, Ray- 
mond Baenziger and Louis Huch; L. C. Scott, Chas. 
Myers and Fred O'Flaherty; A. Sklut, M. Sklut and W. J. 
Derry, Ill; N. P. Dworetsky, J. S. Silversteen and M. 
Blumenthal; Arthur Schroeder, Leonard Schaden and 
John Lown; Lee Radeker, Arthur Trask and C. P. 
Singleton. 
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MERCHANDISING STRESSED TO Hipe MEN 


Need for promotion and quality pivots Hide Assn. convention 


HE ever-growing National Hide 

Association (now 173 members, 
an increase of 20 in the past year) 
found its Sixth Fall Meeting, held 
October 25 in Chicago, to be its 
most successful convention to date. 
The one-day meeting was packed 
with a program comprised of four 
experts in related fields, plus a sound 
film presentation on sole leather by 
the Eberle Tanning Co., in addition 
to committee meetings, officer re- 
ports, and topped by an evening ban- 
quet and entertainment. 


Controls Chief Topic 


Perhaps chief topic of interest that 
buzzed among the visitors was the 
outlook for price ceilings, allocations 
and other control measures affecting 
the hide and skin industry. The Na- 
tional Defense Program with the vast 
expansion of government expendi- 
tures ($30 billions in 1951) for mili- 
tary goods and services alone, could 
well result in some impulsive govern- 
ment controls actions concerning 
hides and skins, as well as other basic 
commodities. The endless variety of 
consequences or sequences in the 
' wake of such controls was discussed 
by many visitors at the Meeting. 

After a brief opening address by 
A. B. Reed, president of the NHA, 
the first speaker was John K. Min- 
noch, dynamic secretary of the Asso- 
ciation. Minnoch spoke on the need 
for much increased promotion by the 
hide and skin industry and the tan- 
ners. “The leather business has lost 


its soul, its personality,” said Min- . 


noch, “by failing to express the indi- 
viduality of its products. It is one of 
the few industries today with a prod- 
uct and opportunity to express some- 
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John K. Minnoch 


thing personalized and dramatized. 
But this opportunity has not been 
capitalized upon by aggresive promo- 
tion.” 

Minnoch stressed the need of more 
individual promotion by individual 
firms as against cooperative promo- 
tion on an industry scale. He scored 
complacency as the major fallacy of 
the industry. “There are some tan- 
ners and hide men willing to sit idly 
and tell the trade that ‘if synthetics 
do take over some of our markets, we 
couldn’t supply all the demand, any- 
way. My answer is simply this: 
None of us is so big we can’t fall.” 
He used the analogy of the silk indus- 
try, once so proud and prosperous, 
and its sudden fall when rayon and 
nylon were introduced. He stressed 
that despite inroads made by syn- 
thetics, vigorous promotion of leather 
could again place leather in an im- 
pregnable sales position. 

Ralph L. Pope, Jr., vice president 
of Northwestern Leather Co., dis- 
cussed damaged or low-grade hides 
in relation to the tanner and shoe 
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manufacturer. Describing conditions 
at his own plant, which uses about 
15,000 upper leather sides a week, he 
stated that only about one in every 
50 cars of small packer hides shows 
any real care in the quality or pro- 
duction of those hides. The rest have 
a substantial portion of scoring, cuts, 
etc., and general lack of uniformity 
which makes for difficult grading and 
tannery operation. 


Efficiency Percent 


Explaining the sorting operations 
at his plant, he stated that it was 
impossible for the average tanner to 
run better than an 80-85 percent 
efficiency in the blue sort, due to lack 
of uniformity in hides even from the 
most efficient packers. When hides 
come to the tannery in such a way 
as to differ sharply from the type of 
hides specified in the original pur- 
chase, production flow is retarded. 
Due to carelessness in takeoff, 25 per- 
cent of hides are useless as far as 
good grade shoe leather is concerned. 
He discussed some of the demands 
made by shoe manufacturers in pur- 
chasing leather, and shoe manufac- 
turers’ problems in the cutting room 
on damaged leather resulting from 
damaged hides. He closed his talk 
with a plea for a greater effort by the 
hide industry to improve the quality 
and uniformity of rawstock, espe- 
cially in the matter of takeoff. 

John C. Milton, Director of the 
Sales-Service Institute of the Amer- 
ican Meat Institute, presented an en- 
lightening talk, “What’s Under The 
Hide.” He showed how vigorous pro- 
motion by the American Meat Insti- 
tute had steadily lifted per capita 
meat consumption from 63 pounds in 


November 4, 1950 











1908 to about 150 pounds today. An 
increase to bring this consumption up 
to 175 pounds per capita would re- 
sult in a greater supply of hides. He 
pointed out that even this was a con- 
servative estimate, for in New Zea- 
land the per capita meat consumption 
is 325 pounds, more than twice that 


of the U. S. 





A. B. Reed 


Milton showed that in the meat in- 
dustry, as in the hide or leather in- 
dustry, the greatest competition was 
not intra-industry, but rather from 
all products competing for the con- 
sumer dollar. For example, meat has 
had to get a rising share of the food 
dollar—just as leather (and leather 


footwear) must try to get a greater 
share of the clothing dollar. The 
Meat Institute, he said, spends about 
$2,500,000 a year in promoting meat 
at the consumer level. Expenditures 
by the Institute have amounted to 
$27,000,000 over the past 10 years. 

W. L. Wardell, executive vice presi- 
dent of the Shoe Service Institute of 
America, which represents 60,000 
shoe repair shops, explained in de- 
tail how his organization is trying to 
gain a greater share of the consumer 
dollar. In 1946, the shoe repair in- 
dustry earned a record $300,000,000. 
However, this has steadily declined 
to a current $250,000,000. In 1946, 
the repairers bought $100,000,000 in 
products from 1,000 finders, and the 
latter bought $75,000,000 in goods 


from tanners and shoe suppliers. 


~— 
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BICHROMATES 
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LEATHER INDUSTRY 


for Purity — Uniformity — Full Weight 
Specify "NATURAL" 


BICHROMATE OF SODA 
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904 Garfield Ave. Jersey City, N. J- 


























Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 

Many years of experience together with uniformly high stan- 
dards of production have helped to give HYDRODITE its respected 
position in the leather industry. 


The producers of HYDRODITE invite you to make use of their 
researcl: laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. J. & J. OC. PILAR 
Leather Finish Specialists 


CHAPEL ST. & LISTER AVE., NEWARK, N. 























Established 1860 


JACOB STERN & SONS, Inc., N. Y. 


Members Commodity Exchange, Inc. 
Members Commodity Exchange Hide Clearing Association, Inc. 


HIDES — CALFSKINS— GOATSKINS — REPTILES 


EXPORT and IMPORT 
100 Gold Street, New York 7, N. Y. 


537 So. Dearborn St. 


10 High Street 
Chicago 5, Ill. 


Boston 10, Mass. 
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B. N. RITTER & CO. 


Tanners’ Representatives 


Specializing in 


HIDES and SKINS 


Office: Warehouse: 
Dixie Terminal Bldg. 919-925 Summer St. 
Phone: Parkway 1787-1788 Phone: Grandview 5484 


Cincinnati, Ohio 














MUSKEGON HIDE & FUR CO. 


333 Lyman Building—Muskegon, Michigan 
P. O. Box 245 


Teletype: Phones: 2-2448 
MUSK 564 2-7696 


HIDES & SKINS 


Member: Commodity Exchange, Inc. 


Serving the Industry for over 38 Years 











J. H. Brown Co., Inc. 
J. H. Brown Agencies, Inc. 


Shippers Agents and Brokers 
HIDES SKINS REPTILES 


Telephone BEekman 3-3933, 3-3935, 3-3911 Cable Address: BROWKIDD 
100 Gold Street New York 7, N. Y. 
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Deaths 


Edwin |. Brainard 


. 37, shoe machinery executive, 
died Oct. 31 at Boston City Hospital 
of a heart attack. He was assistant 
to the manager of the Goodyear de- 
partment of United Shoe Machinery 
Corp. A graduate of Harvard, class 
of 1935, Brainard attended Harvard 
Business School and joined USMC in 
1937. In 1940, he was transferred 
to the corporation’s Goodyear depart- 
ment where he remained until the 
time of his death. During the last war, 
he was in charge of various military 
research projects. He leaves his wife, 
Virginia; a son, David; and two 
daughters, Marilyn and Carol. 





Gustave Ducharme 


. 100, shoe manufacturer, died at 
the home of his daughter in Laconia, 
N. H., on Oct. 21. He was a native 
of St. Charles, P. Q., Canada, and 
moved to Brookfield, Mass., at the age 
of 15 to learn the shoemaking busi- 
ness. After spending nearly 40 years 
in that area, he moved to Somersworth, 
N. H., where he operated a shoe manu- 
facturing and repair plant for about 
15 years before his retirement. He had 
observed his 100th birthday last Aug. 
28. He leaves his daughter, Mrs. 
Noel R. Cardigan. 


George Knight 

. .. 90, pioneer shoe machinery manu- 
facturer, died Oct. 30 in Brockton, 
Mass. He was president of George 
Knight & Co., shoe machinery man- 
ufacturer in Brockton, which he 
founded 61 years ago. A veteran 
of the New England shoe industry, 
Knight was also a well-known patron 
of the arts, particularly in his sup- 
port of the Boston Symphony Orches- 
tra. He served as choir director of 
the First Baptist Church in Brockton 
for many years. Surviving are his 
wife, Abbie; four sons, George R., 
Chesterton S., F. Stuart, and Carlton; 
and three daughters, Miss Kathleen M. 
Knight, Mrs. Morton §S. Johnson, and 
Mrs. Burt H. Maycock. 


Fred C. Millett 


... 59, shoe manufacturing executive, 
died recently at his home in Auburn, 
Me. He had been employed for the 
past five years as an executive by 
Knapp Bros. Shoe Co. in Auburn. 
He was active in church affairs. Sur- 
viving are his wife, Elizabeth; and 
three brothers, Francis, Leo and Louis; 
and several nieces and nephews. 
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REGISTRANTS 


= TANNERS — 


A 


Abig, Alex., Fred Rueping Lea. Co., Fond du Lac, Wis. 
Abrams, Jack, Brezner Tanning Corp., Penacook, N. H. 
Adler, Lincoln, ‘Eagle-Flagg Tanning Corp., New York 
Allen, III, Bona, Bona ‘Allen Inc., Buford, Georgia 
Armour, C. H., Midwest Tanning Co., So. Milwaukee 
Armour, Irving, Rapco Leather Co., So. Milwaukee 
Armour, Morton, Rapco Leather Co., So. Milwaukee 
Arnold, Fred, Jones Maudin Co., Gloversville, N. Y. 

Artz, Fred E., Howes Leather Co., Inc., Boston 


Baenziger, Raymond, Huch Leather Co., Chicago 

Baker, F. B., Winslow Bros. & Smith Co., Norwood, Mass. 
Barbour, Richard H., Barbour Welting Co., Brockton, Mass. 
Barnet, Jr. & Sr., Carl J., J. S. Barnet & Sons, Inc., Lynn, Mass. 
Barr, ‘Martin J., A. H. Ross & Sons Co., Chicago 

Becker, F. H., The Ohio Leather Co., Girard, Ohio 
Bernheim, Philip G., R. Neumann & Co., Hoboken, N. J. 
Bernheim, Richard, R. Neumann & Co., Hoboken, N. J. 
Binger, R. E., Allied Kid Co., New York City 

Birkenstein, Henry, Jr., Weil & Eisendrath Co., Chicago 
Black, Robert E., Russell-Sim Tng. Co., Salem, Mass. 
Blakely, R. Keith, Wm. Amer Co., Philadelphia 

Blatz, Fred. J., Amalgamated Leather Co’s., Wilmington, Del. 
Blaut, S. J., Virginia Oak Tannery Inc., Luray, Va. 

Block, A. C., Fred Rueping Leather, Fond du Lac, Wis. 
Block, E., Superior Tanning Co., Chicago 

Brezner, Nathan, N. Brezner & Co., Inc., Boston 

Buettner, E. H., Pfister & Vogel Tanning Co., Milwaukee 
Bundy, Donald C., Northwestern Lea. Co., Soo, Mich. 




















27 WALNUT STREET - PEABODY, MASS. “a 
TANNERS’ SUPPLIES AND EQUIPMENT "ote 
Representing ". 

SPECIAL EQUIPMENT COMPANY tote 
CHAS. H. STEHLING COMPANY ree 
TRAUD MACHINE COMPANY ote 
FULTON COUNTY MACHINE COMPANY ‘°.° 


SPRACO-SPRAY FINISHING MACHINES 
MARLOW FLESHING PUMPS 
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’ Burgess, Arthur E., Hickey Leather Co., Grafton, Mass. 
Burr, Milton E., Eagle-Ottawa Leather Co., Grand Haven, Mich. 


Cc 
Carley, Jos. T. M., Allied Kid Co., Boston 
Carlisle, Sanford K., F. W. & F. Carlisle Co., Saginaw, Mich. 
Carr, Felix, Carr Leather Co., Peabody, Mass. 
Coey, H. A., Hoffmann-Stafford Tng. Co., Chicago 
Cohen, Saul L., Allied Kid Co., Wilmington, Del. 
Colby, Ralph E., Ziegel Eisman & Co., Newark, N. J. 
Connett, H., Surpass Leather Co., Philadelphia 
Cunningham, Ray, Appalachian Tng. Co., Tullahoma, Tenn. 


D 
Danner, Carl F., American Hide & Lea. Co., Boston 
Deane, George P., Barbour Welting Co., Brockton, Mass. 
Donner, Gilbert W., A. F. Gallun & Sons Corp., Milwaukee 
Donovan, Chas. T., and J. F., F. C. Donovan Inc., Boston 
Downer, Prescott W., Moench Tng. Co., Gowanda, N. Y. 
Drumme, Paul A., 'B. D. Eisendrath Tng. Co., Racine, Wis. 
Dudley, Walter, Donnell & Mudge Inc., Salem, Mass. 
Dworetsky, Nathan P., Toxaway Tng. Co., New York 


E 
Eberle, Geo. J., Eagle-Flagg Tng. Corp., (Milwaukee 
Eberle, J. F., Eberle Tng. Co., Westfield, Penna. 
Edelstein, Harold, Manasse-Block Tng. Co., Berkeley, Calif. 
Eisendrath, David B., B. D. Eisendrath Tng. ‘Co., Racine, Wis. 
Eisendrath, Edwin W., Monarch Leather ‘Co., Chicago 
Elkan, Leo H., Gutmann & Co., Chicago 
Elliott, Don O., John R. Evans & Co., Camden, N. J. 
Ellis, E. K., Eagle-Ottawa Leather Co., Grand Haven, Mich. 
Emery, Munson, American Rawhide Mfg., Chicago 
Englehart, C. P., Armour ‘Leather Co., Chicago 
Ewe, R. H., The Ohio Leather Co., Girard, O. 


LS « SE. 
uality 


SHELLAC 


for Better Leather Finishes 


EXTRA WHITE REFINED BLEACHED 
SHELLAC 
SPECIAL BONE DRY BLEACHED 
SHELLAC 


Lower Acid Number aiding quick solution 
and requiring less alkali thereby produc- 
ing more durable, more waterproof and 
higher gloss finishes. 


ALSO COMPLETE LINE OF ORANGE SHELLAC 


Working Samples Cheerfully Submitted 


THE MANTROSE CORPORATION 


136 41ST STREET BROOKLYN 32, N. Y. 
Agents in Principal Cities 
Boston—M. F. Robie St. Louis—C. J. Paul Erickson Co. 
Cleveland—J. H. Hinz Company’ gan Francisco—E. M. Walls 


Los Angeles—H. C. Ross 

Philadelphia—A. C. Hurlbrink _ Danbury, Conn.—J. E. Pike a 

Chicago—Harry Holland & Son; Inc. Canada—H. J. McAdie Co. Ltd. 
Baltimore—A. C. Hurlbrink Montreal and Toronto 
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r 


Hanson, Ray., B. D. Eisendrath Tng. Co., Racine, Wis. 


Feld, E., Feld Tng. Co., Milwaukee, Wis. Harvey, Jr., J.. Thomas B. Harvey Leather Co., Phila. , 
Findeiss, Wm., The 'C. Findeiss Sons & Co., Zanesville, O. Hasse, Theo, Oshkosh Tng. Co., Oshkosh, Wis. L 
Finkelman, Philip, Lincoln Leather Co., Reading, Pa. Harding, George E., Howes Leather Co., Boston L. 
Fisher, Henry C., Armour Leather Co., Chicago Hartwig, W. A., Irving Tng. Co., Boston . 
FitzGibbons, F.'S., Ashtabula Hide & Lea. Co., Ashtabula, O. se a me — % ve “ Boston L 

FitzPatrick, H. B., Burk ‘Bros., Phila. egner, George A., Howes Lea. Co., Boston _ 
Flagg, Richard B., Eagle-Flagg Tng. Corp., Milwaukee Hempel, J. Chris, Eagle-Ottawa Lea. Co., Chicago 7 
Fleckenstein, C. G., Radel Lea. Mfg. Co., Newark, N. J. Herman, Melvin, Armour Leather Co., Sheboygan, Wis. ; L 
Fleckenstein, Ray, Radel Lea. Mfg. Co., Newark, N. J. Hermann, Fred A., Sr. and Jr., Hermann Oak Lea. Co., St. Louis L 
Flynn, Michael, John Flynn & Suns, Salem Heselton, C. 'L., Armour Lea. Co., Chicago <4 
Foot, E. W., S. ‘B. Foot Tne. Co., Red Wing, Minn. Hickey, Thomas R., John R. Evans Co., Inc., Boston : 
Foot, S.'B., S. B. Foot Tng. Co., Red Wing, Minn. Hickey, Wm. F., John R. Evans Co., Inc., Boston ) 
Franendorfer, Milton, A. F. Gallun & Sons Corp., Milwaukee Hopkins, A. F., Hess & ‘Hopkins, Rockford, III. : 
Fried, Al., Garden State Tng. Inc., New York City Horween, Arnold, Horween Lea. Co., Chicago L 
Friend, Kurt, J. Greenbaum Tng. Co., Chicago Howell, C. Stanley, Howes Lea. Co., Chicago L 
Frodin, E. E., Chicago Rawhide Mfg. Co., Chicago Howes, Henry S., Howes Leather Co., Boston L 
Howes, H. Sherman, Jr., ‘Howes Leather Co., Inc., Boston I 
G Hubschman, Milton, E. Hubschman & Son, Inc., Phila. - 

Gallun, Edwin A., A. F. Gallun & Sons Corp., Milwaukee Huch, Louis, Huch Leather Co., Chicago | 

Gebhardt, Arthur E., A. L. Gebhardt Co., Milwaukee Hunneman, W., Jr., Wm. Amer Co., Phila. \ 
Geilich, H. D., Geilich ‘Leather Co., Taunton, Mass. Huvos, Emery I., Geilich Tng. Co., Taunton, Mass. N 
Georg, Elmer A., Fred Rueping ‘Lea. Co., Fond du Lac, Wis. M 
Gilboy, J. E., Pfister & Vogel Tng. Co., Milwaukee J N 
Gill, J. J.. Richard Young Co., Boston Shak Hence et ni bg City N 
Gleason, F. H., J. F. McElwain Co., Boston ensen, R. L., Fred Rueping Lea. Co., Fond du Lac, Wis. N 
Goelden, Fred J., A. F. Gallun & Sons Corp., Milwaukee Jones, L.. L., Willard Helburn, Inc., Peabody, Mass. M 
Goldsmith, B., Goldsmith Lea. Co. Inc., Newark, N. J. Justen, John T., Pfister & Vogel Lea. Co., Milwaukee V 
Good, Carl F., Good Bros. Lea. Co., Newark N 
Goodspeed, ‘Harold N., A. C. Lawrence Lea. Co., Peabody Ny 
Graff, Fred W., Jr., Griess-Pfleger Tng. Co., Waukegan, III. Kaltenbacher, J. C., Seton Leather Co., Newark, N. J. M 
Gray, Byron A., International Shoe Co., St. Louis Kaplan, Kivie, Colonial Tng. Co., Boston N 
Greensfelder, E. G., Gutmann & Co., Chicago Kasman, F., Gutmann & Co., Chicago V 
enna, LS J, per ge 2 a ae Kean, W. Russell, Granite State Tng. Co., Nasbas, N. i. N 
zreenwood, W. G., Charles 5. Walton & Co., Phila. : Keirnan, E., The Griess-Pfleger Tng. Co., Waukegan, III. N 
ee Ben a ie re sag poe 5 ag agg” du i Wis. Keirnan, Nelson M., Harold J. Smith Lea. Corp., ew Ne YX. N 
rubstein, Chas., American Leather Mfg. Co., Newar Keirnan, Thos., Griess-Pfleger Tng. Co., Waukegan, III. N 
Grundy, William, Leas & McVitty Inc., Phila. Kennedy, Frank, American Lea. Mfg. Co., Newark N 
Gunnison, Boyd, Gunnison 'Bros. Inc., Girard, Pa. Kirstein, Max, Irving Tng. Co., Boston nN 
Kjelson, Martin, Armour Lea. Co., Sheboygan, Wis. N 

H 

Kopp, Jas. S., Armour Lea. Co., New York City N 
Hamel, Herbert C., L. H. Hamel Leather Co., Haverhill Kranick, Lewis G., Western Leather Co., Milwaukee N 
Hamel, Louis H., L. H. Hamel Leather Co., Haverhill, Mass. Krause, Gordon C., Wolverine Shoe & Tanning Corp., Rockford, N 


Hannahs, E. A., Northwestern Lea. Co., Soo, ‘Mich. 


Mich. 








154 Nassau Street 


HERMAN HOLLANDER, INC. 


New York 7, N. Y. 


Telephone 


i Teletype 
WO rth 4.3240 CABLE ADDRESS: HERHOL, NEW YORK 


N. Y. 1-1238 





FOREIGN and DOMESTIC 
HIDES and SKINS 


Offices in Boston, Mass. & Gloversville, N. Y. 


Foreign Branches 


Israel: Tel AViv—Hollander & Co., Ltd. 

Argentina, SRL. New Zealand: Wellington—The Australasian 
Canada: Montreal—Hollander Canada Ltd. Trading Co. Ltd. 
Denmark: Copenhagen—A/S Hollander & Co. South Africa: Capetown—A. J. Hollander (S.A.) 
England: London—Hollander Hyams Ltd. (Pty) Ltd. 
Finland: Abo—O/Y Hollander & Co. Sweden: Stockholm—A. B. Baltiska Skinnkompaniet 
Holland: Amsterdam—VJulius Hollander N/V Switzerland: Zurich—A. J. Hollander S/A 

Uruguay: Montevideo—A. J. Hollander (Uruguay) S.A. 





Argentina: Buenos Aires—A. J. Hollander 
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L 


Laskin, Myron, J. Laskin & Sons Corp., Milwaukee 
Laties, Simon, Amdur Leather Co., Boston 

Laub, David J., Geo. Laub’s Sons, Buffalo, N. Y. 
Laub, George A., Geo. Laub’s Sons, Buffalo, N. Y. 
Legallet, Paul, Jr., Legallet Tng. Co., San Francisco 


Lehn, Philip, Louis Lefkowitz & Bro., Inc., New Brunswick, N. J. 


Lemp, F. R., Armour Lea. Co., Chicago 
Lennie, B. F., Wood & Hyde Co., Gloversville, N. Y. 
Lezin, Norman, A. K. Salz Co., Santa Cruz, Calif. 


Liberty, James J., The Upholstery Leather Group, New York City 


Lichtman, Cecil, J. Lichtman & Sons, Newark, N. J. 
Light, Philip I., American Hide & ‘Lea. Co., Boston 
Lindgren, Gray M., General Shoe Corp., Nashville, Tenn. 
Lizer, Chas. W., W. D. Byron & Sons, Williamsport, Md. 
Loewengart, S., Loewengart & Co., New York City 

Lollar, Robert M., Tanners’ Council Laboratory, Cincinnati 
Lotz, Robert W., Albert Trostel & Sons, Milwaukee 
Loveday, E. D., Goniprow Kid Co., Lynn, Mass. 


M 


Mackay, James C., J. F. McElwain Co., Boston 

Malcolm, J. R., Armour Leather Co., Chicago 

Manley, Roscoe, U. S. Leather Co., N. Y. 

Martin, C. G. Winslow Bros. & Smith Co., Norwood, Mass. 
MeCleery, John, Leas & McVitty, Inc., Phila. 

McCree, Donald H., Lackawanna Lea. Co., Hackettstown, N. J. 
McGraw, G. P., Leas & McVitty, Inc., Phila. 

McKinley, Lee ‘C., International Shoe Co., St. Louis 
McKnight, Dale G., Radel Leather Mfg. Co., Newark 
Mealley, G. H., The Ohio Leather Co., New York 
Merker, A. J., A.C. Lawrence Lea. Co., Boston 

Merrill, Henry B.,'B. D. Eisendrath Tng. Co., Racine, Wis. 
Meyer, A., Gutmann & Co., Chicago 

Miller, Frank H., G. Levor & Co.,-Inc., New York 

Miller, Maurice S., Chicago Tng. Co., Chicago 

Miller, Robert J., Chicago Tng. Co., Chicago 

Molt, H. A., McAdoo & Allen, Phila. 

Moser J. C., Geo. Moser Lea. Co., New Albany, Ind. 
Mueller, A. R., Northwestern Lea. Co., Milwaukee 
Mullane, E. F., J. Greenebaum Tng. Co., Chicago 

Myers, Charles H., Kistler Leather Co., Boston 

Myers, Ross, Drueding Bros. Co., Phila. 


N 
Nason, David V., J. Laskin & Sons Corp., Milwaukee 
Nectow, S. N., A. C. Lawrence Lea. Co., Boston 
Nelson, N. E., Armour & Co., Chicago 
Nesbit, Seymour, Leon Inc., Peabody 


Niblock, H. D., Armour Leather Co., Chicago 


O 
O’Flaherty, Fred, Research Lab., University of Cincinnati 
O’Kelley, J. L., Robert Scholze Tannery, Chattanooga, Tenn. 
Ossoff, Jos., Fred Rueping Lea. Co., Fond du Lac, Wis. 


P 
Palmer, Stephen, A. C. Lawrence Lea. Co., Peabody 
Parkinson, Eleanor, B. D. Eisendrath Tng. Co., Racine, Wis. 
Pearson, M. P., Armour Leather Co., Boston 
Peirce, Carl L., A. F. Gallun & Sons Corp., Milwaukee 
Penrose, James F., Dungan Hood & Co., Inc., Phila. 
Pervere, E. W., Howes Leather Co., Boston 
Petrie, L. J., The Ohio Leather Co., Girard, O. 
Pliss, L. R., Gutmann & Co., Chicago 
Poh, George E., Barrett & Co., Inc., Newark 
Pope, Ralph L., Jr., Northwestern Lea. Co., Boston 
Powell, C. E., Armour & Co., Chicago 
Powell, W. S., Moench Tng. Co., Gowanda, N. Y. 


R 
Radcliffe, L. H., Whitehall] Lea. Co., Whitehall, Mich. 
Raddatz, C. S., Wisconsin Leather Co., Milwaukee 
Radel, F. J., Radel Leather Mfg. Co., Newark 
Radtke, H. J., Wisconsin Leather Co., Milwaukee 
Rand, Edgar E., International Shoe Co., St. Louis 
Rawson, Stanley E., The Ohio Leather Co., Girard, O. 
Ready, Leo, Howes Leather Co., Inc., St. Louis 
Regel, Ed P., American Tng. Co., Chicago 
Remis, Harry, Acme Leather Co., Inc., Peabody 
Reynolds, W. C., Eberle Tng. Co., Westfield, Pa. 
Rice, Arthur V., A. C. Lawrence Leather Co., Peabody 
Rice, Francis Y., American Hide & Leather Co., Boston 
Richards, R. H,, International Shoe Co., St. Louis 
Risteen, Donald E., Donnell & Mudge, Inc., Salem, Mass. 
Roddy, Wm. T., Tanners Council Laboratory, Cincinnati 
Rogers, A. A., Proctor-Ellison Co., Boston 








SULPHONATED OILS 
AND FAT LIQUORS 
el NER AN NNIDICIN ZO). 11 h/ 
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500 COLUMBIA STREET 
SOMERVILLE, MASS. 
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Rohwer, Jakob O., Hess & Hopkins Lea. Co., Rockford, Ill. 
Rossbach, Richard M., J. H. Rossbach & Bros., N. Y. 

Roth, H. E., Jr., The Sidney Tng. Co., Sidney, O. 

Rothschild, G. Alan, G. Levor & Co., Inc., Gloversville, N. Y. 
Rueping, F. E., Fred Rueping Leather Co., Fond du lac, Wis. 
Rueping, W. H., Fred Rueping Leather Co., Fond du lac, Wis. 
Rulison, Fred, F. Rulison & Sons, Inc., Johnstown, N. Y. 
Russell, G. E., Northwestern Lea. Co., Boston 


Ss 


Schaden, Leonard, Eagle Ottawa Lea. Co., Grand Haven, Mich. 

Schaefer, John E., Hans Rees Sons, N. Y. 

Schroeder, Walter, Fred Rueping Leather Co., Fond du Lac, Wis. 

Schubert, A., B. D. Eisendrath Tng. Co., Racine, Wis. 

Schumann, Wm. F., Jr., Hoffmann-Stafford Tng. Co., Chicago 

Scott, W. D., Blackhawk Tanners, Milwaukee 

Severn, D. K., Van Tassel Lea. Co., Norwich, Conn. 

Shaw, Ray, Winslow Bros. & Smith Co., Norwood, Mass. 

Shea, Francis ‘\L., Barbour Welting Co., Brockton, Mass. 

Shepard, Horace L., Jr.. The Geo. A. Shepard & Sons Co., Bethel, 
Conn. 

Shingle, L. H., Shingle Lea. Co., Camden, N. J. 

Shotwell, E. C., Helburn Thompson Co., Salem, Mass. 

Siegman, C. J., A. L. Gebhardt Co., Milwaukee 

Silver, Joe, Eagle Ottawa Lea. Co., Grand Haven, Mich. 

Silverstein, Jos. S., Transylvania Tng. Co., Brevard, N. C. 

Simons, Laird H., Jr., William Amer Co., Phila. 

Smith, Chas. E., Raser Tng. Co., Ashtabula, O. 

Smith, ‘Harold J., Harold J. Smith Lea. Co., Gloversville, N. Y. 

Soesbe Lee, Appalachian Tng. Co., Tullahoma, Tenn. 

Sokol, Gustave, Colonial Tanning Co., Milwaukee 

Solomon, Milton, Irving Tng. ‘Co., Boston 

Stahnke, Paul C., A. F. Gallun & Sons Corp., Milwaukee 

Stauffer, D. S., International Shoe Co., St. Louis 

Stern, D. L., Gutmann & Co., Chicago 

Stern, Robert, Gutmann & Co., Chicago 

Strehlow, Ray F., Wisconsin Lea. Co., Milwaukee 

Strymish, Louis, Geilich Tng. Co., Taunton Mass. 

Swedenborg, L. A., Raser Tng. Co., Ashtabula, O. 


i f 
Taggart, D. B., J. W. & A. P. Howard Co., Corry, Pa. 
Tewksbury, Theodore, Northwestern Leather Co., Boston 
Thiele, H. M., Thiele Tanning Co., Milwaukee 
Tonn, Paul H., Pfister & Vogel Tng. Co., Milwaukee 
Toye, R. E., Hiteman Lea. Co., West Winfield, N. Y. 
Trostel, Albert Jr., Albert Trostel & Sons, Milwaukee 


Vv 
Van Pelt, C. F., Fred Rueping Lea. Co., Fond du Lac 
Velsor, Burch, U. S. Leather Co., New York City 
Virschner, Hermann K., Willard Helburn, Inc., Peabody 


Wagen, E. E., General Shoe Corp., Nashville, Tenn. 
Waggett, John W., American Hide & Lea. Co., Boston 
Ward, H. J., Chas. S. Walton & Co., Baltimore, Md. 
Wedseltoft, Paul, Legallet Tng. ‘Co., San Francisco 
Weimar, M. C., Armour Leather Co., Chicago 

Weimann, Jr., J. G., Armour Lea. Co., Chicago 

Weinstein, Edward, Wm. Greiner Co., Chicago 

Weinstein, Jerome, William Greiner Co., Chicago 

Wenzel, Edward, A. C. Lawrence Lea. Co., Peabody 

West Olin, Jr., General Shoe Corp., Nashville, Tenn. 
Wilder, Edward T., Wilder & Co., Chicago 

Wilder, Harold, Wilder & Co., Chicago 

Wilson, C. David, Fred Rueping Lea. Co., Fond du Lac, Wis. 
Winans, R. L., A. C. Lawrence Lea. Co., Peabody 

Windus, Wallace, J. R. Evans & Co., Camden, N. J. 
Winslow, E. M., Benz Kid Co., Lynn, Mass. 

Winslow, H. H., Benz Kid Co., Lynn, Mass. 

Witherell, A. L., Fred Rueping Lea. Co., Fond du Lac, Wis. 
Wollaeger, Thomas A., Oshkosh Tanning Co., Oshkosh, Wis. 


Yewer, Edward, Western Lea. Co., Milwaukee 
Young, Richard, Richard Young Tng. Co., Boston 


L 
Zeller, Edward, Jr., G. F. Zeller’s Sons, Inc., Buffalo 
Zeller, G. F., G. F. Zeller’s Sons, Inc., Buffalo 





CHILE WICH 


120 WALL STREET 





SONS & CO. 
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Direct Connections in Principal Markets 
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NEW YORK 
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Ba 


Bo: 





No 








ALLIED GROUP 


A 


Abrahams, Robert R., David L. Abrahams & Co., Minneapolis 
Adler, Sig, Sig Adler & Co., Chicago 

Allen, A., Simon Allen, Chicago 

Amarillo, Thomas, George H. Elliott & Co., San Antonio, Tex. 
Anderson, Robert W., Wm. B. Heald & Co., Chicago 

Andres, John A., C. A. Andres & Co., New York 

Andresen, J. C., John Andresen & Co., New York 

Argabrite, W. H., Jr., Special Equipment Co., Park Ridge, IIl. 
Armstrong, L. H., The Martin Dennis Co., Milwaukee 

Aulson, E. R., Aulson Tng. Machinery Co., Waukegan, IIl. 


B 
Bach, Max, Milwaukee, Wis. 
Baker, Edgar F., Sands & Leckie, Boston 
Barry, Wm. C., Hadley Bros.-Uhl ‘Co., St. Louis 
Barrett, J., Hadley Bros.-Uhl Co., St. Louis 
Bauman, H. A., Enger-Kress Co., West Bend, Wis. 
Behrendsen, T. ‘C., M. Delph & Co., Little Rock, Ark. 
Beier, Wm. Z., Buffalo Extract & Supply Co., Buffalo 
Bennington, K. B., Davis Leather Co., Ltd., Newmarket, Ont. 
Beucher, Nick, Jr., Packing House By-Products Co., Chicago 
Bissinger, Newton, Bissinger & Co., San Francisco 
Blumenthal, Leo, Rockford Hide & Fur. Co., Rockford, III. 
Blumenthal, Martin, Herman Hollander, Inc., New York 
Borenstein, A. M., Ambor Leather Co., Boston 
Bowen, Barney, ‘(Boot & Shoe Recorder, Chicago 
Brandstater, Max, Transcontinental Industrial Co., New York 
Braun, Robert, Harold Braun, Milwaukee 
Brothers, B. V., W. Pearce & Brothers, Inc., New York 
Brothers, R. E., Pacific Hide & Leather Co., Los Angeles, Calif. 
Brown, Frank E., Jr., Frank E. Brown, Roanoke, Va. 
Buck, ‘Lucien, Proctor & Schwartz, Inc., Philadelphia 
Buethe, W. C., Rohm & Haas Co., Philadelphia 
Burke, Terese M., ‘Lapham Bros. & Co., Chicago 
Burr, W. F., Youngstown Rubber Products Co., Youngstown, O. 


Cc 
Carlson, A. B., Jr. and Sr., Johnson & Carlson, Chicago 
Chadwick, Frank J., Nopco Chemical Co., Chicago 
Chapman, K., Booth & Co., Inc., Phila. 
Chumbley, Wm. D., George H. Elliott & Co., San Antonio, Tex. 
Creese, Bertram W., Massachusetts Leather Mfg. Assn., Peabody 


‘ Cronan, John J.,'‘S. J. Kibler & Bro. Co., New Washington, O. 


Crystal, Frank J., Tanexco Inc., Chicago 


D 
Dawson, Alton D., Texhide ‘Co., Fort Worth, Tex. 
Dawson, W. O., Chemtan, Inc., Port Washington, N. Y. 
Deevy, William J. III, Schmoll Fils-Deevey Corp., N. Y. C. 
Dewey, P. F., Hadley Bros.-Uhl Co., St. Louis 
Dorrian, Thos. C., Rohm & Haas Co., Chicago 
Dooley, John, Salem Oil & Grease Co., Salem, Mass. 
Dunning, George G., Leather and Shoes, Boston, Mass. 


E 
Eichenberg, Gerard, General Hide & Skin Corp., New York City 
Elliott, G. H., George H. Elliott & Co., Chicago 
Ellman, I. ‘M., Michigan Hide. Co., Detroit 
Erhart, W. P., Erhart-Petersen Lea. Co., St. Louis 


F 
Fike, Warren, S. J. Kibler & Bro. Co., New Washington, O. 
Fitch, G. L., Wilson Co., Chicago 
Frank, Max, Kaufmann Trading Corp., N. Y. C. 
Freeman, John G., John G. Freeman Co., Milwaukee 


G 
Geisel, Gus, Sig Adler & ‘Co., Chicago 
Gibbons, T. ‘P., The Cudahy Packing Co., Chicago 
Glaeser, H. F., M. C. Clarendon & Sons, New York 
Goldberg, H. E., Pearlman Goldberg, Toronto 
Goldberg, H. J., The Tannade Co., Chicago 
Goodman, Al S., S. Goodman & Sons, Louisville, Ky. 
Grabell, J,, Schmoll Fils-Deevey, New York 
Graham, James C., Geo. H. Elliott & Co., Chicago 
Green, Thos. W., River Plate Imp. & Exp. Co., N. Y. City 
Gruen, Fred, Jack Weillar & Co., Chicago 





Cable Address 
Schmollfus-New York 


SCHMOLL FILS-DEEVY CorP. 


110 FULTON STREET — NEW YORK 7, N. Y. 
DOMESTIC and FOREIGN 
HIDES and SKINS 


Member: Commodity Exchange, Inc. 


Member: Commodity Exchange Hide 
Clearing Assn., Inc. 


Telephone 
Beekman 3-0142 
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Manufacturing Specialisis—Fatliquors, Sulphonated Oils, 
Hard Greases and Soaps for Tanners 


The Services of our Research Laboratory 
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WHITE & HODGES, INC. 


Everett, Massachusetts 


(Boston Postal District) 
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H 


Hall, H. B., Barrow, Hepburn & Gale, London, England 

Harvey, Floyd F., Oklahoma Packers Hide Co., Oklahoma City, Okla. 
Heringlake, M. H., M. A. Delph Co., Indianapolis 

Herzog, Herman H., Alfred Jacobshagen Co., Chicago 

Hobbs, Robert B., National Bureau of Standards, Washington, D. C. 
Hodges, John C., J. C. Hodges & Co., Inc., Boston 

Hodsdon, Geo. M., International Products Corp., N. Y. City 
Hoffmeyer, G., Veile Sole Leather Factory, Veile, Denmark 
Hollander, T. C., United Shoe Mchy. Corp., Boston 

Huegel, Arthur J., Whittemore-Wright Co., Boston 

Hunt, Harry, Darling & Co., Chicago 


J 
Jacobshagen, A., Alfred Jacobshagen Co., Chicago 


K 


Katzenberg, Wm. R., Jacob Stern & Sons, Inc., N. Y. City 
Kaufman, Herman, Herman Hollander, Inc., New York 
Kemfan; R. D., J. C. Hodges & Co., Boston 

Kennedy, Francis, Union Chemical Co., Danvers, Mass. 
Kerr, D. L., Albert Kerr Co., Ltd., Toronto, Canada 

Kibler, (D. O., S. J. Kibler & Bro. Co., New Washington, 0. 
Kirkman, Edw., Jack Weillar & Co., Chicago 

Knoernschild, E. H., ‘Clinton Foods, Inc., Clinton, Iowa 
Kremen, S. S., Sole Lea. Group Activity, Univ. of Cincinnati 
Kuhn, Carl N., Carl ‘M. Loeb Rhoades & Co., Boston 


L 


Lamb, W. D., Consolidated Packers Hide Co., Fort Worth, Tex. 
Landauer, Henri, Henri Landauer & Co., New York 

Lapham, A. B., Lapham Bros. & Co., Chicago 

Levi, Heinz, Herman Hollander, Inc., New York 

Levitan, A..H., Levitan Hide Co., San Francisco 

Lincoln, H. B., L. H. Lincoln & Son Inc., Coudersport, Pa. 
Lincoln, L. H., \L. H. Lincoln & Son, Inc., Coudersport, Pa. 
Lindquist, John, Packing ‘House By-Products Co., Chicago 
Lindsay, Ralph, Barrow Hepburn & Gale, London, England 
Lipman, Jack and Sam, Muskegon Hide & Fur Co., Muskegon, Mich. 


Low, Herbert, The Tannade Co., Chicago 

Lown, John J., Atlas Refinery, Inc., Newark, N. J. 

Lyon, Leslie M., M. Lyon & Co., Kansas City, Mo. 

Lytle, W. H., A. R. Clarke & Co., Ltd., Toronto, Ont., Canada 


M 


MacKinney, P. K., Tanimex Corp., N. Y. City 
Manion, John M., Lapham Bros. & Co., Chicago 
Marland, Ira, John Morrell & Co., Ottumwa, Iowa 
Martin, Clarence R., Chas. H. Stehling Co., Milwaukee 
Martin, George J., Diamond Alkali Co., Cleveland, O. 
Marx, Julius, Chicago 

May, E. R., George H. Elliott & Co., Chicago 
McClellan, R. F., Nopco Chemical Co., Chicago 
McKay, M. S., American Hair & Felt Co., Chicago 
McNeillie, W. R., McNeillie & Co., Toronto, Canada 
Mindel, Irwin J., A. Mindel & Sons, Toledo, O. 
Mindel, Seymour, A. Mindel & Sons, Toledo, O. 
Moran, J. J., The Leather Manufacturer, New York 


Morrison, Chas. & James, Reilly-Whiteman-Walton Co., Consho- 


hocken, Pa. 
Morton, Martin S., Boston 
Mosser, O. D., A. L. Webster & Co., Chicago 
Moynihan, F. J., Shoe & Leather Reporter, Boston 
Moynihan, Fred ‘M., American Shoemaking, Boston 
Muckenhirn, Carl, Rohm & Haas Co., Chicago 


N 


Neal, Lloyd, Oklahoma Packers Hide Co., Oklahoma City 
Nelson, Ralph E., American Cyanamid Co., New York 
Newman, E. G., Carl M. Loeb Rhoades & Co., New York 
Newsham, A. J., Pratt Bros. Co., Chicago 

Nordholm, Nels D., Western States Hide Co., Los Angeles 


O 


Olson, R. A., The Olson Sales Agency, New York 
Orthmann, Aug. C., Orthmann Laboratories, Inc., Milwaukee 
Ostronich, Albert M., Pittsburgh Wool Co., Inc., Pittsburgh 





152 YEARS 


CONTINUOUS SERVICE 
TO THE LEATHER INDUSTRY 





LOGWOOD 

FUSTIC 

HYPERNIC 

TANNING EXTRACTS 


of handling. 
SYNTHETIC TANS 





285 Madison Ave. 


Chester, Pa. 


Natural Dyewoods have a recognized value for their color and retan 
properties on chrome tanned leather. 


They impart substance and character to the leather and facilitate the 
penetration of Aniline Dyestuffs. 


Our Spray Dried Tanning Extracts combine low tan unit cost with ease 


Your request for information will receive prompt attention. 


AMERICAN DYEWOOD COMPANY 


Factories 


New York 17, N. Y. 


Belleville, N. J. 











THE TUPMAN THURLOW CO., INC. 


155 East 44th St., New York 17, N. Y. 





SALEM. MASS. BOSTON, MASS. 


ARGENTINA 


WESTFIELD BRAND 





HIDES—CALFSKINS—PICKLED SHEEP PELTS & SKIVERS 
WOOL—WOOLSKINS—TALLOW—STEARINE 
Also other Packing House By-Products 


ANGLO BRAND 


URUGUAY BRAZIL 


PHILADELPHIA, PA. SAN FRANCISCO, CAL. 


IMPERIAL BRAND 


AUSTRALIA 
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P Simmons, John J., Diamond Alkali Co., Cleveland, O. 
Singleton, C. P., Champion Paper & Fibre Co., Canton, N. C. 


Peterson, T. R., United Shoe Mach. Corp., Chicago 
Pike, Jack, L. H. Lincoln & Son, Inc., Coudersport, Pa. ay 7 5 9 So gl Maia 
Pilchard, Frank, Geo. H, ‘Elliott & Co., Ft. Worth, Tex. Stehling, Ralph, Chas. H. Stehling Co., Milwaukee, Wis. 
Price, E. J., Commodity Exchange, Inc., Chicago Stein, Karl E., H. Elkan & Co., New York 
Stein, Kurt M., Leo G. Stein & Co., Chicago 
Q Strasser, Lester G., Kaufmann Trading Co., New York 
. Stritzel, E. J., Stritzel & Co.,. Chicago 
Quarck, Rolf, Chemtan Company, Port Washington, N. Y. Stritzel, L., Stritzel & Co., Chicago 
Stumpf, J. H., Chemtan Co., Milwaukee 
R Swanson, P. B., Rohm & Haas, Chicago 
Radeker, Lee, Champion Paper & Fibre Co., Canton, N. C. 
Rafferty, Edward J., Edward H. Flaccus Co., Pittsburgh . T 
Rees, A. F., Mrs., A. F. Rees, Inc., Hanover, Pa. 
Ritter, B. N., B. N. Ritter & Co., Cincinnati, O. Taylor, Tom, Consolidated Packers Hide Co., Wichita Falls, Tex. 
Ritter, M. A., B. N. Ritter & Co., Cincinnati, O. Tefft, William F., American Cyanamid Co., Chicago 
Roberts, Lester ‘C., Finnigan Hide Co., Houston, Tex. Theis, Dr. Edwin R., Lehigh University, Bethlehem, Pa. 
Rogers, Jerome S., Eastern Regional Research Lab., Phila. Trask, Arthur, Arthur C. Trask Co., Chicago 
Rossi, William A., Leather and Shoes, Boston Turley, H. G., Rohm & Haas Co., Philadelphia 


Roth, J. P., M. Willner & Co., Cleveland, O. 
Ruedebush, R. A., U. S. Machinery, Boston 


Rumpf, Elmer J., Rumpf Publishing Co., Chicago V 
Van Valkenburgh, W. J., Fulton Co. Mach. & Supply Co., Glovers- 
S ville, N. Y. 
Saenger, M., Elias Moos, Inc., New York W 
Schain, Albert, Armand Schmoll, Inc., New York 
Schecter, Arthur, Wolverine Hide Co., Grand Rapids, Mich. Watts, C. H., Consolidated Packers Hide Co., Fort Worth, Tex. 
Schiller, B. A., Nopco Chemical Co., Harrison, N. J. Webster, Geo. A., A. L. Webster & Co., Chicago 
Schnitzer, Julius, Dept. of Commerce, Washington, D. C. Weeks, Carl A., Benj. Wishner Co., Milwaukee 
Schwaab, Louis, Weekly Bulletin, Boston Weil, C. A., Edmond Weil, Inc. New York 
Schweitzer, W. K., E. I. duPont de Nemours & Co., Wilmington Weillar, Jack, Jack Weillar & Co., Chicago 
Scott, L. C., American Hair & Felt Co., Chicago Weiss, Fred G., Ben W. Seidel & Co., Boston 
Seidel, Ben W., Ben W. Seidel & Co., Boston Wenzel, Charles J., Sands & Leckie, Boston 
Seyla, Leo J., Boston Willis, Howard, Salem Oil & Grease Co., Chicago 
Shaifer, Carl H., Jr., John Andresen & Co., Inc., New York Wilson, Laird, Lapham Bros. & Co., Chicago 
Shaw, Edward A., Pratt Bros. Co., Chicago Witt, M. N., Swift & \Co., Chicago 
Simmons, Howard B., American Dyewood Co., Chicago Wright, H. P., McNeillie & Co., Toronto, Can. 





AND SO HAS EGG YOLK 


We specialize in all technical egg products 


LEATHER HAS PROVED ITS WORTH- 
Puritan Tanners Egg Yolk Mfg. Co. Philadelphia, Pa. 























TANNING MACHINERY "so WET STOCK DRYERS 
GGLING EQUIPMENT ; SEASONING DRYERS 
vaneaiie EQUIPMENT SALES oar ENGINEERING — SERVICE REEL TYPE DRYERS 
CONTROL EQUIPMENT . : AIR CONDITIONING 
HI ay EAULEMENT xs Rear 19 Howley Street, Peabody, Mass., Tel. 2040 pp ANS AND BLOWERS 
BOILER FEED SYSTEMS CONVEYORS UNIT HEATERS 
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= Specialty of = 
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= 209 Market St. Lynn, Mass. = 
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LEFT COLUMN: Top row—left to right: Tom Green and 
Jim Morrison. Second row: August C. Orthmann, Elmer 
Rump} and Henry Birkenstein. Third row: W. F. Burr, 
H. M. Thiele and W. P. Fritz. Fouth row: H. M. Thiele, 
John Dooley, Howard Willis and Ed. Aulson. Fifth row: 
Leif Kronen, Wm. C. Schumann, Irving Glass and Michael 
Flynn. ‘ 
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RIGHT COLUMN: Top row—left to right: George G. 
Dunning and R. V. Brothers. Second row: Munson 
Emery, Elmer E. Frodin and Ed. P. Regel. Third row: 
P. F. Dewey, Wm. C. Barry and Jack Barrett. Fourth 
row: Clarence Martin, Lee Soesbe, Ralph Stehling and 
Ray Cunningham. Fifth row: Edmund Ellis, Chris 
Hempel, Milton E. Burr and Leonard Schaden. 
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CONTROL EXPERIENCES 
(Continued from Page 73) 


side W.P.B. pressure, to under- 
allocate each month and then to issue 
interim allocations if there was a 
sizeable amount of hides left over. 
That there weren’t many hides allo- 
cated on this interim basis indicates 
how surprisingly close our estimates 
of supply were to actual available 
stocks. 


In under-allocation it was our hope 
to let the tanners secure their quotas 
without forcing them to scramble for 
supplies and to be forced to accept 
poor delivery. O.P.A., by the way, 
supported the under-allocation sys- 
tem as an aid in enforcing their regu- 
lations. In spite of our hopes, up- 
grading of hides and poor delivery 
continued and, I am sorry to say, still 
continues despite the fact that I’ve 
never heard of a tanner having to 
shut down because he insisted on 
proper delivery. 


It should be mentioned that there 
was always a tendency throughout the 
W.P.B. period for some people to 
study new orders and amendments 
for the sole purpose of finding loop- 
holes. Fortunately this attitude was 
not general but it did require the is- 
suance of more amendments and reg- 
ulations to attempt to close the gaps. 


New-Comer Laws Bad 


One headache caused more by the 
law makers than by the industry was 
the new-comer provisions of th 
George Act. This required a 10% 
set aside of allocable material for new 
comers. The ruses and plans used 
under this provision were many and 
mostly futile. In fact, im any one 
month the amount never exceeded 
3% of the total allocations. Later 
ve were able to get a legal interp.~ 
tation to this regulation which re- 
quired that a new comer had to have 
an actual tannery in order to get 


hides. This ended that problem. 


Since the end of the war, | have 
heard some complaints about inabil- 
ity to get hides under the allocation 
system. Our records showed, how- 
ever, that each month tanners re- 
ceived and soaked more hides than 
their allocations and quotas. We 
knew about it but the amounts were 
small and as everyone was doing it, 
it made little difference except that 
we just allocated less hides. I men- 
tion this because I don’t want you to 
think you were putting one over on 
us. 


As far as the allocations are con- 
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—FANNERS REQUIREMENTS— 


Have been met for many years for certain specific 


selections of hides and skins. 


We assure you that these responsibilities will be 
fulfilled at all times. 


Worverine He Go. 


257-259 Front Ave. Grand Rapids, Mich. 























BENJ. WISHNER cO./ 





HipEs and SKINS 








224 S. 19th St. Milwaukee, Wis. 














POTASSIUM CHROME ALUM 


FIBER CHEMICAL CORPORATION 


Manufacturers of Chromium Compounds 


P.O. Box 218, Matawan, N. J. Tel. MAtawan 1-1818 Factory: Cliffwood, N. J. 
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FLAT BELT PADDLE 
heh : WHEELS 
DRIVEN TANKS 

| DRUMS and 
| LEACHES 


VATS 


Cd 


TANNERY EQUIPMENT | 


© 
848 EASTMAN ST. CHICAGO 22, ILL. 

















A. MINDEL & SONS 


Packer and Country 


HIDES 
Toledo, Ohio 


Office & Telephone 
Warehouse Garfield 
202 Vance St. 5537 











cerned, I think the following criti- 
cisms could be made. 

(1) There should be no gap be- 
tween allocating domestic and for- 
eign hides such as occurred in 1942. 
When it becomes necessary to resort 
to allocation it should cover both 
foreign and domestic raw _ stock 
simultaneously. Until the machinery 
is set up for allocation there should 
be no freezing of purchases of either 
foreign or domestic supplies. 

(2) All types of hides and skins 
should be under allocation. A shin- 
ing example of this mistake in the 
last war was sheepskins. Tanners did 
not think it necessary to control 
them, with the result that some pro- 
ducers decided to stop selling their 
regular customers and made contracts 
with tanners to tan the skins for the 
producers account. This resulted in 
some tanners losing their major sup- 
plies of rawstock and forced them to 
become contract tanners. Some tan- 
ners were forced into the wool-pulling 
business in order to get their supplies 
of pickled skins. In 1946 the sheep- 
skin tanners came to Washington and 
requested W.P.B. to take over the 
allocation and then the damage had 
been done. The pullers were then in 
the leather business competing with 
the legitimate tanners. 

(3) Control of prices should be 
handled in the same Bureau or De- 
partment that handles rawstock and 
leather controls. Under one head 
controversial matters could be ironed 
out more easily and a great deal of 
friction eliminated. The industry 
would have much time in settling dif- 
ficulties dealing with one department. 

(4) In the procurement of foreign 
hides and skins for the Allied needs 
I agree that such purchases be made 
by the U. S. A., and allocated by us 
to the various nations as their and 
our needs developed. This would 
eliminate competitive reaching out 
for supplies and a more equitable dis- 
tribution would result. 


— END — 








A. F. REES, INC. 


HIDES - SKINS 
TALLOW 


Telephone Hanover, Pa. 3701 
Teletype Hanover, Pa. 91 


Use LES WANT ADS 


for expert help, selling 
agents, representatives, etc. 


They get results— 
only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 
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ARMY LEATHER 
(Continued from Page 18) 


in Washington. The Joint Chiefs of 
Staff determine what military com- 
mitments can be anticipated. For 
leather and footwear items, these 
commitments are turned over to the 
office of the Quartermaster General, 
which checks stocks on hand and 
those in the supply line system. The 
office of the Quartermaster General 
then computes requirements, which 
are forwarded to the Assistant Chief 
of Staff, G-4, Logistics, for approval. 
If purchase is indicated, a procure- 
ment directive is sent to the New 
York Quartermaster Procurement 
Agency to procure the items from 
industry. 


Emergency Planning 


Industrial Mobilization Planning 
for leather and footwear items is also 
a responsibility of the New York 
Quartermaster Procurement Agency. 
This, as many of you know, is the 
corporative program under which al- 
locations are made to manufacturers 
to provide certain quantities of 
priority items in event of a national 
emergency. This planning will pro- 
vide for an orderly and timely pro- 
curement, with minimum disruption 
of industry. Mobilization Planning 
also considers the supply problems of 
basic raw or processed commodi- 
ties, and makes appropriate recom- 
mendations to the Munitions Board 
to overcome shortages; for example, 
substitutions for various materials, 
or stockpiling materials of a critical 
nature. 


The Mobilization Planning Pro- 
gram for leather and footwear items 
is well along and the problems in- 
volved are being rapidly solved. 


We are frequently asked by in- 
dustry why we do not negotiate con- 
tracts when recurrent problems arise 
from our formal contract procedure. 
The answer is that a state of national 
emergency has not been declared by 
the President or the Congress and 
that, therefore, our procurement is 
still governed by Public Law 413 
which requires competitive bidding 
in general. Only where the delivery 
schedules are too short to permit the 
formal contract method, or for other 
specified reasons may we enter into 
negotiated contracts. 


Our current procurement has an 
objective other than the mere pur- 
chase of current requirements to meet 
specified delivery schedules. It is 


to familiarize as many factors in an 


(Concluded on Page 104) 
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EMIL BUSCHHOFF & CO., INC. 


HIDES— 
GOATSKINS— 
CALFSKINS— 
REPTILES 


Representing Gordon Woodroffe & Co., Madras 
East India Tanned Hides and Skins 


Cable Address: MILTHOFF 100 GOLD ST., NEW YORK, N. Y. 
ST TT eel 
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Leather Soles for Sales Appeal! 





The consumer knows leather .... has observed its excellent appearance, 
has enjoyed its foot-ventilating qualities and flexible comfort... . 


The consumer is “sold” on leather! 


Mighty fine leathers, these two, and we 

make them into very fine shoes. You'll like 

their looks, you'll like their comfort, and you'll 

like the service they give you. Kid and Kangaroo 
are the two strongest shoe leathers, yet, gu 

they’re soft and supple og 
Connolly Shoes.b 
leather 


CONNOLLY SHOE CO. 
STILLWATER 29, MINNESOTA 


Black genuine Australian 

_ Kangaroo Blucher oxford, 

#8600, Cambridge last. Also 

in brown Kangaroo and Kid. 

High shoe, too, same last, and 

leathers. 

82 stock styles in sizes 34% to 15, widths AAA 
to EEEE, priced from $1Q.95 to $16.95 














The 
UNITED STATES LEATHER 
COMPANY 
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LEFT COLUMN: Top and bottom—Mrs. A. 
F. Rees, Jack Minnoch and Mrs. Minnoch; 
C. F. Becking, A. B. Reed and Irvin Mindel; 
Edw. L. McKendrew and Alfred Jacobshagen; 
Jack Weiller and Howard Biel; A. Sklut, . 
Merle A. Delph and A. Goodman; Edw. G. 
Newman, Ben Wishner and Wm. Bushen- 
baum; R. W. Bautz, Albert N. Ostronich and 
Max Bach. 


RIGHT COLUMN: Top to bottom—Sam 
Goldberg and J. Y. Heisler; E. J. Stritzel, Joe 
Adler and T. Stritzel; Herman H. Herzog, J. 
F, Ferrall and Sam Lipman; Irving Wohlman 
and Sam Halpert; Fred F. Rulison and Julius 
Marx. 








fl 








nana 


if 


PSB No: 388 


























AT CHICAGO 

LEFT COLUMN: Top row—Left to 
right: F. Locke, Ben Ritter, Al Good- 
man, L. G. Minner and Jack D. Min- 
ner. . Second row: Jack Lipman, 
Irving Ellman, M. Roden, Herb 
Pfeffer, Israel Roden. Third row: 
Bert J. Mounts, J. T. Baumgardner, 
Frank E. Brown, Jr.. W. H. Smith 
and W. H. Fielder, Jr. Fourth row: 
W. H. Smith, J. C. Graham, Bert 
Mounts, J. T. Baumgardner and W. 
H. Fielder, Jr. Fifth row: A. B. 
Reed, Emil Feld, Leslie Lyon and 
Harry Schwartz. Sixth row: Nels 
Norholm, George Elliott, W. D. 
Chumbley, Frank Pilchard and Geo. 
Kaufmann. 


RIGHT COLUMN: Top row—Left to 
right: Jack Minnoch, Fred G. Weiss, 
E. Steinberg, Bill Reynolds and Joe 
Eberle. Second row: Emil Feld, S. 
Nesbit, M. Blumenthal, Al Levitan and 
Leslie Lyon. Third row: M. A. Rit- 
ter, Irvin J. Mindel, Fred C. Weiss, 
Ben Seidel and E. Steinberg. Fourth 
row: D. O. Kibler, Robert Abra- 
hams, Jack Shiel and Jos J. Isaacson. 
Fifth row: Leo J. Selya, W. Bushen- 
baum, Joe Adler and Cliff Stevens. 
Sixth row: O. K. Meyer, Ben Ritter, 
Marv Ritter and Henry Sternfeld. 





EDITORIAL 
(Concluded from Page 9) 


We are paying so much attention to 
the incubator that we are forgetting 
the egg. 

No one disputes the necessity or 
good sense of paying for a war on a 
pay-as-you-go plan. No one relishes 
the idea of anyone making heavy 
profits at the expense of a war. But 
we are not at war. We are in a 
period of what might be termed “de- 
fended peace” that may last a year 
or a century. This defense program 
must, of course, be paid for by all of 
us. But we are individually paying 
for it by increased personal taxes. 
The corporation taxes have been 
heavily increased so that business is 
paying, too. 

But we shall not help pay for our 
needs by imposing a tax which in 
the end pays for nothing and at the 
same time reduces the very incentives 
needed to give us the kind of output 
we so sorely need, 

The greatest of all economic evils 
is the myth that we can succeed and 
prosper by taxing the very vehicles 
upon which success and prosperity 
depend. 


— END — 
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GARTENBERG’S 


EGG PRODUCTS 





GARTENBERG'S 4g Woumen 


FREE OF IRON 
OR COLORING MATTER 


Always dependable . . . always the same high 
quality and uniformity. When you specify 
Gartenberg's Albumen you get the best. A 
development of America's largest manufactur- 
ers of tanners' egg products, Gartenberg's 
Albumen has met the approval of the nation's 
outstanding leather chemists. It meets the needs 
of tanners and finishers in every way at very 
decided savings in cost. 


Write for testing samples. 
WN, 


FOR BETTER TEMPER 


Used in fat-liquoring, it insures a fine grain— 
tight flanks—uniform coloring, plus added soft- 
ness and flexibility to leather. Gartenberg's Egg 
Yolk is always uniform in quality and is excep- 


tionally economical in use. 


Write for testing samples. 


H.GARTENBERG &CO, INC. 


412 WEST 
PERSHING RD. 
CHICAGO, ILL. 


LARGEST MFRS. 
OF TANNERS’ 


aa 
GARTENBERGS 


C44 


Always ALBUMEN 


Uniform 


Always 
Dependable 


ONE POUND OR A CARLOAD 
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MINNER & COMPANY, INC. 


| Hides, Skins, Sheep Pelis, 
Furs and Wool 


230-40 Biddle St. St. Louis 2. Mo. 








RELIABLE DIRECT SOURCES THE WORLD OVER FOR 


VEGETABLE TANNING MATERIALS 


WATTLE EXTRACT WATTLE BARK MYRABOLAMS VALONEA 
MANGROVE BARK DIVi DiVI CUTCH QUEBRACHO SUMAC 


THE OLSON SALES AGENCY 
IMPORT - EXPORT 


20 BROAD STREET 


(NEAR WALL STREET) 


NEW YORK 5, NEW YORK 


Telephones: 
“By 0226 
DIGBY 4- 0227 


Cable Address 
**COROSAGE”’ 











BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE “TACCO” 


THE AMERICAN COLOR 
& CHEMICAL CO. 
Sole nee to the Leather 





In ry 
172-176 Purchase Street 
Tel. Liberty 0517 Boston, Mass. 














aul Gallagher 
& Co., Sue. 


enough! 








FOR ALL 
RED FEATHER SERVICES 


DEALERS IN 
DOMESTIC & FOREIGN 


Wickled Sheep Skins 


PEABODY, MASS. 
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ARMY LEATHER 


(Concluded from Page 99) 


industry as possible with military 
products. Obviously it would be 
helpful to the Quartermaster Corps, 
and it would be in the national in- 
terest, if our sources of potential sup- 
ply were more diversified; if more 
producers in every industry were 
familiar with military products and 
their specifications. 

During the fiscal year which ended 
in June, 1950, the New York Quar- 
termaster Procurement Agency pur- 
chased 1,853,428 pairs of. military 
footwear. Thus far in the fiscal year 
1951, we have purchased 2,665,700 
pairs. While our current purchases 
do not begin to compare with those 
of World War II, they do reflect the 


expansion of our military forces. 


No Vast Increase 


I wish to make it clear that my 
presence here does not suggest or 
imply any vast increase in the mili- 
tary footwear procurement program 
of the Army. We are attempting to 
keep our purchases in line with mili- 
tary requirements, and at the same 
time to gear them to the economic 
conditions in the leather and foot- 
wear industry. The Army has no 
intention of overbuying. We expect 
to purchase the best possible foot- 
wear at the lowest possible cost. 


Steady Study Made 


The Quartermaster Corps is cogni- 
zant of the costs involved in the 
manufacture of footwear and a con- 
tinuing study is made of current bids 
by our cost and price analysis people. 
We are well aware of the undesirable 
effects on industry of unusually large 
or badly spaced orders, and it is our 
policy to permit as long a delivery 
period as possible in our contracts. 


By following these procedures, we 
believe that military requirements 
can be satisfied with minimum dis- 
turbance of the Tanning Industry. 
We appreciate the whole-hearted co- 
operation we have received from 
your industry and we believe that 
maximum stability can be achieved 
if the members of the tanning in- 
dustry will work closely with us in 
attacking our common problems. 


— END — 


November 4, 1950 





© yor 


Ss! 








CLASSIFIED ADVERTISING 








Wanted and For Sale 





Something New 


STEADY SUPPLY—samples and prices on re- 
quest—Foam type sponge rubber sheets for 
cushion innersoles and heel pads. Thickness 
1/8, 3/16, and 1/4 inch. In sheets 40 x 40. 
Oak color. 
MORRIS FELDSTEIN & SON, INC. 
89 Gold St., New York 7, N. Y. 





Chamois Leather 


SUITABLE FOR ALL Automotive, Industrial 
and Domestic purposes. In Full Skins and 
Cut Squares. 
Plain and Cellophane Packed 
Lowest Prices—Prompt Delivery 
WOODACRE CHAMOIS CO., LTD., 
Leather Dressers 
DARWIN-LANCS-ENGLAND 





Embossing Press and 


Measuring Machine 


WANTED. In good condition. Give full 
particulars, price, etc. 
Address K-10, 
c/o Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, II. 





Shoe Factory Available 


ESTABLISHED Children’s Pre-Welt factory. 
One Thousand pairs a day, located in Central 
Pennsylvania. Low rental, experienced help 
available. 
Address K-9, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, IIl. 





Wanted 
MODERN TYPE tunnel dryer. 
Capable of drying 1,000-1,200 wet 
sides in nine hours. 


Address K-15, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 





For Sale 


1—Slocomb staking machine 
1—Steel inclined bed glazing machine. 
Julius Brand Leather Co., 
23 Camp PI., 
Newark 5, N. J. 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted”’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 
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Wanted 


STEADY SOURCE OF SUPPLY in large 
quantities, grains, splits, shoulders, glove 
leather, horse or cow. 
Address K-16, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 





Tannery Machinery for Sale 


SLIGHTLY USED—Guaranteed the same as 

new, as follows: 

1—Aulson Hydraulic Fleshing Machine 

1—Marlow Fleshing Pump 

1—Turner Pneumatic Hide Stamper 

6—Paddles for 6,000 lb. load with individual 
motor drive, Roller Bearings 

3—8’ x 8’ tan drums with V Belts and indi- 
vidual motor drive, Roller Bearings 

1—Woburn Lime Splitter 

1—-Aulson Pendulum Shanking Machine 

1—Traud automatic shaver 

3—Fat liquor drums, 8’ diam. 5’ wide indi- 
vidual motor drive, V Belts, Roller Bearings 

1—Stehling continuous feed wringer 

1—100 Plate Speco Porcelain Plate pasting unit 

1—Carey Plate Washer 

1—Aulson Skin Washer 

1—Aulson Seasoning Machine & Bolster 

1—Automatic spraying machine. 3 gun spragco 
unit. Temperature and Humidity control 
—Fulton County Buffer 
ddress K-17, c/o Leather and Shoes, 300 W. 

Adams St., Chicago 6, III. 





Wanted 


One 12” to 24” 
Band Knife Splitter. 


One Sheridan Press, solid head, 
size 54” x 26” 

Must be in good 
mechanical condition. 
Address L-2, 

c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


TABER 
PUMPS 


@ Have been meeting the speciai 
requirements of the Tannery since 
1859 .. Write for Bulletin TP-629. 


TABER PUMP CO 
(Est. 1859) 
300 Elm Street Buffalo, N. Y. 


LEATHER and SHOES 


Factory Wanted 


PRODUCING CHILDREN’S SHOES and slip- 
pers, in good labor area. Will purchase out- 
right, or invest as active partner. Write in 
strict confidence. 
Address K-18, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, III. 


For Sale 
2,000 Ibs. Apex Calafene 


Sacrifice best offer. 


Address Z-26, c/o L&S, 
20 Vesey St., N. Y. 7, N. Y. 





For Sale 
Complete Shoe Factory 


For Calif. and Compo Process — High 

and Low Heels. Equipment practically 

new and approx. $14,000 Inventory of 

Leathers, 

MUST SELL AT ONCE! SACRIFICE! 
J. H. ABRUMS—Hillside 7394 

6920 Sunset Blvd., Los Angeles 28, Calif. 














Situations Wanted 








Tanner 


TANNER with 30 years experience in tanning 
and currying Belting, Oak, Chrome, Chrome 
Retan Packing Leather; Textile Leathers; 
Sole, oak, chrome, and retan; Lace Leathers; 
Glove leather. Can go anyplace and give best 
of references. Address K-8, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill. 


Salesman 


EXPERIENCED SALESMAN calling on shoe 
manufacturers in Pennsylvania, Maryland, and 
Virgina wants line of upper leather and sheep- 
vania. Address L-3. c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, IIl. 


Tanner Chemist 


20 YEARS’ EXPERIENCE in production of 
side leather, calf, suede splits, luggage leather, 
stuffed and military leathers. Full knowledge 
leather pasting operations. Will guarautee A-1 
product and yield. Write Box X-1, c/o L&S 
300 West Adams St., Chicago, Illinois. 





Help Wanted 





Tanner Wanted 


HAVE GOOD OPPORTUNITY for tanner of 
side leather and glove splits in new moderate 
sized tannery in Puerto Rico. Good living 
conditions. 
Address L-1, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, III. 





Investigate 


“CONTROLLED STITCHING” 


Perfect work at higher speed 
and lower cost. Good stitchers 
become better; poor stitchers 
become good. Results absolutely 
guaranteed. 


MACHINE 


A j A X COMPANY 


170 Summer Street 
Boston 10, Mass. 
Tel. Liberty 2-8684 
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Coming Events 





Nov. 4-8, 1950—Spring Shoe Show, spon- 
sored by Southeastern Shoe Travelers 
Assn., Atlanta Biltmore Hotel, Atlanta, Ga. 


Nov. 4-8, 1950—Spring Shoe Show, Penn- 
sylvania Shoe Travelers Assu., Hotel 
William Penn, Philadelphia. 


Nov. 5-7, 1950—Spring Shoe Show, Cen- 
tral States Shoe Travelers, Muehlebach 
and Phillips Hotels, Kansas City, Mo. 


Nov. 5-7, 1950—Michigan Shoe Travelers 
Club Show, Hotel Statler, Detroit. 


Nov. 12-14, 1950—Spring Shoe Show, 
Indiana Shoe Travelers Assn., Inc., Clay- 
pool Hotel, Indianapolis, Ind. 


Nov. 12-15, 1950—Spring Shoe Show, 
sponsored by Southwestern Shoe Travelers 
Association. Adolphus, Baker and South- 
land Hotels, Dallas, Tex. 


Nov. 12-16, 1950—Parker House Shoe 
Show, Parker House, Boston. 


Nov. 26-30, 1950—Popular Price Shoe 
Show of America, sponsored by New 
England Shoe and Leather Assn. and 
National Assn. of Shoe Chain Stores. 
Hotels New Yorker and McAlpin, New 
York City. 


Dec. 4-6, 1950— Factory Management 
(Conference, sponsored by National Shoe 
Manufacturers Assn. Hotel New Yorker, 
New York City. 


Jan. 13-17, 1951—37th annual MASRA 
Convention and Mid-Atlantic Shoe Show. 
Sponsored jointly by Middle Atlantic Shoe 
Travelers Assn. and Middle Atlantic Re- 
tailers Assn. The Benjamin Franklin, 
Philadelphia. 








Lona $ Editorial 


(PAGE 9 THIS ISSUE) 


Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, 5c each; 
1000-3000, 2%2c each; 5000 or over, 
1%c each. 








LARGEST 
CONTRACT 
LEATHER FINISHERS 
IN THE WORLD 


PHENNY SMIDT 
LEATHER COMPANY 
21 Caller St., Peabody, Mass. 
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Announcing — 


with our thanks to you-- 
our removal to new 
and larger quarters 


(on or about November 15) 








@ It’s because you have found our finishing, 
binding and dressing products so 
effective in producing better leathers 
and because you have continued to 
use them in ever-increasing quantities 
that it is necessary for us 
to move to new and larger quarters 
in order to serve you well. 


@ R&A plastic finishes, pigment finishes, lacquers, 
binders and top dressings will always 
be the highest quality, always 
give you smooth appearance and the 
greatest flexibility. 














UNIFORMITY 


wali your 


product depends upon 
uniformity and quality in ours 


For 63 years Atlas tanning oil technicians 
have been producing the kind of oils that 
insure perfect uniformity and highest quality 
in all Atlas-treated leathers. 


Atlas Oils have built this record of splendid 
service because Atlas maintains perfect con- 
Atlas Guaranteed Oils trol of every step in its refining processes from 
Neatsfoot Oils crude to finished oils. 

Sulphonated Cod Oils 
Sulphonated Neatsfoot Oils 
Split Oils 


Moellons 
and many specialty products 


When you use Atlas Oils you know they 
are scientically produced to exact formulae at 
all times. They are unqualifiedly guaranteed. 


If you want uniformity and quality in your 
product, be sure you get them in the oils 
you use. When you use Atlas Oils you are 
sure—always. 


Write us. We can help you solve your problems. 








\ 


*- Refinery, Inc 


142 LOCKWOOD STREET «© NEWARK 5, N. J. 








